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Abstract 
 
This project aims at examining the sense-making process of Danish females between the age 18-25 
regarding the Designer Babies awareness campaign “How far would you go?”. We investigate how we 
as communicators can get to know our audience through quantitative and qualitative research methods, 
and by utilizing various theoretical frameworks such as audience reception analysis and dialogical 
approach. Our discussion is anchored in Anthony Giddens's theory of ‘modernity and self-identity’, 
which provided us with an ethical discussion on the matter. Moreover, we take point of departure in the 
phenomenology, in order to get an insight of our audience’s life world. Our analytical findings indicate 
that our communication materials were generally well received among our audience, as most of them 
understood its goals and would be likely to spread its message.  
 
 
Referat  
 
Dette projekt har til formål at undersøge danske kvinder i alderen 18-25s meningsskabelsesproces 
vedrørende oplysningskampagnen for Designerbørn “Hvor langt vil du gå?”. Vi undersøger hvordan vi 
som formidlere kan lære vores målgruppe at kende, gennem kvantitative og kvalitative 
undersøgelsesmetoder, og ved at anvende vifte af teoretiske grundlag, såsom receptionanalyse og 
dialogisk fremgangsmåde. Vores discussion er forankret i Anthony Giddens teori om ‘modernitet og 
selvidentitet, hvilket vil forsyne os med en etisk discussion om emnet. Yderligere, tager vi udgangspunkt 
i fænomenologi, for at få indblik i vores målgruppes ‘life world’. Vores analyseresultater indikerer at 
vores kommunikationsmaterialer generelt var vel modtaget blandt vores målgruppe, da størstedelen af 
dem forstod vores mål og med høj sandsynlighed ville sprede budskabet.     
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Extrait 
 
Le but de ce projet est d’examiner la façon dont la population féminine danoise (entre 18 et 25 ans) 
intègre et comprend le message proposé par la campagne de sensibilisation “jusqu’où iriez vous” sur le 
thème des Designer Babies. Notre étude se base sur des méthodes aussi bien qualitatives que 
quantitatives, dans le but de cerner notre audience cible. Nous nous appuyons en outre sur diverses 
théories telles que celle de la réception et de l’approche dialogique. Nos questionnements éthiques 
prennent racine dans les travaux d’Anthony Giddens et sa théorie sur la modernité et l’identité 
personnelle. Cette dernière offre un terrain d’analyse propice à la discussion, et permet de lier notre 
propos à celui apporté par la phénoménologie, afin de mieux comprendre le monde dans lequel se 
positionne notre cible. Les résultats de cette analyse montrent que nos supports de communication sont 
majoritairement bien reçus; la plupart des participants semblent en comprendre le but et le message. 
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1 Introduction 
1.1 Problem field 
In the spheres of biological reproduction, genetic engineering and medical interventions of 
many sorts, the body is becoming a phenomenon of choices and options. These do not affect 
the individual alone: there are close connections between personal aspects of bodily 
development and global factors. Reproductive technologies and genetic engineering, for 
example, are parts of more general processes of the transmutation of nature into a field of 
human action (Giddens, 1991:8).    
    
A lot has happened within the field of reproductive technologies and genetic engineering since 
Giddens wrote this. However, Giddens probably still has a point when he argues that the body is 
becoming a phenomenon of choice and that the effect of this spreads further than the individual. Despite 
this, there is no sign of a public debate in Denmark regarding this theme. The term Designer Babies, is 
often used in cases where the subject arise, but what exactly is a designed baby? When you remove a 
fetus because it has Down syndrome or you screen an embryo for diseases before fertilization is it then 
designed? And why stop there, if we can ensure that little junior gets beautiful dark skin and a high 
intelligence why not do that? How far should we go? 
Within the next 10 to 20 years, it will be possible to change features like eyes and hair color, 
scientists say (Regalado, 2015). In the longer run it would even be possible to influence the brain of the 
baby. 
We found that Denmark needs to have a public discussion about the ethical dilemmas of Designer 
Babies, as it will probably become a major concern in our society in a few decades. Designer Babies 
could change our understanding of what it means to be Human, of the notion of evolution itself. We need 
to be able to draw a line, in order to assure a fair future to all our children, designed or not, in order to 
avoid the pitfalls of modern Eugenics. 
Our research showed that people often make a somewhat clear distinction between altering genes 
in order to prevent diseases and cosmetic design (app. 3). We therefore created the campaign “How far 
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would you go?”  With focus on designing children for cosmetic reasons, in order for the campaign to 
have the highest effect. 
In this paper we will do a reception analysis of our campaign “How far would you go?” in order 
to see how it is understood by the target group. We will also analyze our chosen target group in order to 
reflect upon our attempt to reach them. In addition, we will use Anthony Giddens’ notions of identity 
and society to discuss the reactions we have had to both campaign and the concept of designer babies in 
our research, in order to create a higher understanding of the subject, and how to communicate an ethical 
dilemma like this. We will therefore aim to answer the following:  
 
1.2 Problem Definition/formulation 
How is the campaign “How far would you go?” received by the audience?  
1.3 Research questions 
- In the survey and interview, how did the campaign affect the audience? 
- How may a view on identity help understand the audience reception? 
- What should we be aware of in relation to our findings? 
2. Introduction to the product 
2.1 The designer babies campaign 
The original idea for the campaign was eugenics, which is a practice that aims at improving the 
genetic quality of the human population. We decided to address this issue via the theme of Designer 
Babies. Our methodological framework consists of a combination of multiple method forms. We have 
integrated both the qualitative and quantitative research, in order to investigate our problem field from 
various angles, since our goal is to fuel a public debate. We gathered a focus group (app 2+3) and created 
a survey (app. 1), to learn about our audience’s opinion and knowledge on the matter of Designer Babies. 
The knowledge we gained from our research helped us to design our communication materials. We 
created a campaign that existed as both print and online, as we created 3 posters, a brochure and a 
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Facebook page (app. 9). The way we created our communication channel to unfold was that first the 
audience would see the posters, then take the brochure to learn more about the subject, and finally go to 
the Facebook page to discuss it. We decided to make it as if the Ethical Council was the sender, to give 
more weight to the campaign, as it would  appear more legitimate if the campaign emanates from such a 
publicly respected sender. 
 
2.1.1 Materials 
The first material we created was a series of 3 different posters, to be placed in public spaces. We 
decided to choose bright baby colors such as pale blue and pale pink for these posters, to contrast with 
the serious subject we are addressing and to be appealing to the eyes of the public. On each of the posters 
you can see the  catchphrase “Let’s design our baby, they said, just how we want it, they said”,  on top 
of a blurry picture of either a freak baby with horns, a doll  looking little girl  or an overly muscled boy 
(app. 9). 
The goal of these posters is to spark curiosity among the public, as it wonders what the campaign 
is about. As the viewer gets closer,  s/he reads a couple of sentences at the bottom of the poster, that 
explains the issue of Designer Babies, and invites the audience to join the discussion via a Facebook 
page. 
Conveniently placed next to the posters (in places such as doctor’s offices or universities) will be 
a gate fold brochure, that provides the reader with additional information regarding the subject of 
Designer Babies. It also contains quotes from the focus groups that we gathered to discuss the issue. 
These quotes will hopefully make the reader think further about Designer Babies and talk about it with 
friends and family. The brochure proposes to go to the Facebook page to debate, as well as the poster. 
The 3rd material of our campaign is the Designer Babies Facebook page, it is where we lead the 
audience to go and discuss the issue of Designer Babies, therefore this page is the final part of our 
communication channel. It is a judgment-free zone where we post articles about genetics and sciences 
breakthroughs, ask people about their opinions and raise debate. 
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2.2 Target group definition     
Our first intended target group was Danish men and women between 18 and 30 years old who 
were likely to have children in the next 10 or 20 years, since designing a baby might be possible in this 
time frame. Then, when conducting our first focus group, we observed that the female participants were 
more involved in the debate than the male participants. 
Defining the audience of a campaign is a crucial step in a communication strategy. We want to 
avoid the mistake of considering that our campaign is a mass communication medium that will reach 
receivers on a large scale. We are aiming at a narrow target group that will be homogeneous for “the 
more homogeneous the receiver group, the easier for the communicator to communicate with its 
members” (Windhal et al., 2009:93). 
Thus, we decided to narrow our target group to Danish females between 18 and 25 years old in 
order to adapt our message to our audience members. We also decided that they needed an educational 
background higher than secondary school, and be socially engaged, assuming they will then have a larger 
network to communicate with and a higher social knowledge. Indeed, we assume that those women will 
act as opinion leaders creating dialogue about our campaign within their network and reach sub audiences 
- both male and female - that are beyond reach for us. According to Jan Krag Jacobsen: 
 
A successful product which has been aimed at a narrow target group also is able to attract 
other groups of people besides the target group, groups of people whom the producer did 
not have the imagination to consider (Jacobson, 2009:25) 
 
To act as opinion leaders and create dialogue, it is also necessary that our target group identifies 
an ethical dilemma regarding Designer Babies. Indeed, according to Grunig's Situational Theory (in 
Windhal et al., 2009:87), there are five stages in a communication behavior, the first one being the 
“problem recognition” that the target group must reach. In fact, the higher our target audience recognizes 
a problem about which something could be done, the better they will communicate about Designer babies 
within their network. 
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Targeting a narrow audience might seem discriminative, nevertheless it will allow us to be in 
direct contact with the receivers of our campaign. According to Jan Karg Jacobsen (2009:26), “it is in 
the direct contact with the target group [...] that you build up your personal resources as a communicator. 
At the same time, you have the opportunity to correct your misconceptions of the target group”. Thus, 
being in direct contact with our target group will enable us to “adapt our message” (Windahl et al, 
2009:86) to the audience members, which is already female-oriented regarding the baby colors that we 
have used in our campaign material. 
Hence, we are reaching Danish females at the age of 18 to 25 with an educational background 
higher than secondary school who are socially engaged. Our aim is to make them recognize the ethical 
problems linked to Designer Babies, then act as opinion leaders and dialogue partners among subgroups 
that are unreachable in our campaign. Thus, this other sub audiences can also “identify with and feel 
affinity for the problem's solution” (Grunig's Situational Theory in Windahl et al, 2009:88) and create 
debate on Designer Babies, which is the goal of our campaign. 
 
3. Methods 
In our research we have used a deductive method, as we are creating our knowledge from a 
collection of a wide range of empirical data. We have conducted  two surveys, two focus group interviews 
and one individual interview, however the first survey and first focus group interview were conducted as 
a part of the creation of the campaign and are therefore not analyzed in this paper, we do however use 
the first focus group interview in our discussion and in our reflections. We have chosen to use both 
qualitative and quantitative method to get a wider range of data.   
 
3.1 The Qualitative Interview 
We have applied qualitative research, by using different interview types as our methodological 
tools. According to Schrøder: 
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Qualitative research interview […] is used as discursive generator for obtaining an 
insight into the interpretative repertoires at the disposal of the informants as they make 
sense of a specific media product (Schrøder et al., 2003:143).  
 
With that quote in mind, we decided to ask the public openly about our campaign, hoping their 
answers would reveal how they directly respond to our medium. Since we want to explore if our 
campaign is appealing to the audience, and how they interpret our message “How far would you go”, we 
deduced that this would be a suitable method, because it is based in a hermeneutic approach, which has 
a major focus on the interpretation processes. (Brinkman & Kvale, 2009). Since our goal is to spark a 
discussion, it is important for us, as researchers, to know what will actually get people talking. When 
knowing that, we can have an idea of what signs and symbols would bolster the effectiveness in our 
campaign message. In qualitative research, people are not regarded as static entities, rather their opinion 
differs, since meaning is plural and contextual (Schrøder et al, 2003). This shows the relevance and 
presence of this method in our paper, because we are interested in the various meanings and opinions 
that can appear in a conversation regarding Designer Babies. This is more a typology of the readings and 
not the readers (ibid). Furthermore, it is urgent in this method to reflect upon what kind of knowledge 
the researcher is seeking from its audience. We want to create a platform for the audience, where they 
can exchange various knowledge and discuss, by becoming dialogue partners. The importance with 
qualitative research is not to have any presumptions about the potential audience, rather the method 
prompts the researcher to put aside their own assumption and be open minded about their audience and 
let them speak for themselves (Brinkman & Kvale, 2009). However, this method does not disregard the 
value of objectivity, rather it seeks to appear transparent in its application (ibid).  
Both the individual and the focus group interview were conducted as semi-structured life world 
interviews, as we wanted to create a free conversation with and amongst the participants while in the 
same way guide the conversation by use of our research questions, with the aim of creating an 
understanding of these peoples perspective on the world (Brinkmann & Kvale, 2015). 
 
We conducted an individual interview in order to create a higher understanding of the life world 
of our target group. Though it is not possible to generalize based on one in-depth individual interview, 
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we still found that it was the most useful way to create an understanding of how this group of young 
Danish female opinion leader-types view and act in society. In an individual interview the meaning is 
explained or reported directly from the participant to the interviewer which made it suitable for our aim, 
namely to create a higher understanding of our target group. 
In focus group interviews, meaning is not directly delivered, it can rather be seen as negotiated 
(Schrøder et al. 2003); group dynamics occur in these situation and some sort of consensus is negotiated. 
This kind of interviews can therefore be seen as consensus-makers but in the same time, since it is a 
negotiation, they also create diversity. It can therefore be argued that focus group interviews are closer 
to the real life situation where our target group would normally meet our campaign material and discuss 
its meaning. 
The focus group interview was used as a pre-test of our campaign and we therefore found that 
negotiated meaning would give us the most useable data. The interview was conducted with three 
participants, two were presenting the material and guiding the conversation while two others were sitting 
nearby, studying the groups interaction and facial expressions. In order to avoid any group pressure from 
the beginning, we used an advice from Schrøder et al. (2003:164) namely having the participants write 
down their first impressions without talking to each other. 
In both interviews we followed advices from both Brinkmann & Kvale and Schrøder et al. about 
number of participants, location of the interview, recordings, refreshments and other practical 
precautions, for as Schrøder et al. write: “it is impossible to overestimate the importance of the many 
practical aspects of an interview” (2003:163). 
          
3.2 Quantitative audience research, surveys  
The qualitative interviews are our main research method as we aim to understand the lifeworld 
of our audience, however, we have both in the creation of the campaign and in the further reception study 
of it, used quantitative research in the shape of surveys. Quantitative research data is measurable and (to 
a reasonable extent) generalizable (Schrøder et al. 2003). Where the qualitative research provides us with 
an in-depth understanding of individuals, the aim of the quantitative research is to explore general 
patterns that may occur in the audience’s meeting with our campaign material. We have created a survey, 
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consisting of 12 questions on the subjects of the design, goal and relevance of the campaign, showing 
pictures of the poster and brochure (app. 8). We believe that a survey is sufficient to investigate people's 
perception of our campaign both design-wise and how they understand its goal as well as its relevance.       
 
3.3 Methodological reflections 
We are fully aware that our choice of methods has a major impact on the scope of the paper. If 
we had chosen to let the quantitative research method alone dominant the direction of the paper, our 
findings would have turned out differently, simultaneously if we had chosen to disregard the quantitative 
research method and solely focus on the qualitative research method, our results would differ as well. 
Thus, the outcome will either be only measurable in numbers and fixed facts or in various biased 
opinions. In order to avoid that certain gap and situation, we therefore decided to integrate both research 
methods, hoping that it will steer us towards our intended goal. Although, we have combined those two 
methods, we still applied them independently from one another in our research, because each method has 
its own pros and cons. The challenge we  faced with qualitative method is the validity and lack of 
reliability in people's opinions. However we should remember that both individual and focus group 
interviews are an artificial situation and can never be seen as absolutely authentic (Schrøder et al. 2003). 
We believe that the knowledge that is created in an interview, arise as a product of the situation - and can 
thereby never be a real life situation.  
Since we are interested in  the audience’s lifeworld, we rely on their experiences of the world.  
Nonetheless, these experiences are drawn from their memories and emotions, which are contextual and 
relational. The way we gain an understanding of our self and others, is created relationally in social 
interaction (Griffin, 2009). If we had met with our participants under different circumstances, had posed 
other questions, and if they had been in a various mindset or mood, then the interaction between us would 
have been altered. Although, our aim is to fuel a public debate, and we are interested in various opinions, 
we have to keep in mind that people’s positionality and categorization in society shape their lack of 
neutrality and framework of knowledge. When we narrowed down our target group to become more 
specific, we still recognize that people are positioned differently. For instance, in our prior focus group 
interview, women were not familiar with the matter of Designer Babies, whereas in the later one, one of 
the participants thought it was unnecessary for us to even explain the concept. So there is a diversity in 
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our target group’s forms of knowledge and background.  Although our segment consists of a homogenous 
group who fit into the same category in society, they are still very different as individuals. We are not 
discriminating, rather representing the differences in people, which is positive from a phenomenological 
standpoint. By doing so, we acknowledge individuals as whole entities. Additionally, focus group 
interviews revealed that the participants cannot be made accountable for their statements, hence 
everything they are saying is related to what the others in the group have uttered. This led us to the 
challenges of applying quantitative research method, since this method tend to ignore people’s feelings 
and position. This method treats people as static entities with shared values and beliefs. When we made 
the survey we had control over the meaning-making process and the flow of the conversation, by deciding 
which order the questions should appear in. There is also imposed a closed meaning, when formulating 
the questions with fitting answers, it does not leave much space for negotiation. As researcher we cannot 
be certain that the respondents have been completely honest in their answers, or if they even understood 
our way of posing the question. This mediated interaction can lead to a communicative misunderstanding, 
since the audience cannot get a direct elaborated explanation from us.  
Furthermore, it can be challenging to utilize English as our linguistic mechanism, since we are 
solely targeting Danes. Although, the majority of Danes can speak English, we are not certain on how 
big their vocabulary is. Therefore, the language in our survey had to encompass formulations that was 
easily understandable for the potential receiver. Also, if our survey was in Danish, we probably would 
receive more answers.                          
 
4. Theory 
This section will outline our theoretical framework, which will provide us with the necessary 
body of knowledge that we can draw on in our analysis. The main theoretical standpoint is audience 
reception as our main aim is to understand how our target group will receive the campaign: this will be 
done with help from the multidimensional model developed by Schrøder. Our theory of science is 
phenomenology as our aim is to create a lifeworld understanding of our target group to understand their 
meaning making. This is done by using a dialogical and culture sensitive approach. We also account for 
a network understanding in the shape of the two-step-flow model and theory about opinion leaders, as 
these are used as a part of the communication strategy of the campaign. These theories will interplay as 
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analytical tools further on in the paper. Anthony Giddens understanding of self and identity is also a part 
of our theoretical framework, as this will be used further on in our discussion. 
 
4.1 Theory of science: phenomenology 
Our theoretical framework will be anchored in a phenomenological standpoint. We will utilize 
phenomenology to reduce the mediated bridge between sender and receiver, by aiming to reach a more 
direct contact with the recipient (Craig, 1999).  In doing so, we will attempt to interpret our audience’s 
lifeworld and understand how they make sense of it in their everyday life.  The concept of ‘life-world’ is 
then crucial here, hence we are interested in the life or the experiences people are having in the world. 
Phenomenology tear at the fabric of life as it is experienced differently. Thus, the key word here is 
experience (Griffin, 2009). This theory originates from the field of phenomenology in philosophy, and 
can be linked to Craig’s  phenomenological tradition in communication. This tradition understands 
communication as the “experience of  otherness”, meaning how we interact and express communication 
to one another (Criffin, 2009). Craig clarify that: 
 
Authentic communication, or dialogue, is founded on the experience of direct, 
unmediated contact with others. Communicative understanding begins in prereflexive 
experience arising from our bodily existence in a shared life-world. (Craig 1999:138).  
 
With that understanding of communication, phenomenology allows us as communicators to get 
a direct understanding of the others’ perspective, and through dialogue we can experience the other 
directly within their own context (Broome, 2009). Under these terms we can experience the others’ 
viewpoints and achieve shared knowledge. The social world is constituted through communication, and 
that communication is a constitute process where we produce our identities and understanding. Therefore, 
dialogue operates as one of the most central mechanism in phenomenology. Because, in order to 
comprehend the others’ perspective, through their lifeworld, we need to engage in a mutual dialogic 
sphere (Buber, 2002).  
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4.2  The Dialogical Approach 
The main goals of dialogical based communication are to create individual empowerment and 
participation, through the creation of a new knowledge created by a dialogue between the different 
participants, who bring into play their own knowledge (Phillips, 2011:3). Indeed, dialogic 
communication entails the “democratization of expertise”, since it places both professional 
communicators and the receiver on an equal footing (ibid). This allows to: 
  
Build on a progressive vision of communication practices running on principles of 
dialogue, participation and empowerment and building bridges across ethnic, social and 
political divides in order to harness the transformative power of social and cultural 
difference and collaboratively generate new, shared knowledge (Phillips, 2011:9). 
 
Greenwood agrees with Phillips statement, and stresses that using this “local expertise” is vital to 
convey lasting social change (Greenwood, 2008:134). These dialogical interactions with the audience 
can then allow people to be both senders as well as receivers of the message, through materials such as 
videotapes, forums or community newspapers (Phillips, 2011:64). This technique is used in the Designer 
Babies campaign, since the brochure contains actual extracts from a focus group we gathered before 
starting the campaign; the audience is then both sender and receiver, with a “horizontal process of 
information exchange and interaction” (Morris in Phillips, 2011:64), as opposed to a “vertical process of 
information transmission from the knowledgeable to the less knowledgeable” (ibid). 
  
In his book Diffusion of innovations,  from 1983, Rogers developed a model in which 
communication is defined as a process in which participants create and share information in order to 
arrive at mutual understanding, agreement and collective action (Phillips, 2011:66).  
The model states that dialogue and collective actions are  active learning processes, which allow members 
to strengthen their ability to cooperate with one another, to form “social networks that bolster their 
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capacity for future collective action” (Figueroa, 2002:30). This is the main goal of the Facebook page 
created for the Designer Babies campaign, it brings people together to create a space for talking, which 
will create a community able to gather their ideas and claims, to later on be part of a social change 
movement. 
4.3 Cultural sensitivity approach 
The cultural sensitivity approach developed by Dutta lays on the idea that in the communication 
strategy the communicator seeks to adapt the messages he wants to convey to the culture of the target 
audience. The goal of this approach is to change individual attitudes, beliefs and behaviors of the 
receivers by creating messages that fit the cultural characteristics of the audience. Our campaign material 
is inscribed in this approach, for it is adapted to the culture of our target group, mainly given the baby 
colors, pictures and the meme that we have used which we assume would be more appealing to our target 
group. The cultural sensitivity approach integrates the norms of the audience in the design, delivery and 
evaluation phases of the intervention, which we want to use to be able to reflect on our campaign material 
with our target group. 
Finally, cultural sensitivity is based on a dialogical approach since it uses dialogue and lays on 
the active participation of the audience members to create social and structural changes, which is 
precisely our goal. We want our target audience to be active and create conversation among other sub 
audiences, not necessarily to change behaviors or beliefs, but to create awareness on Designer Babies.  
4.4 The two step flow model & opinion leaders 
The two step flow model is based on 1940s studies developed by Lazarsfeld, stating that media’s 
effects are indirectly established through the personal influence of opinion leaders. 
In marketing, the opinion leader is a person who influences others behaviors, in an informal way. This 
influence can be based on word of mouth or via behavioral imitation of the leader. This interpersonal 
communication has today increased dramatically through online social interactions (Vernette & Flores, 
2004). Spaces such as forums, blogs and Facebook pages allow the creation of virtual communities, led 
by individuals who intervene more frequently and durably, and interact with a great number of visitors. 
Overall, according to Windhal et al.(2009), opinion leaders “tend to consume more media output, discuss 
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certain themes with others, and participate more in organizations than others in their immediate 
environment” (Windhal et al., 2009). 
According to Valente & Pumpuang (2007), there are at least 10 different ways to identify the 
opinion leaders suited for a specific marketing campaign. For the need of our campaign, the method of 
“self-identification” seems the most appropriate. Using single interview questions such as “Do you then 
encourage other people to get involved in the same things as you do” (app. 4), we can measure the 
interviewee’s perception of her own opinion leadership within a community (Valente & Pumpuang, 
2007). These answers allow us to determine that person will be a leader to whom others look up for 
advice. 
4.5 Audience Reception 
In order to investigate how an audience will receive our campaign, we will make a reception 
analysis. A reception analysis investigates how an audience creates meaning out of a given media or text. 
In order to understand and work with reception analysis, we have chosen to follow Kim Schrøder’s 
understanding of this approach, mainly from the book Researching Audiences from 2003 by Schrøder et 
al. 
Audience reception is used by academics to fill what Schrøder calls a “gap in the overall 
understanding of mass-mediated communication processes” (Schrøder et al. 2003:136), this gap being 
how an audience makes sense of media. The study of reception has, however, also moved into the fields 
of policy-oriented and commercial research (Schrøder et al. 2003).  In our research we will use a mixture 
of commercial and academic reception research. We are pre-testing the effect of a campaign on an 
intended focus group in order to improve it, which is basic commercial reception research. In accordance 
to Schrøder’s description of this approach, the quality of commercial research is, however, lower than 
academic reception research. We intend to gain a higher quality and more depth, as we will base our 
analysis on a full transcript and not just short bits or notes from the interview, which is otherwise often 
the standard in commercial research (Schrøder et al. 2003:140).  We will encounter both the simplistic 
aims such as questions about color and typography, typical for commercial reception analysis, but also 
more cultural complex issues such as a lifeworld understanding of our target group on the issue of 
whether the subject of the campaign is relevant to society today. The type of receptions analysis used can 
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therefore said to be commercial, as it is a pre-testing of a campaign, but with an academic twist in both 
method and theory. 
 
For the need of reception analysis Schrøder writes: ”We simply cannot take for granted that the 
meaning intended by the sender is identical to the meaning actualized by the audience” (Schrøder et al., 
2003:11). As the quote implies, meaning making is more complex than simply transferring an intended 
meaning directly through a campaign to an audience. According to Schrøder, “the meaning of media 
messages is a multiple and diverse product of the interplay between signs and their users” (Schrøder et 
al., 2003:11), meaning that the understanding the receiver creates depends on his or her communicative 
repertoire. A receiver can both produce meaning from what is there, the different texts and pictures, but 
also from what is not there, meaning that the receiver is able to write something into the text that is 
actually not shown (Schrøder et al., 2003). In reception studies, meaning is not fixed as it depends on the 
context; a text is seen as polysemous because it has many different possible affordances, or meanings, 
and it depends on the receiver’s interpretive repertoire what meaning s/he creates from it. 
With this approach you are therefore faced with the so-called observer’s paradox; as you want to 
observe people’s reaction, in our case to our campaign, but by doing so you create a context that is far 
from the one they will most likely encounter if they met the campaign in a real life situation. In the 
understanding that meaning is created in relation to the context you cannot say to collect pure empirical 
data when you interfere with, or even create, the very situation you want to observe (Schrøder et al., 
2003:16-17). Therefore, as stated by Schrøder: 
 
Audience research can never claim to find the truth about audience practices and meanings, only 
partial insight about how audience use the media in a specific context (Schrøder et al., 2003:17). 
 
One might ask if there can be said to be any preferred meaning in a text. In Stuart Hall’s paper 
from 1973 on encoding and decoding1 he talks about three decoding positions. A dominant position, 
                                                 
1
 Encoding/Decoding in the Television Discourse, here understood through Schrøder: Making sense of Audience 
Discourse 2000  
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which means that the receiver adopts the direct message of the text, negotiated means that the receiver is 
skeptical towards the message and the oppositional means that the receiver opposes the message 
(Schrøder, 2000). They thereby all three lean on the idea that a text has a preferred meaning, else you 
would not be able to agree, negotiate or oppose it. When following Schrøder’s notion of individual 
meaning creation, no one would be able to find the preferred meaning, because, as he puts it: “any 
decoding, even that of a skilled textual analyst, is always already another encoding” (Schrøder, 
2000:241). Here we can view Schrøder’s use of C.S. Peirce’s theory of semiotics; to Peirce, a reader’s 
actualized meaning is on one hand a unique product of this person’s discursive socialization, but also, it 
is to a high extend created through the working of the interpretive communities the person belongs to 
(Schrøder et al., 2003:131-132), meaning, that even though I might have an individual understanding of 
the color pink, there is still some cultural understanding created in the society I live in that associates it 
with baby girls. Since there is some sort of coherence in our interpretations, it can be argued, and is by 
Schrøder, that it is possible to find some sort of preferred meaning. When pre-testing our communication 
campaign we must therefore, as argued by Schrøder et al. (2003:132), make the preferred meaning rely 
on the empirical data, as it will be the meaning that are the most common reading of the campaign. 
Here we should encounter, that since the preferred reading is produced by the readers, there can 
be no wrong readings, or in a more pragmatic way, should there be any wrong or far-out readings of the 
campaign it is solely the fault of the sender. 
 
4.5.1 The multidimensional Model 
The multidimensional model was created by Kim Schrøder, to offer the most accurate and precise 
reading possible of the way the audience decodes a given textual message. The model includes 52 
dimensions of reception: motivation, comprehension, discrimination, position and implementation, that 
are all related to the text and to each other (see Fig. 1). We will present the dimensions more thoroughly 
when we use them in the analysis. 
 
                                                 
2
 The model had originally a 6th dimension called “evaluation”, that was removed from later editions of Schrøder’s 
model because of its irrelevant to the audience experience. 
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Figure 1. The Multidimensional model 
 
The goal of the multidimensional model was to overcome the shortcomings of Hall’s model of 
encoding and decoding, that was found too narrow to analyze empirical data in depth (Schrøder, 2000) 
and the overall fact that the thematic aspects of a reception study are specific to each study.  Schrøder 
clarify his application with the model:  
  
I have used it to interpret and categorize interview data systematically according to the 5 
dimensions, because the systematic application of the model to audience interview 
analysis ensures that each dimension receives analytical attention in its own right. This 
seems to me to be a necessary first step towards consistent reflection about the possible 
interrelations of the dimensions, and ultimately to any lasting insight into the 
media/audience/society nexus (Schrøder, 2000:254). 
 
Indeed, Schrøder states  that the multidimensional model creates a conceptual framework that 
will help to draw the “reception analyst’s attention to the actual heterogeneous properties of audience 
discourses about media experiences” (Schrøder, 2000:242).  
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We use this model to understand more  clearly how our audience makes sense of our campaign 
materials. This means looking at how this audience understands our goals and communication methods 
as a social group, why they express certain critical attitudes towards them, as well as study if our 
campaign is able to create some sort of action. Using the multidimensional model will therefore be an 
effective tool for us to better understand our target group’s sense-making of our communication 
materials, with a view to offering a truly adequate campaign. 
 
4.6 Anthony Giddens 
Anthony Giddens is a British sociologist. He has had a major impact within the field of identity 
and late modernity. He strives to attain a holistic view of society and the people living in it (Giddens, 
1991). Giddens investigate both the societal and individual factors, providing us with a macro and micro 
understanding of society as a whole. (Giddens & Pierson, 1998). Giddens suggest how “we haven’t really 
gone beyond modernity. It has just developed” (Gauntlett, 2007:95). His theory looks at how agents in 
late modern society shape and make sense of their self-identity. His theory can be linked to our project 
because the matter of designer babies can dispute some people’s perception of how things are supposed 
to be in the world, since it challenges the natural order of producing human life (Guantlett, 2007). 
Children may also be seen as means to create identity, which makes Giddens notions of self and identity 
valid in a discussion of designing your own child. 
 
 Self-identity in postmodern society 
  In his book ‘Modernity and self-identity’, Giddens explain how our sense of self has turned into 
a ‘reflexive project’ in late-modern societies and suggests that “the self has to be reflexively made” in a 
late modern society (Giddens, 1991:3). He argues how prior to modernity, our self-identity was pre-given 
and perceived as a collective notion. Now it seems that the self “has to be routinely created and sustained 
in the reflexive activities of the individual” (Giddens, 1991:52). He underlines why we simply cannot 
comprehend identity as “something that is just given”, rather we should treat it more fluid and not as a 
fixed concept (Giddens, 1991). Giddens states how traditional society employed some static 
characteristic. However, time has altered and so  has society. Late modern society has become more 
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dynamic due to the way things keep evolving constantly. All these societal changes provide us with new 
opportunities and limitations (Giddens & Pierson, 1998). The fluidity in late modernism, allow us with 
possibilities for exploring ourselves as individuals. Nevertheless this reflexive construction of self can 
be challenging for people who have difficulties adjusting to late modernity (Giddens, 1991). He 
underlines how:  
 
A person’s identity is not to be found in behavior, nor - important  though this is- in the 
reactions of others, but in the capacity to keep a particular narrative going. The 
individual’s biography, if she is to maintain regular interaction with  others in the day-
to-day world, cannot be wholly fictive. It must continually integrate events which occur 
in the external world, and sort them into the ongoing ‘story’ about the self (Giddens, 
1991:54).  
 
This quotation explicates that our sense of self does not consist of fixed traits or visible features, 
rather suggesting that a person’s self-identity is created through our personal reflexive interpretation of 
our own biography (ibid). According to Giddens, our self-identity is dynamic and continuous, therefore 
not a fixed thing, since we have to maintain it all the time, in order to keep evolving. However, the 
continuity of our self-identity is solely a product of individuals own reflexive position in life (ibid).  As 
individuals we produce, sustain and adapt to our own biographical narratives, meaning our life story, 
which indicates who we are as individuals, where we come from, and what choices we had to make, in 
order to become where we are now. These factors are useful resources that we draw on, in order to shape 
our life story. Therefore, we co-construct our own narrative view (Guantlett, 2007).     
  5. Analysis 
In this chapter we will analyze our individual interview (app. 5), with the participant E.S., in 
relation to our target group. We will then make a reception analysis of the transcript from our second 
focus group interview (app. 7), by use of the multidimensional model. In this interview the participants 
are called C.R., H.B. and E.S., details about the participants can be seen in the appendix (5+7).  
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5.1 Target group analysis 
We have carried out a one to one interview with a Danish female matching our target group.  Our 
aim was to understand how our audience communicates within its network as well as to compare our 
presumptions regarding our target audience with its actual way of communicating. 
First, we have discussed about her engagement regarding social issues since our target audience 
should be engaged to communicate actively about our campaign. Our participant is a psychology student 
and defined herself as “very engaged”, and has been socially engaged since 9th grade - she was part of 
the Youth Union for “Socialdemokratiet” and then engaged in a lot of demonstrations that supported a 
case she thought was important fighting for. When facing social issues, she is keen on sitting and 
discussing face to face with people, and believes in constructive discussions. 
When we asked about her communication campaign recognition she revealed that she did not 
particularly notice posters around the university but definitely noticed them at train stations, and when 
they were at her eye-height. She also admitted that she would pick up a brochure if she is interested in 
the subject of the campaign and finds it relevant. Therefore, she mentioned that she prefers posters with 
pictures and a low amount of text so that she can understand the meaning of the campaign without 
spending time to read information on the poster.  
Finally, we focused on the way she was used to discuss social issues within her network. When 
appealed to awareness communication campaigns, she said that it was important for her to have 
discussions about it, and that it could take place in different places and contexts such as cafés, home, 
university etc. She also explained that she would in no case talk about social issues on social media, since 
she finds it hard to be convincing and the debate often diverts to people´s personal thoughts and 
unconstructive and offensive conversations. 
Hence, this interview allows us to reflect upon the strategic places we need to target when posting 
our campaign material. It also indicated that our target audience would act the way we assumed it would, 
which is to communicate within its network by taking face to face discussions on social issues, such as 
our campaign. That makes us question our communication process, since our final goal is to lead our 
audience to discuss on our Facebook page, and our target audience is not interested in conducting debates 
on social media.  
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5.2 The multi dimensional model 
The multidimensional model was created as a method to understand how an audience makes 
sense of a given textual message. The model includes 5 dimensions, as follow: motivation, 
comprehension, discrimination, position and implementation.  
5.2.1 Motivation 
The motivation refers to how much people feel engaged in the media text and discourse, how 
much they care about their involvement and participation in a leisure activity (Schrøder, 2000). Schrøder 
tells us that:  
 
[It] includes both cognitive and affective processes through which people establish, by 
drawing simultaneously on the other dimensions of reception, whether a given media 
message is worth their while (Schrøder, 2000:244). 
  
As our focus group sees our poster, they make their own links between what they see and their 
own universe on three different grounds: coming from their personal interests in the matter and their past 
experiences, this is called reminiscence, what they could learn from this new media which is called 
innovation and a “feeling of belonging in the textual universe” called community (Schrøder, 2000:245). 
Our focus group and survey results showed that motivation came mostly from innovation, since people 
said that our subject was worth being discussed, mainly because they did not know a lot about it and 
thought that people should learn what Designer Babies were, to prevent its possible extreme usage in the 
future. We also tried to appeal to reminiscence, since we are using colors such as pale blue and pink, 
considered as baby colors. We found that this was effective among our focus group as well as in the 
survey since most participants, though especially H.B. (app. 7), understood and supported the fact that 
we were using these colors. The doll-girl also caught their attention as all participants in the focus group 
talked about her sad eyes, perhaps because these young women planned on being mothers someday this 
was especially appealing to them. 
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Through the use of the words ‘they said’, often used as a humoristic and sarcastic meme, we want 
to create a link between the campaign and the viewer. This was received differently, as E.S. didn’t 
understand the sentence, whereas H.B. and C.R. found it rather funny and catchy. 
Some of the people who answered the survey said they did not feel like talking about Designer 
Babies or the campaign because the poster just did not appeal to them. In the same way, some people 
would not have any motivation to pick up our brochure, learn more about our campaign or even try to 
make sense of other visual signs of our materials, because they were anti Designer Babies. It was an 
interesting point to note, because this could have had the exact opposite effect on those people: the 
aversion towards Designer Babies could have led to a high motivation to talk about the subject, to stop 
it from happening. We could assume that this group of people probably thought that our campaign was 
in favor of Designer Babies, and therefore they did not want to have anything to do with an organization 
that would support it, as some of them said they wouldn’t pick up the brochure because they were “not 
interested in designing the perfect baby, and prefer let nature run its course”, or because they “don’t 
believe in designing [their] own kids” (app. 8). 
 This means that we should maybe emphasize in our communication material that we are trying 
to be as objective and neutral as possible in the way we raise awareness. 
 
5.2.2 Comprehension 
The comprehension one makes of a text (which includes discourses, videos and images) is 
completely individual and personal. There is however a shared and stabilized meaning of signs among 
“interpretive communities” (Schrøder, 2000:246), that allow people from same social group to form 
patterns in the way they decode the content. It is essential to take into account the fact that receivers may 
rewrite our materials (posters, brochure, Facebook page), to “generate their own subordinate point of 
identification” (Schrøder, 2000:247). We established from our focus group analysis that the participants 
at first tended to prefer the poster with the “baby doll” picture because it associates it with an actual child, 
rather than the other posters that were a bit too “absurd” to be related to. Also, when talking about the 
relevance of such a campaign, the participant H.B. relied much more on her understanding of humans as 
rational. She believed that most people will find it wrong and therefore the consequences of this new 
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technology will not be as immense. She still, however, agreed with the two others that it is important to 
create awareness and debate about the subject (app. 7). 
5.2.3 Discrimination 
Discrimination refers to the behavior an audience adopts when confronted to a campaign product. 
The different subjects all have different reactions and analysis regarding the “constructedness” (Schrøder, 
2000:247) of a media message. Some of them will perceive this message as a reflection of reality, “a 
window-on-the-world perspective” (ibid), and others will focus on the fact that the message was 
constructed by communicators and will adopt a critical attitude towards the product. In other terms, a 
part of the audience will be immersed while the other will adopt a critical distance. 
In our focus group interview we found that H.B. adopted a critical attitude and showed distance 
with our campaign material. She mainly commented the construction of the poster – text, message, colors 
and source – and reflected on their meanings. H.B. stated: 
 
Hmm, my first impression was that I was a little bit confused, confused about the focus 
and the point of the campaign [...] I don't get the text [...] and I also think it's a little funny 
that you have these stereotypes with the blue for the boy, and the pink for the girl, that's 
kind of a little weird too. But I think it makes your point clear.  
 
Her behavior towards the campaign material was mostly related to the phenomenon of critical 
distance. She was not provoked by the “extreme posters”, focusing on the absurdness of the tattoo and 
the horns of the babies. She was very critical towards those elements that, she said, did not make her 
think of anything. Nevertheless, this means that she also adopted an attitude of immersion towards the 
pink poster. Indeed, she explained that this poster was closer to reality than the other two. Hence, we can 
assume that she perceived a representation of reality in the communication material, since the baby girl 
reminded her of “beauty queens” that already exist in society, which another participant of the focus 
group agreed on. E.S. argues that “with the guys you can see that it's for fun but the picture of the girl 
just reminded me of a beauty contest which is actually happening”. 
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This other participant E.S. adopted an attitude that was close to H.B.’s. She described the 
construction of the campaign, analyzed the goal of the campaign but also showed more reflection on the 
ethical questions of the subject of Designer Babies than H.B. and linked it to her personal knowledge. 
E.S.: “I've had previous projects about looks and it is proven that the better you look the more you gain 
in social experiences and social capital”. 
Hence, E.S. was able to create a critical distance with our campaign product reflecting upon the 
elements of our communication strategy, but also perceived a representation of reality in our campaign 
and showed immersion towards the subject of Designer Babies. 
Lastly, C.R., the third participant of the focus group showed complete immersion. She stated “I 
did not have a look at the design, I looked at the babies and I thought it was really horrible [...] I just said 
“horrible, messed up, wrong”. She mainly focused on the representation of society that was behind 
Designer Babies and the ethical questions at stake, but did not reflect upon the communication elements 
as the two other participants did. 
The difference in the reaction of our 3 participants from the focus group are a sample of the 
reactions we could generate from our target audience. They disagreed on which poster the most 
provocative, one was seeing a representation of reality in the baby girl and another perceiving in the 
extreme posters what reality could be like later on. Hence, it is important that we conserve the 3 posters 
in order to generate different reactions, as E.S. suggested “I think to gain most attention from most people 
I would go with all 3 of them. Because, they all appeal to three different kinds of people”.  
 
5.2.4 Position 
In Schrøder’s multidimensional model, position refers to how a receiver agrees or disagrees with 
what s/he finds to be the perspective or message of the campaign. In our focus group interview we see 
that H.B. finds the purpose of the campaign to be spreading information and starting a discussion without 
taking a stand either for or against Designer Babies: 
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I don't think it's either pro or against. It kind of just lay out the cards and say “hey, make 
a decision, what do you think ?”. And that's one of the things I like about this campaign. 
It doesn't tell me … It doesn't pour me a decision already. 
 
E.S. agrees that this is the point of the campaign and as it seems so does C.R., but actually, C.R.’s 
discourse is very harsh against the concept of Designer Babies and when asked for the purpose of the 
campaign she says that it is to create discussion, as the two others have mentioned, but also says “to 
prevent it”. When C.R. realizes that the sender of the campaign is the Ethical Council she immediately 
says that then she would think it was a campaign against Designer Babies, because she finds it ethically 
wrong. Therefore her view on the perspective of the campaign can be said to be somewhat critical towards 
the idea of Designer Babies, and she highly agrees with this message. E.S. also uses the word “prevent” 
when describing the necessity of the campaign, but otherwise she agrees with H.B. and they both strongly 
agree with the perspective they believe the campaign to have, namely that it does not take a stand but 
functions as a neutral basis for a public debate. 
As mentioned above, not all participants were appealed by the poster. When viewing the results 
of the survey, we see that 70,9% of the recipients said no when asked if the poster appeal to them. In one 
of the following questions we can see that 37,5% (21 out of 56) found that the campaign was pro Designer 
Babies or could not tell whether it was (app. 8). Combined with many of the answers given when asked 
to elaborate, we can see that a lot of the participants did not find the poster appealing because they 
perceived it as being pro Designer Babies, and they therefore disagreed with the perspective of the 
campaign. The lack of appeal therefore had many explanations according to perception, but we see that 
it, to a large extent, depends on what message the recipient believes the campaign to have and to whether 
they agree with that message.  
 
5.2.5 Implementation 
The dimension of implementation covers what kind of, if any, action the campaign spur. We seek 
to cover what influence it may have on everyday life, if it creates some sort of knowledge that changes 
attitude and/or creates some sort of action.  
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The campaign aims to create action, as it encourages people to discuss the subject, which we saw 
in our focus group interview happened almost instantly. The participant C.R. was very infuriated by the 
campaign and her first impression was “[...] And I would do all that is in my power to not make this 
happen, that people can do this […]” 
 
She was immediately ready to take action, to spread knowledge on and discuss the subject in 
order to “prevent it”, as she mentions several times during the interview. The other participants showed 
interest in discussing the subject, but mainly with friends and family. C.R. was open for the idea of 
discussing the subject on Facebook, as the campaign encouraged to, whereas H.B. and E.S. were very 
much against Facebook as a forum. H.B.: “[...] I'm not a big fan of Facebook, or social media because 
you can write a lot of stuff and then you can just hide behind the screen”. 
Those participants did however not dismiss the idea of an online debate and actually suggested 
to create a forum on the ethical council’s webpage which they all said they would feel inclined to attend. 
They all showed great reflection on how to bring on the discussion on Designer Babies. E.S. states: 
 
I think it’s very important to have the discussion already now, because if we don’t do it 
until it already started, people don’t have an opinion towards it, don’t know what to say 
about it. With this campaign the subject is already there and we can really prevent as 
much as we can if we pick up the subject before it starts (app. 7).    
 
As this quote also indicates, the participants of the focus group were highly against the concept 
of Designer Babies and they therefore found the campaign very relevant, but with the common aim that 
they wanted to prevent Designer Babies. Similar results can be found in the survey results where 71,4% 
of the respondents found that the poster made them want to discuss the subject and 83,9% found that the 
brochure made them want to discuss. However only 25% of the respondents said that they would visit 
the Facebook page.         
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5.2.6 Findings 
When dividing our empirical data into these dimensions we find that they all show different parts 
of how people perceive our campaign, and why. We see that innovation was a very important motivator 
for our focus group to show interest in the campaign, however equally important was  reminiscence. The 
bright colors, the somewhat provocative pictures and the phrase made people pay attention to the poster. 
Both in the focus group and in the survey, there were somewhat consensus that these factors underlined 
the baby theme and created coherence. The fact that the  pictures are blurry were, by the majority, found 
to be very annoying. The comprehension of the campaign was quite homogeneous, suggesting that the 
participants, in both survey and interview, did to some extend have the same interpretive repertoire, or 
perhaps that we used very general symbols. Some did however perceive it quite differently, as a number 
of people in the survey found that the campaign was pro designer babies. However, since that was in our 
online survey we are not able to question their interpretation more and learn what made them create such 
a reading.          
In general, the results of the survey and focus group showed that people, though they in general 
interpreted it very homogeneous, reacted in different ways to our campaign. They were mainly provoked 
by our posters, but had different opinions on which one was the more provocative. The participants of 
the focus group showed different levels of immersion in our campaign as well. H.B. was very critical 
regarding the posters and brochure, only reflecting upon the design of the campaign. C.R. was completely 
immersed in the subject of Designer Babies and thought about how important it was to prevent it, and 
E.S. looked both at the design and reflected upon the ethical questions linked to the topic. This shows us 
that we are facing different persons in our target audience, and that it is then important if we want our 
campaign to appeal to everybody in our target group that we keep the 3 posters. All three participants of 
the focus group showed great interest in discussing the subject, however, C.R. who were also, as 
mentioned above, completely immersed in the subject, was most passionate about it.  
When viewing the understanding of our communication process, which is that our target group 
must be appealed by the posters, take the brochure next to it to have more information, and finally join 
the conversation on our Facebook page, the results from our survey and focus group showed that people 
would want to see more information in the brochure. Nevertheless, joining the conversation on social 
media is a key point of our campaign, and neither C.R., E.S., H.B. or most of the survey respondents 
showed no interest in discussing on our Facebook page. Hence, we need to reflect upon it as 
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communicators and rethink how and where we want them to take the public discussion about designer 
babies; following the advice of the focus group, it could take place on the Danish Ethical Council’s 
website. 
 
6. Discussion 
Our findings revealed that what fuels the conversation the most was where to draw the line, 
ethically. When scrutinizing both focus group interviews (app. 3 & 7), it became evident how the 
informants’ opinions differentiated the most, when trying to answer our message slogan: “How far would 
you go”.  Their perspective on whether Designer Babies would affect our perception of family, identity 
and notion of being human were worth a discussion.  
According to Giddens “to live in the universe of high modernity is to live in an environment of 
chance and risk” (Giddens, 1991:109). The concept of risk was originally  “employed with the reference 
to insurance” (Giddens, 1991:111). One of the central facets of the modern world, is the concept of 
‘insurance’  which refers to the economic order.  Since we live in a ‘risk culture’ due to high modernity, 
there is an openness in our future events (Giddens, 1991:110). With the ‘openness' of the future, agents 
have a tendency to try gain control over time. This is what Giddens call colonization of the future. 
Another crucial term in this nexus is ‘the calculation of risk’. This refer to how we attempt to calculate 
the possible risks that can occur in the future of our self-biography. In our case, the idea of insurance can 
be linked to Designer Babies as means for colonizing the future. Here Designer Babies operates as a way 
of controlling and ensuring one’s family tree and identity. Giddens refer to this as ‘open human control’ 
and demonstrate that “future-oriented human intervention in the social and natural worlds, in which 
colonizing processes are regulated by risk assessment” (Giddens, 1991:243) 
The problem with this subject-matter is that people have different comprehension of various 
phenomenon in the world. Particularly in our first focus group, there was a major distinction in the 
understanding of what the term diseases encompass. Some of the participants categorized hair loss as a 
disease, whereas others did not consider it as such. The informant N.H. presented an interesting viewpoint 
by questioning why we actually want to remove diseases. She stated that diseases are “a part of life”, and 
they contribute to the naturalization of it, when “we do not know where it leads” (app. 3). Her anti-design 
baby reception rejects the idea of utilizing the development of advanced technology, as means for 
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preventing every possible diseases that can occur. This can indicate a ‘fatalistic attitude’.  This term 
derives from what Giddens call fatalism, which describes “the refusal of modernity- a repudiation of a 
controlling orientation to the future in favor of an attitude which lets events come as they will” (Giddens, 
1991:110). 
 A feeling of fear of losing our sense of humanity can be detected in her elaborated response “If 
I am going to have it removed, then where are we in 60-70 years..., all of us? Then it becomes robot-like, 
I’m thinking” (app. 3). N.H. is, as many other individual agents in high modern societies, aware of the 
‘risks’ and ‘possibilities’ that emerge with the application of advanced technology. Giddens notes that: 
 
Yet socialized nature is in some fundamental respects more unreliable than ‘old nature’, 
because we cannot be sure how the new natural order will behave (Giddens, 1991:137).  
 
We know that science and technology continuously offer us new choices to contemplate upon. 
However, these choices are never 100% guaranteed. Giddens argues that: “The reflexivity of modernity 
operates, not in a situation of greater and greater certainty, but in one of methodological doubt” (Giddens, 
1991:84). Due to the rapid evolvement in modernity, we know that what is ‘new’ today will be ‘old’ in 
the future. However, this continuity and unstableness emerges with a force of ‘doubt’ and ‘trust’ in the 
individual’s decision-making process. Now, a part of being human, from a poststructuralist spectacle, is 
not to have fully control over the visible features that the individual possesses on an external level. H.R. 
states “I would say that a Designer Baby is a “chemical human”, so I would not say it wasn’t a human, I 
would just say it would be a human we made by science, but still a human” (app. 7). 
  Nevertheless, if the ability of designing babies gives agents the possibility to decide beforehand 
every single detail of an unborn child, it will impact the ‘colonization of the future’, which defines “the 
creation of territories of future possibilities, reclaimed by counterfactual inference” (Giddens, 1991:111). 
In this case, Designer Babies would operate as a bodily territory of pre given future possibilities for the 
parents. One could argue that parents who will design their babies, are using it as an extension to further 
their own identity formation.  
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Nowadays, agents can first employ their agency to form their ‘life plan’ after they are born and 
have a sense of consciousness. We are born into a body we did not choose, get looks and skills we did 
not choose. But if agents in the near future can acquire full control over each external feature, then it will 
alter the chronological order of our ‘self-biography’. Because we will know in advance what our narrative 
will take point of departure in (such as gender). Giddens affirms that ”the future is to be ordered by 
exactly those active processes of temporal control and active interaction on which the integration of the 
self’s narrative depends” (Giddens, 1991:77). When the concept of Designer Babies becomes a reality in 
10-20 years, it will alter N.H.’s and potentially others from our audience’s understanding of what it means 
to be human. N.H. associates Designer Babies with robots, indicating that her perception of being human 
are linked to the natural order of producing life. For N.H. and A.Y.,  a part of being an expecting parent 
is loving the  future child, when one does not know its gender, appearance and capability. Whereas the 
other participants in the first focus group M.N. and T.T. argued that, when knowing all these 
predetermined features, it would make the baby even more unique, because you designed it yourself. 
While this precision and perfectionism can seem too “mechanical” and “technical” (app. 3) for some, it 
can also be seen as a part of evolution to others. Additionally, H.R. even described the matter as a ‘new 
step into evolution.’  
When modern science and technology interfere with the process of pregnancy, meeting a grey 
area becomes challenging, because who can decide anything, when everything is relational and 
contextual? Although, the majority of our target group commonly agreed upon, that Designer Babies 
should be an option if it is for health related reasons such as Down syndrome. However, the negotiation 
process for designing your baby’s appearance was way more complex to grasp. Some of the participants 
from the first focus group felt that it would be: “unnecessary, unnatural, creative and superficial”,  while 
others felt like it could be beneficial, per se for gay couples and provide them with a child that will look 
like them (app. 3. In the second focus group, there was a great emphasis on the importance of looking 
like one's family. C.R. explain that “ me and my sister look alike, and  I’m loving that. I love that I look 
like my family, that I have my mom’s eyes and my dad’s thumbs... But I think it is important, that you 
can see where you come from.” H.B. further added that “ I actually think it would connect, it will bond 
the child to the parents, because they look alike” (app. 7). This proves how their notion of family and 
being human is linked to identification and belonging. In our case if a Designer Baby cannot identify or 
recognize him-/herself with his/her family, s/he can feel disconnected to the family. H.B. elaborates “So 
she does not have this connection and this bond between them and I think that whenever you have a 
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crisis”. When viewing this discussion through the lenses of Giddens, it emphasizes how globalization 
and advanced technology plays a major role in late modern societies and impact the ways agents live 
their life. (Giddens, 1991). Now we have multiple lifestyles to choose from and integrate into our identity 
formation. Giddens outlines “In condition of high modernity, we all not only follow lifestyles, but in an 
important sense are forced to do so- we have no choice but to choose” (Giddens, 1991:81).  
Family patterns and structures are modifying and we have now plural forms of family. For gay 
couples, Designer Babies can operate as a positive change. On the contrary, for other families it might 
create a sense of non-belonging, if you look too perfect to fit into your family.  
This outlines the necessity of sparking a public discussion with our campaign. When applying 
phenomenological lenses, it displays how there are different realities of the context, so it is crucial to 
shed light on all the different experiences from various perspectives. Therefore, we invite the participants 
to recognize the matter of Designer Babies and formulate a problem with us, and engage them in a 
dialogue. By doing so, we are giving the average citizen a voice. Right now, the matter is solely being 
discussed by scientists and experts, but since our aim is to fuel a more public discussion, we want to 
reach the general population before it becomes a reality.   
 
7. Reflections  
 We initially created the campaign, with a broader target group in mind, however, as mentioned 
in chapter 2.2, we narrowed it down later on. Therefore, the campaign is created to fit the initial target 
group. When we started investigating how the campaign was received, we had gained more knowledge 
about how to reach an audience, and we therefore saw fit to narrow down the target group. However, we 
were afraid that some aspects of the campaign might not fit to our new target group. It did nonetheless 
turn out to fit our target group just fine, which might be explained with the fact that we created our 
campaign with a culture sensitive approach, meaning that we adapted it in accordance to the answers we 
got from our first focus group interview.  
The target group we ended up addressing, young Danish women age 18-25 with an education 
higher than secondary school who want to have children in the future, is dangerously close to us, the 
researchers. This might have had an impact on our attitude towards these people, because we might be 
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colored by the presumptions we have about them, in terms of predetermined shared values and norms, 
because we see ourselves as part of the same social group. This lack of neutrality makes us question our 
ability to understand these people’s lifeworld and create a pure dialogue. When researching from a 
phenomenological standpoint it is vital to leave aside all of your presumptions and bring an open mind. 
This is, however,  inevitable for us as researcher and human beings because when we make sense of 
anything, we do it based on our personal and social understanding of the world. Although we wanted to 
create an open forum and invite the audience into a dialogue, we still acted according to roles during the 
interview, since we were the facilitators and we had a clear goal. Even though all the interviews were 
relaxed and set in a comfortable environment, it was still mainly one-way communication and not pure 
dialogue. Though they shared their notions with each other, we as facilitators did not share our 
perspectives and we therefore created a distance between us and them.  
Another aspect to reflect upon is the observer's paradox. We as researchers want to investigate 
how an audience reacts to our campaign, it is however impossible to do that without having an influence 
on the situation. When doing a focus group interview we are far from a real life situation where the 
participants may come across our campaign. It is an artificial situation and the participants are probably 
going to be much more analytical and spend more time studying the material than they would in a real 
life situation. Furthermore, since the interaction were planned on beforehand, a lots of the informants in 
the focus group interview, had read upon the subject-matter in advance, in order to meet the expectation 
they believed we had. Therefore the meaning-making process was created on the basis of information 
that they might not have had in a real life situation. 
When reflecting upon our focus group interview, it is important to mention that the participants, 
because of time and resources, were people that we know. This might also have had an effect on the 
interaction. Our perception and expectations might have been established before we met, since it can be 
hard to create a whole new lifeworld understanding of a person who is already a friend. It was however 
very important to us that the participants had not seen the campaign beforehand, so that they would not 
already have discussed what it is about. Practically this was difficult, because the survey was shared on 
Facebook, as some of us knew the them, they had therefore seen the campaign beforehand.  Additionally, 
the chosen people for our second focus group interview and their background as university students might 
be too narrow to represent the rest of our target group. Their educational level impact their way of 
thinking and acting, which has definitely shaped the flow of the conversation. Because they are university 
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students, they might put more force into a high level of reflection and a very academic tone, which is of 
course positive, it could however have given another, perhaps broader, picture if we had had participants 
with different educational backgrounds like we had in the first focus group. 
 
We have integrated results of the survey in our reception analysis, however, the participants of 
the survey do not correspond to our target group, therefore the results might have been different if only 
our target audience had answered our survey. The survey was distributed via Facebook, which made it 
easy to share with a lot of people. However, data collected via Facebook is, at best, a weak indication of 
tendencies. Facebook can be reached in various ways, we had no idea where people were when they 
answered the survey or in which condition. For instance, when asked to elaborate on the design of inside 
and outside of the brochure one participant answered: “Idk [I don’t know] I didn't really read it cuz I had 
a couple of beers and I'm on my phone” (app. 8). This makes us question the outcome of our findings 
and operates as a challenge of the validity in the responses we gained. These responses cannot be taken 
as authentic data, however obtaining a fully objective narrative is difficult due to how subjectivity shape 
our understanding of the world. Therefore, authentic data is nearly impossible. Even though we did not 
achieve authentic data, the findings are still useful and relevant for us to understand how people perceive 
our campaign. Our empirical data still paints a picture of how this campaign may be interpreted in a real 
life situation, what might be altered in order for it to have a larger effect and how the audience feels about 
this subject.     
Another reflection will be our use of stereotypes in the campaign. We acknowledge that our usage 
of the color scheme that supposedly plays as ‘baby colors’ in our campaign is drawn from a socially 
constructed ideology. However, since we perceive our audience as active learners and social actors, we 
want to test how this social construct phenomena is interpreted in their life world. Because the aim of 
this paper is audience reception analysis, we therefore wanted to pretest if the social construction of 
colors actually worked in the audience’s interpretive repertories. That is why we associated pink to girls 
and blue to boys, not to reproduce stereotypical gender roles, rather to figure out what kinds of 
connotation the audience can decode from this linked social construction.  
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After reading the whole paper thoroughly, our approach does not seem that neutral in every 
aspect. Our lack of neutrality still manages to show it surface in our presumptions. Although we as 
communicators did not wish to reveal our standpoint on this matter, it can still be depicted in the paper. 
For instance, there is a disproportion in the chosen statements from the transcripts. We gave more space 
for the anti-designer people to voice their opinion, which might make our tone and attitude appear anti-
Designer Babies.   
 
Even if this discussion is quite vital to have now, so the public is aware of it by the time the 
options become realistic. Since Designer Babies are not 100% an opportunity yet, we therefore could not 
have a direct insight into a real Designer Baby’s life world. With that in mind, in this case we are talking 
on their behalf. We do not know how Designer Babies would identify themselves by that time, and we 
do not know if the notion of being human would be understood differently then, because of the integration 
of technology in our existence.  
 
8. Conclusion 
When working with the problem definition How is the campaign “How far would you go?” 
received by the audience?,  we have found that the participants identified the goal of our campaign which 
is to make them discuss the subject of Designer Babies. Even if some people were against Designer 
Babies or did not want to have children and were not appealed by the campaign for those reasons, most 
of the participants of the survey and focus group felt we were rather neutral in our campaign material. 
They found its topic relevant and worth discussing though mainly with the aim of gaining knowledge on 
the matter and preventing it before it is too late and already implemented in society.  
The reception analysis gave us some clear insights in the shortcomings and strengths of our 
campaign, such as the dislike of the blurry pictures and the strength of the doll-girl’s sad eyes. The simple 
layout was in general appealing to the audience and the baby-theme was well understood. Both the poster 
and the brochure were found to be both provoking and informative. The participants also seemed to find 
the subject relevant, they were very keen on discussing it and C.R., who were most immersed, were also 
the most passionate about the discussion. It seems that our target group, as it was represented in the focus 
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group interviews, has a very personal approach to the subject.  We do however see a break in our intended 
communication process, the participants show interest in the poster and would like to have the 
information provided by the brochure but they do not want to bring the discussion onto the Facebook 
page. 
Our use of Giddens has revealed that the issue of Designer Babies is highly relevant in 
contemporary society. Designing your own child can be seen as a part of the parents’ identity formation 
but might also be a whole new step in evolution, where we would then be able to create the self-biography 
of a human being even before it can make its own decisions. When we try to ensure ourselves in this 
risk-society, be it in the shape of parents’ identity-formation or children’s early creation of self-
biography, we try to bring down the risks. We thereby try to colonize the future which affect not only 
our own identity, it spreads further than that. We saw in many of our participants’ responses in both 
surveys and interviews that they expressed a genuine fear of making something natural into an unnatural 
process, and therefore this theme has shown to be relevant. We found that regular people want to gain 
knowledge about this subject, for as mentioned in the beginning: 
   
Reproductive technologies and genetic engineering […], are parts of more general processes 
of the transmutation of nature into a field of human action (Giddens, 1991:8). 
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Appendix 
Appendix 1: Survey 1, responses 
This survey was created by use of a website that would not allow us to download the responses, and we 
therefore had to make screenshots of our results. 
This survey was shared on facebook 
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Appendix 2: Focus group 1, interview guide 
At our first focus group interview we did not create any actual interview guide. We wanted the 
interview to be as relaxed as possible, we therefore decided to make up the questions as we went along. 
We had only a few general questions as our guide:  
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- Do you know anything about Designer Babies? 
- How do you feel about it? 
- Would you do it yourself 
 
Appendix 3: Focus group 1, transcript 
First focus group interview. The Participant are two men .. 33) and T.T.: (age 22) and two women N.H 
(age 21) and A.Y. (age 22). Juliette and AC conducted the interview. All the participants are danish and 
have an education higher than secondary school. Two of the participants were not comfortable 
speaking english and we have therefore translated what they said to the best of our abilities. 
The interview was conducted in one ot the researchers apartment around a living room table.   
 
AC/Juliette: Do you know what Designer Babies are? 
T.T.: Ehm, yes I know what Designer Babies are. I, I have a small interest in it because I was curious, I 
red up a bit on, both on ethical and biological points on it. I think I started a few years ago. 
Juliette: You can answer in Danish, no problem 
A.Y.: Nej, jeg ved ikke hvad det er  
- No, I don’t know what it is 
M.N.: Ehh, yea, I know what it is yeah 
N.H.: Altså jeg har læst lidt om det men jeg tror ikke helt jeg har fanget det, hvad det handler om  
- I have read a little about it but I don’t really think that I have understood what it is all about 
 
AC:  Could you guys maybe elaborate a little on what it is instead of us doing it? 
M.N.: When I think about Designer Babies it is you, you change the genetics, at a very early stage, at 
the fetus, and then you get the baby, with the features you want or. Ehh, If you have a genetic disease 
for example in the family you can remove that or change some other feature. Yeah 
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T.T.: yes, that’s pretty much it.: And physical attributes  
M.N.: yes exactly 
T.T.: And, eh, sometime in the future maybe even psychological aspects. If you had a psychological 
disease that is hereditary in your family you might also try to remove that 
M.N.: Yeah 
 
AC:  We are mainly going to focus on the cosmetic aspect about it because now we can, ehm, 
remove a lot of diseases from the child before it is born or have an abortion if it is sick. But we 
want focus on that in a few years we are gonna be able to decide how tall or child should be what 
kind of eye color it should have or hair color 
Juliette: their intelligence, personality  
AC:  Stuff like that. So would you guys, just talk about it, would you guys consider doing that?  
N.H.: Det er vel ikke noget vi rigtig kan tage stilling til nu. Øh, som jeg har forstået det, fordi det er jo 
sådan fremtiden kommer til at hænge sammen også med diverse ting. Tænker jeg. Det er jo diverse ting 
hvor, vi taler om at udvikle og lave, altså, har jeg ikke forstået det rigtigt at vi kan designe vores eget 
barn, vi bestemmer selv højde og drøjde og sådan bliver det jo i fremtiden så det er jo ikke noget vi kan 
sidde og være herre over nu, mener jeg, fordi det ligger så langt fra min rækkevide. Også når jeg selv er 
gravid, altså (griner). Men, jeg synes det er smart det er da slet ikke det, jeg synes måske også det kan 
blive for, hvad hedder det, perfektionistisk eller noget, ikke. 
- I guess it is not really something that we can make up our minds about now. Ehm, as I have 
understood it, because that is how the futures is going to be with different things. It is different 
things were we talk about developing and make, well, haven’t I understood it right, that we can 
design our own child, we decide height and size and that is how it is going to be in the future, so 
that is not something we can sit and control (be masters of) now, I mean, because it is so far out 
of my reach. Also when I’m currently pregnant, well (laughs). But I think it’s clever, it’s not 
that, I might also think that it can be to, what is the word, perfectionistic or something, right. 
M.N.: Men ville du selv gøre det så, hvis du… Eller anvende det? 
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- But would you then do it yourself if you… or use it? 
N.H.: Jamen. Jeg vil ikke synes det er forkert at nogen gør det ligesom at folk de også går ind og 
bruger, hvad er det de bruger, det der, når man ikke selv kan få børn 
- Well, I will not think that it os wrong if somebody does it just like people are using, what it is 
they use, that thing, when you can’t have children on your own 
M.N.: Kunstig befrugtning 
- Assisted reproduction 
N.H.: Det synes jeg ikke er forkert, jeg håber bare at det er noget vi kan undgå. Jeg ved godt det kan 
man ikke men altså… 
- I don’t think that is wrong, I just hope it is something that we can avoid. I know that you can’t, 
but I mean…  
A.Y.: Nej, hvis det bliver normen så kommer vi jo nok alle sammen til det. 
- No, if it becomes the norm then we are probably all going to do it. 
N.H.: Ja lige præcis, altså vi ved jo ikke hvordan det hele kommer til at udvikle sig. 
- Yes exactly, we after all don’t know how it’s going to develop.  
T.T.: I would actually do it because I have, ehm, a genetic disease that runs in my family. I am only a 
carrier of it but I would very much like my children NOT to have it. So I would definitely throw that 
out the window. Ehm, also I, ehm, I think it would be an advantage if we could, or when we can, to 
actually do it a lot because, even though we are going to pick physical things; that we want our children 
to be taller or lower or we want them to be build strong or something. There is still going to be a lot of 
things that any parent, they are not going to realize that “oh, I didn’t choose what, I might have chosen 
the eye color but I didn’t choose the eye size”. So there is still going to be variation on so many random 
parts of a child that, the few thing that we do change, in the whole might not have that big of an impact.  
M.N.: No, Yeah, yeah 
T.T.: Because if I could design my child own it would definitely be, like. If I had a son I would like 
him to have my beard. And I know I have genes for red hair somewhere in my family, so I’d give them 
that as well. Ehm, I have really ugly teeth on my lower jaw, I’ll get rid of that, if I could. And in these 
ways I’d remove the flaws I see in myself but, by removing them I am definitely creating some more 
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somewhere else. So I might remove my ugly teeth in the front but that might create a problem in the 
back. 
M.N.: Yeah, yeah, of course  
N.H.: Men, men, tror du ikke at det bliver et problem hvis vi kvinder skal sidde og designe vores egne 
børn? Tror du ikke at vi er lidt mere, hvad skal man sige, jah, perfektionistiske. Hvis vi skal sidde og 
designe vores egne børn, altså kommer de så ikke til at ligne hinanden? De kommer til at ligne Tom 
Cruise, altså…  
- But, but don’t you think it’s going to be a problem if us women are going to sit and design our 
own children? Don’t you think we are a little more, how to say, well, perfectionistic. If we are 
going to sit and design our own children, well, are not then going to look alike? They are going 
to look like Tom Cruise, I mean…     
(everybody laugh) 
T.T.: I mean there might be a bit more, there might be some similarities between a lot of children 
suddenly, but I mean, beauty standards change every decade every 20 years. So, ehm, we might have 
10 years where all the children look like, I don’t know, Tom Cruise or something and then the next 10 
years all those Tom, or hopefully a bit more than 10 years, but some time all of those Tom Cruise 
babies are going to have babies of their own and then decide “Tom Cruise is sort of out now”.  
N.H.: Men så kommer alle jo også til I sidste ende at minde om hinanden. Eller, det er i hvert fald 
sådan jeg ser det.  
- But then in the end you see, we are all going to resemble each other  
T.T.: Yeah 
N.H.: Jeg kan godt se at det er mega smart hvis man har nogle fejl eller noget, men, kan det ikke også 
bare blive for detaljeret i sidste ende? Er der ikke en smartere måde for at øh, for at gøre at det ikke 
bliver så teknisk i sidste ende, at det bliver mere naturligt selvom det er teknisk, altså kan du følge mig.  
- I do realize that it is very clever if you have some mistakes or something, but, can  it also just be 
to detailed when all comes to all? Isn’t there a more clever way to, ehm, to do so it doesn’t get 
so technical when all comes to all, that it becomes more natural, even though it is technical, I 
mean, can you follow me? 
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T.T.: I can 
 
AC:  Do you think that ehm, a designed baby, in relation to what you guys are saying, is just as 
unique as a regular baby? 
Juliette: Because you designed it, so do you think it’s like special because you designed it or like? 
M.N.: It’s the same  
A.Y.: Nej jeg syne det er mere specielt at få sit eget, sådan, man ikke ved hvordan ser ud eller bare 
kommer ud. Jeg synes ikke at man skal elske et designet barn mere end et almindeligt barn. 
- No, I believe it is more special to have your own, like, you don’t know what it looks like or just 
comes out. I do not think that you should love a designed child more than a regular child. 
M.N.: No exactly, but that’s, then it’s also the same whether you design it or it’s just a child you get… 
A.Y.: Men hvis du selv har designet det så ved du jo godt hvordan det kommer til at se ud jo. Altså, det 
er jo mere unikt at du bare sådan ”wup” og så ved du ikke hvordan det kommer til at se ud eller noget 
som helst og så kommer der et barn ud.  
- But if you have designed it yourself then you are well aware what it is going to look like. That 
is, it is after all more unique that you just “wup” and then you don’t know what it is going to 
look like or anything and then a child comes out.  
T.T.: You could also say that the uniqueness of the specific trades that you give your child and the 
specific cosmetic looks like a mole on her cheek the placement of that it’s not going to be exactly the 
same as somebody else’s.  Your choices of what is beautiful might not be the same as anybody else’s, 
so any cosmetic changes that are made are still going to be as unique as anybody else’s is. 
N.H.: Jah, men det bliver stadigvæk teknisk. Det bliver stadigvæk, altså vi, det er jo, meget udvikling vi 
foretager os i dag det bliver jo, hvad hedder det, elektronisk, hedder det det? Teknisk? Og hvorfor ikke 
bibeholde den her ting som i kan, som mennesker, det er den her ting som, som vi er gode til eller hvad 
man skal sige, og lade være med at skabe noget teknisk. Altså jeg synes det er mega smart hvis der 
ligger ehm. Altså nu er jeg selv gravid og vi har nogle, mange, sygdomme i vores familie og jo jeg har 
da gået lidt og tænkt over. Men er det ikke også bare en, en del af livet, er det ikke også bare naturligt 
at man ikke ved hvor det bærer hen? Jeg ved ikke hvad der kommer til at ske med mit barn men jeg ved 
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jo heller ikke hvad der kommer til at ske med mig selv. Så hvis jeg nu går ind og fjerner det, jamen 
hvor er vi så om 60-70 år ikk, os alle sammen? Så bliver det sådan lidt robotagtigt, tænker jeg. 
- Yes, but it is still going to be technical. It is still going to be, well we, it is after all, a lot of the 
developing that we make these days it is becoming, what is it called, elektronic, is it called that? 
Technical? And why not maintain this thing that we can, as humans, it is this thin thet, that we 
are good at or what you would call it, and don’t create something technical. Well I think it is 
really clever if there is ehm. Well now I am currently pregnant and we have some, many, 
diseases in our family and I have been thinking about. But isn’t it also just a, a part of life, isn’t 
it also just natural that you don’t know where it leads? I don’t know what is going to happen 
with my child but I don’t know what is going to happen with myself either. If I am going to 
have it removed, then where are we in 60-70 years right, all of us? Then it becomes robot-like, 
I’m thinking.   
A.Y.: Hvis vi skal gå og fjerne alle små sygdomme, sådan skeløjet og sådan, altså mental et eller andet 
du ved. Alvorlige sygdomme, hvis du ser der er en svulst i barnets, et eller andet, kroppen, så synes jeg 
sagtens du kan gøre det for det er alvorligt, men ikke små ting. Det bliver alt for overfladisk hvis vi skal 
gå og forfine børn på den måde. 
- If you go in and remove all little diseases, like cross-eyed and stuff like that, like mental-
something you know. Serious diseases, if you see there is a tumor in the child’s something, the 
body, then I think you can easily do it because it is serious, but not little things. It becomes too 
superficial if we have to perfect children like that. 
N.H.: Men er vi ikke enige om at hvis man skal bruge sådan noget, lave sådan nogle Designer Babiesså 
er det noget man skaber før og så er der vel ikke svulst eller sygdomme tænker jeg. Eller hvad? 
- But, don’t we agree that if we are going to use stuff like that, make these designer babies, then it 
is something you create before and then, I’m thinking, there is no tumor or diseases. Or what? 
A.Y.: altså man laver jo de der nakkefoldsscanninger, man laver jo ligesom forskellige scanninger for 
at se om der er noget i vejen når barnet er i maven. Men jeg tænker, hvordan kan man lave designed 
babyer nar barnet er i maven? Altså hvordan laver man? Jeg ved ikke Hvordan? 
- Well, you make those nuchal translucency scan, you after all do different scannings to see if 
there is something wrong when the child is in the stomach. But I’m thinking, how can you make 
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designed babies when the child is in the stomach? I mean how do you create? I don’t know 
how?    
M.N.: Genetically you can change the statistics 
A.Y.: For at forhindre det?  
- To prevend it? 
M.N.: So maybe there is a 90 percent chance that your daughter will have breast cancer at 45 or 
something and then you can reduce that… 
A.Y.: Nårh, men hvad så med udseendemæssigt, det kan man jo ikke se 
- Arh, but then how about the looks, that you cannot see 
M.N.: Yeah, You, you can 
A.Y.: Altså imens barnet er i maven kan man ændre udseende, eller? 
- So while the child is in the stomach you can change the looks, or? 
M.N.: yes, yeah. Because you can, what, what they are doing now, or, what doctors are doing now is 
also; they are looking at the human genome and finding out what, this specific gene what does this 
mean? Is this skin color, is this eye color is this hair or length or, is this your height or something. And 
then, they, when they find out what this genome does to the fetus they can go in and then change that 
specific genome and. So, that’s why it’s like when you are ordering a car you know.  
A.Y.: Ja, så man ligesom sætter delene sammen  
- Yes, so it is like you put the parts together  
M.N.: Yes exactly, so before you have the finished car you know. 
T.T.: another part of it would be that, us humans we only carry around a certain number of genes that 
we can pass on so, unless, unless we carry a gene we can’t get a specific hair color that we don’t have 
like I don’t have it or my girlfriend doesn’t have it, then we can’t give that to our children. But, so you 
only have certain amount of different genes you can choose from, from the pool, unless you add some, 
and then suddenly you are not just two people making a baby you are multiple.  
M.N.: Yearh 
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T.T.: And I think that is where you start to lose the uniqueness of the child, because if you have only 
two people, I, I mean, it would be cool to have the hair color of, I don’t know. Beautiful hair color, 
shining hair, but I know from myself, my hair gets greasy  very quickly and very tangly and I can’t get 
it to do anything, same about my girlfriend, we don’t have the genes for long and fine hair, we have 
curly hair and messy hair. 
M.N.: yeah 
T.T.: and that is about it, and if we wanted long and straight hair, we’d have to get that from 
somewhere else. 
M.N.: of course. 
T.T.: and I think as soon as you start getting it from somewhere else, you get the part where children 
are no longer unique. 
M.N.: of course, yeah then you are adding those things from outside the, yeah, “sigh”  
AC:  but that’s going to be possible soon that you can be at least three parents. For example T 
and I could have children with dark skin if we had a second mom,   
M.N.: there is also a very fine line between this, it’s practical to have some, some kind of hair or hair 
structure or hair color, some places and the same with skin color, if you live someplace it’s practical for 
your child, so you would think , maybe it’s a good idea for my child to have this, skin color, or 
something else or height. Some places, it’s probably better to be quite low, actually if you, you, so it’s a 
fine line something that you think is good for your child in a practical way, and then it’s, yeah suddenly 
it becomes something else if everybody does it. 
Juliette: do you, all agree on that? 
A.Y.: tænker lige  
- Just thinking 
T.T.: there are definitely practical applications that I could see be very very useful in the future 
N.H.: kan man ikke gore det på en anden made? Tænker jeg. 
- Can’t you do it in another way? I’m thinking 
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A.Y.: hvorfor har man også et behov for selv at skulle, skabe sit eget barn, je kan ikke forstå behovet 
for det. 
- Why do you have the need to yourself, to create your own child, I don’t understand the need to 
do it. 
T.T.: but we are creating our own child anyway? 
A.Y.: men det er overhovedet ikke det samme  
N.H.:ja men på en naturlig måde som er en uvis måde og det er vel også det der er mega spændene 
under graviditeten, men aner ikke om barnet kommer ud og ligner den ene eller den anden, eller  
- Yes but in a natural way, which is an uncertain way, and I guess that is also what is super 
exciting during the pregnancy, you don’t know if the child comes out looking the one or the 
other. or?  
M.N.: yeah, Definitely 
N.H.: jeg kan godt se at det er mega smart at designe sin eget barn, hvis man nu har været sammen med 
en anden en, I forhold til sin kæreste det syntes jeg er mega smart, så kan man lige vende den, ej, men, 
men, jeg syntes jo det det er en naturlig ting og jeg syntes at det, det fint det der, eller det jo okay med, 
hvis det er nogle sygdomme i familien. Men kan der så ikke være, kan man så ikke lave noget andet 
end at skulle designe sit eget barn, øhm,  
- I can see that is is super clever to design your own child if you for example have been with 
somebody else, in relation to your boyfriend, that i find very clever, that you can just turn it. 
No, but  I for one think it is a natural thing and i think that it is, it is fine all that, or it is okay if 
there is some diseases in the family. But can’t there be, can’t you then do something else than 
having to design your own baby? Ehm…   
M.N.: but it’s just a very fine line between, I  think a lot of people think it’s okay to change something 
about the disease, but then again, for example being very obese, is that a disease? Would you change 
that for your child, then if you know it has a gene,that if he just eats nothing. 
N.H.: nej, nej, nej, det er også skønhed, det er en del af livet. Altså en sygdom er vel ligesom noget du 
kan dø af, jeg ved også godt at man kan dø af, jeg siger bare. Hvis man nu kan se, for eksempel, spå om 
at man, om to år så vil mit barn dø, så er det da klart at jeg vil gøre noget. Men er det så ikke, er det 
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ikke derfor at de er i gang med at forske så meget i medicin og alt muligt, skal vi kører væk fra alt den 
forskning også kun kører over i det tekniske og det bliver meget firkantet, syntes jeg. 
- No, no, no, that is also beauty! It is a part of life. Well, a disease is something you can die from, 
I know that you can also die from, I am just saying. If you are able to see, for example, predict 
that you, that in two years my child will die, then it is obvious that I would do something, but 
isn’t it then, isn’t it why they are currently researching so much in medication and all those kind 
of things, are we the supposed to lean away from all that research and only lean towards the 
technical and, it becomes very rigid I think.   
A.Y.: for eksempel det er sket, der er en, jeg så, hvor var det , det kan jeg ikke huske hvor jeg så det 
henne, men der er en kendt som har givet sin mand en pige. Og de er sådan der, hvorfor? Hvorfor skal 
vi ind og begynde at ændre på køn, ændre på barnet. Hvor vi sådan, alle vil så hellere have piger også 
til sidst har vi ikke nogen mænd tilbage,  også er det bare, yeah. Jeg kan slet ikke se det behovet for det, 
jeg syntes det virkelig det er en dum ide. 
For example it has happened, there is one, I saw, where was it, I can’t remember where I saw it, but it 
is a famous person who has given her husband a girl. And they are like, why? Why should we go in and 
start changing gender, change the child. Where we like, everybody would rather have a girl so in the 
end we don’t have any men left, and then it is just, yeah. I really can’t see the need to do it,  I really 
think it is  a stupid idea. 
N.H.: nej, og det samme med hudfarve, altså, hvorfor gå ind og ændre på hudfarven, fordi dit barn 
bliver måske smukkere, eller, hvad du selv synes. men så stammer du jo ikke, så er det jo ikke, hvad 
skal man sige, oprindeligt fra dine rødder eller hvad du skal sige, så har det intet at gøre med dig, så har 
det noget med… 
- No, and the same with skin colour, I mean, why go in and change the skin color, because your 
child might be more beautiful, or, what you think yourself. But then you dont originate, then it 
is not, how to say it, original from your roots or what to say, then it has nothing to do with you, 
then it is something with…   
A.Y.: Betyder det så at afrikanere så kan få lysere børn og sådan? 
- Does it then mean that Africans can have lighter children and stuff like that?  
N.H.: ja gør det ikke det? 
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- Yes, doesn’t it? 
(AC is nodding) 
N.H.: Ja det tænkte jeg nok 
- Yeah, I thought so 
A.Y.: Det er jo sådan, altså det er jo fuldstændig hul i hovedet. Jeg synes bare et, jah, det er skrækkeligt 
- That is like, well it is completely crazy. I just think that, well, it is horrible. 
N.H.: Jeg tænker bare nu, nu når du bruger de der fas, hvad hedder det nu? 
- I am just thinking, now that you use that for, what is the name? 
AC:  fertilitetsbehandling  
- Fertilization treatment [assisted reproduction] 
N.H.: Ja, tak. Ehm, så kan man vel også, igennem den vej, skabe noget så man kan forebygge 
sygdomme tænker jeg, uden at vi skal igennem designer babies; tænker jeg, der må være en løsning den 
vej. Med noget med generne eller noget. Så man ligesom kan se, vi kan jo også gå ind og få foretaget 
sådan en, nu ved jeg ikke hvad det hedder, men om, om hvor mange procent chance jeg har for at få 
kræft 
- Yes, thank you. Ehm, then I guess you can also, when doing that, create something so that you 
can predict diseases, I think, without going through designer babies; I’m thinking, there has to 
be a solution that way through. With something with the genes or something. So you can kind 
of see, then we can also go in and undergo this, i don’t know what it is called, but about how 
many percent chance I have for getting cancer.   
M.N.: Yeah, yeah 
N.H.: hvorfor gør vi ikke alleammen det? jamen det gør vi jo fordi vi ikke vil se det uvisse i fremtiden 
jo. Og det er det jeg mener med at så kunne man godt lave et eller andet med at så kunne man spå dit 
barn igennem fertilitets et-eller-andet når du er i gang med den behandling, fremfor og gå ind og skabe 
dit eget barn, altså frem for at gå ind og lave om på naturen ikk. 
- Why are we not all doing that? Well, because we don’t want to see the uncertainty in the future. 
And that is what I mean, that you could make something where you could predict your child 
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through fertili-something when you are already in the middle of that treatment instead of going 
in and creating your own child, well instead of going in and changing nature right 
M.N.: yeah 
A.Y.: Man kan jo sige at de der fertilitets, de der klinikker, de er jo gode fordi det er jo for folk der har 
svært ved ligesom selv og få børn altså sådan… 
- You can say that that fertility, those clinics, they are good because they are for people who have 
a hard time making children on their own, like…  
N.H.: Jo, jo 
- Yeah, yeah 
A.Y.: at lave dem på den normale måde så er det jo meget smart at man lige sådan kan, så er man 
sikker på at barnet, eller, det kommer derind sådan direkte, det bliver sprøjtet ind ikke, altså, så, ja 
- … to make them the normal way then it is kind of clever that you just can, then you are sure 
that the child, or, that it gets in there directly, it gets injected in there right, so, yeah. 
N.H.: så kan man ligesom sige igennem den vej så kunne man undersøge om sygdomme eller man 
kunne for eksempel, ligesom vi har mulighed for nakkefoldsscanning og misdannelses lyd og 
forstervandsprøve, og vi har alt muligt, ehm, kan vi få tildelt af staten så burde der også være et eller 
andet med: har du lyst til at vide om dit barn har en sygdom, whatever. Og i bund og grund, hvor 
mange af os har lyst til at vide det? Og så kunne man, altså så kunne man give os valget 
- Then you can kind of say that when doing that you could check if diseases or you could for 
example, just like we have the opportunity for nuchal translucency scan and malformation 
sound and amniotic fluid test, and we have a lot of things, ehm, that we get from the state, then 
there should also be something witH.B.: do you want to know if your child has a disease, 
whatever. And basically, how many of us would like to know? And then you could, well you 
could give us the choice.  
A.Y.: Men ville man så fjerne det, hvis man fandt ud af det havde en sygdom der måske godt kunne 
kureres 
- But, would you then remove it, if you found out htat it had a disease that might be possible to 
cure? 
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N.H.: Nårh ja, men altså hvis jeg kunne gå ind og se nu at jeg, mit barn får kræft om 2 år, så kan jeg jo 
gå ud og kigge; nårh men altså, nu for eksempel min lillesøster hun overlevede det altså. Så kan jeg gå 
ind og tage sådan et valg at. Nu er de så gode til at forske, det er sådan jeg mener at man kan spå i 
fremtiden om mit barn for sukkersyge som 45 årig, så skal jeg sidde og tage stilling til om jeg så vil ha’ 
det barn. Selvfølgelig vil jeg det altså… 
- Yeah well, but I mean, if I could see now that my child will have cancer in two years, then I can 
take a look; say, now for example my little sister she survived it, you see. Then I can go in and 
make such a decision. Now they are so good at doing research, that like I mean that you can 
predict if in the future my child will have diabetes at the age of 45, so should I sit here and 
decide whether I want this child. Of course I want it…    
A+M laughing   
N.H.: Altså det er sådan jeg mener, at der må være nogle andre løsninger fremfor at vi skal gå ind og 
tage det naturlige væk ikke, altså. 
- Well it is like I mean, there should be some other solutions rather than having to go in and take 
away the natural, right.  
M.N.: Mhhmm 
T.T.: it is quality over quantity  
N + M.N.: Yeah 
N.H.: Det bliver meget sådan forretningsminded ikk. Også når vi har set hvordan vi kommer til at 
udvikle med biler og med elektronik og det kan vi allerede se nu med alt det elektronik vi har, hvordan 
det bliver hele tiden ved med at udvikle. Det tager bare rigtig meget, hvad skal man sige, af det 
menneskelige arbejde væk. Altså. Og det kommer det jo så også til at tage væk med børnene ikk  
- It gets very business minded right. Also when we have seen how we are going to develop with 
cars and with electronics and we can already see it now with all the electrics we have, how it 
keeps developing. It just removes the, what to call it, the human labour away. Well. And that it 
is also going to remove with the children right.  
All: Mhhm  
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AC:  Do you think, ehm, when we do, if we design our babies do we then lose some of, ehm, what 
it means to be a human, because being human is, as you say, very ehm…   
N.H.: Naturligt?  
- Natural 
AC:  coincidental, what you say, I mean you don’t know if the child is going to look like the mom 
or the dad and you don’t know what is going to happen in 10 years. Do you think, if we design 
our babies we are going to lose or change what it means to be a human? 
N.H.: Ja fordi vi stopper jo ikke der. Hvis vi ved vi kan designe vores eget barn, hvad kan vi så ikke 
gøre? kan vi så også gå ind og gøre det psykisk så vi kan gå ind og designe fra staten af at vores barn 
skal være advokat om 20 år. Altså..    
- Yeah, because we are not going to stop there. If we know that we can design our own child, 
then what are we not capable of doing? Can we then also do it psychologically so that we can 
design from the beginning that our child should be a lawyer in 20 years…  
(A saying somethin that I really can’t hear - they are talking at the same time) 
N.H.: Men, hvis vi finder ud af én ting vi kan udvikle i, så finder vi jo også ud af den næste ting, og den 
næste ting, det stopper jo ikke der. Altså, det tror jeg i hvert fald ikke. 
- But if we figure out one thing we can develop, then we will also find the next thing, and the 
next thing. It is not going to stop there. Well, at least I don’t think so. 
A.Y.: Ja, og samfundet har jo ikke kun brug for advokater og ingenører og alt muligt, altså, der er jo 
også brug for kassedamer og rengøringsdamer og alt muligt andet altså   
- Yes, and society doesn’t only need lawyers and engineers and all that, well, there is also a need 
for cashiers and cleaning ladies and all other thing you see.    
M.N.: Mhhm    
A.Y.: Jeg synes ikke man behøver gå ind og finde ud af hvilken slag IQ ens barn får i hvert fald      
- I don’t think you need to go in and figure out what kind of IQ your child will get  
N.H.: Jeg tror da helt klart at du kommer til at miste noget  
- I definitely believe that you are going to lose something 
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T.T.: I don’t think it’s going to change what it means to be human because that changes all the time 
with every new thing we develop. And every new thing we, ehm, how our society changes. Because if 
we look at what it was being a human being 100 years ago and what it means now those a very 
different, in a lot of fundamental ways where I…         
A.Y.: Det er blevet meget mere mekanisk. De har jo ændret den der menneskelige gør-det-selv noget 
fordi nu har vi jo alle mulige slags maskiner og… 
- It has become much more mechanical. They have changed that human do-it-yourself thing 
because now we have all sorts of machines and…   
T.T.: exactly 
A.Y.: om et par år så har vi jo flere ting der gør tingene for os 
- In a few years we are going to have more things that do stuff for us. 
T.T.: exactly, so whatever is human is always changing so, we can suddenly design humans. I don’t 
think it’s going to change it because we are already designing in a way. The world around us, we are 
shaping it, in a way that fits us more. if that is the right way or the wrong way to do it is a subjective 
opinion. But, Ehm, It, we are not going to lose what’s humans because we are designing our babies. 
there are so many other ways we are in greater risk of losing our humanity to than designing our next 
generation. 
M.N.: Yeah 
 
Juliette: Ehm, okay, another questioN.H.: I don’t know if you talked about that, but I don’t think so. It 
is  still experimental, because, today you can change the gender of the child and modify his DNA genes 
when he is ill, but you can’t change, for the moment, the appearance but it’s going to come in 20 years. 
So maybe, in 20 years, when you have the opportunity to do it, it is not 100% safe and proven that it 
work because for example, if you modify the genes, if you have an illness. When the baby is born, you 
can see that he is perfectly fine but the scientist says that in the years after, when they are grown ups, 
they can still develop the gene. So, would you do it in 20 years, even though it is not 100% sure that 
it’s safe or proven that it works. Like, would you experiment it? 
A+M.N.: No 
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A.Y.: Nej, for hvis der er en risiko for at det alligevel kommer så kan man jo lige så godt lade være 
med det. Og ligesom du selv siger, jeg tror ikke på at de der ting kommer uden bivirkninger og alt 
muligt andet som man får i stedet for. 
- No, because if there is a risk that it is going to come anyway then you might as well don’t do it. 
And, as you say yourself, I don’t believe that those things will come without side effects and a 
lot of other things that you will get instead. 
M.N.: Yeah, yes I think so too, there is definitely more to it than just a gene, in some cases. So, like 
you said, you change a gene one place and then, what goes on everywhere else? I think that’s really 
difficult for anyone to say, so. you wouldn’t know. 
N.H.: jeg ved faktisk ikke. Jeg tror måske, jeg tror måske, altså om 20 år hvad er jeg så, så er jeg i 
40erne, så tænker man “ej jeg kan jo ikke få børn men det skal jo prøves” fordi det er det der kommer 
til at være fremtiden. Jeg tror jeg ville sige ja til det men ikke fordi jeg er, fordi jeg synes det er en god 
ide, men fordi det er noget jeg tror der skal prøves og jeg tror at det der er farligt i fremtiden det er at 
når det så rigtigt kommer op og køre så tænker folk “det skal bare prøves” ligesom min første tanke er. 
Selvom at, jeg tror ikke at det er særlig godt eller noget som helst jeg tror bare at man kører med på 
bølgen, sådan.  For at se om det skal prøves. Og hvis jeg om 20 år er i 40erne, kan alligevel ikke få 
børn, har fået mine, i og med at jeg  allerede starter nu, så kan jeg jo, ehm. Jo jeg tænker da over 
bivirkninger men så er det mere en chance.     
- I actually don’t know. I might think, I might think, well in 20 years how old am I then, in my 
40s, then you will think “well I can’t have children, but it just has to be tried” because that is 
what is going to be the future. I think that I would say yes, but not because I am, because I think 
it is a good idea, but because I think it is something that just has to be tried, and I think that 
what will make it dangerous in the future is when it really starts rolling, then people will think 
“well, it is just has to be tried” just like my first thought is. Even though, I don’t really think it 
is good or anything, I just think that you ride the wave, like. Just to see if it should be tried out. 
And if I in 20 years are in my 40s, can’t have children anyway, have had mine, since I am 
starting already now, then I can, ehm. Yes, I do think about the side effects but then it would 
more of a chance.    
A.Y.: Så synes jeg hellere at man skal fokusere på at kvinder skal kunne få børn i længere tid, ligesom 
mænd, de næsten kan få børn lige til de dør ikk. Så vi bare kan få børn i længere tid så vi ikke har så 
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meget stress. Altså vores ur det tikker jo, der er jo mange der gerne vil have karriere men de vil også 
gerne have børnefamilie altså det er jo sådan der. Sådan nogle ting synes jeg hellere at man skal have 
fokus på, i stedet for at gå ud og se på at designe børn. Gør det muligt for kvinder at få børn i længere 
tid. 
- Then I think that we should rather focus on that women should be able to have children for a 
longer period, just like men can almost have children till they die right. So we are just able to 
have children for a longer period of time so we don’t get so stressed. I mean, our watch is 
ticking, there are many who wants a carrier but they also want a family with children, well that 
is how it is. I think you should rather have your focus on those kind of things, instead of going 
out looking at designing children. Make it possible for women to have children for a longer 
period of time.   
N.H.: Så tror jeg måske også at vores befolkning, tror i ikke også, at vores befolkning bliver delt op. 
Altså, der bliver nemlig, allerede nu er det sådan delt op karriere eller familie. Ej, der mener jeg jo så at 
man kan få begge dele ikk, det handler om vilje. At senere hen så bliver det sådan noget med, den ene 
befolkning har bare 10 børn hver og den anden har bare ingen. Kan i følge mig? Eller, jeg tror ikke der 
kommer nogen balance.  Jeg ved da også godt at nu har nogen tre børn og nogen kan slet ikke få børn, 
men det er naturligt. 
- Then I might also think that our population, don’t you guys also think so, that our population 
will be splitted up. Well, there is actually, already now it is divided in carrier or family. Well, I 
for one believe that you can have both right, it is a question of will. That later on it’s going to be 
something like, one population has 10 children each and the other has none. You follow me? 
Or, I don’t think that there is going to be any balance. Of course I know that now some people 
have three children and some can’t get any, but it is natural.   
A.Y.: Men hvis vi har brug for at få børnene, altså, lad os sige at det var muligt for kvinder at få børn 
sådan der, som 45årig, 46årig, så har vi jo ikke lige så travlt nu…   
- But if we need to have the children, I mean, let’s say that it was possible for women to have 
children like, when they are 45 or 46, then we are not as busy right now…   
N.H.: Nej nej,     
- No, no 
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A.Y.: for så ved vi jo at det er en mulighed når vi bliver ældre jo, man siger jo at fra 30 år så går det jo 
rigtig stærkt, så bliver det  sværere og sværere for os at få børn fra 30 år. Så derfor tænker vi jo, åh nej, 
jeg vil jo gerne være ditten og datten men jeg vil jo også gerne have børn, hvornår skal børnene 
komme? altså det er jo en stress, det kan godt være at man ikke hele tiden tænker over det men det er jo 
i baghovedet på en eller anden måde altså. 
- Because then we know that there is a possibility when we get older right, after all you say that 
from age 30 it goes really fast, then it becomes harder and harder to have children from age 30. 
So therefore we think, oh no, I want to be this and this but I also want to have children, when 
are the children supposed to come? Well, it’s a stress. It might be that you don’t think about it 
all the time, but it is in the back of your head in one way or the other, you see. 
N.H.: Jeg ved ikke, det er vel noget med…  
- I don’t know, I suppose it is something with…  
A.Y.: men det er vel altid en tanke 
- But  it’s always a thought, I guess           
From 00:00:28:28  
 
AC:   When you talk about dividing I was thinking about something else. When you design your 
baby, you obviously have to pay for it. Do you think it will divide the population in rich and poor 
if we do it? 
 
M.N.: Yeah of course 
 
A.Y.: Meget mere 
-Much more 
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N.H.: Jamen så skal vi også tænke på hvordan det hele kommer til at udvikle sig, og hvordan 
arbejdsmæssigt og karrieremæssigt det hele kommer til at udvikle sig. Og hvis vi har noget med andre 
lande at gøre, så kommer vi også til at få flere penge herhjemme. Altså, hvis i kan følge mig?   
- But, then we also have to think about how everything will develop, and how everything will 
develop in relation to work and career. And if we are trading with other countries, then we will 
have more money for ourselves. Like, if you can follow me?  
 
A.Y.: Jamen, det er jo allerede startet nu at man kan ændre køn. 
 
- But, it is already started now that you can change gender. 
 
N.H.: Jamen, nu tænkte jeg bare på arbejdsvilkår og sådan noget. At du siger det kommer til at koste 
penge, også tænker jeg jaja det kommer da også til at begrænse det helt sikkert. Men, vi kommer jo 
også til at få flere penge herhjemme. Altså vi kommer til at gøre flere forhandl… eller hvad hedder det? 
Forbindelser eller noget?  
 
- But, I was just thinking on work conditions and stuff. That you are saying it will cost money, 
then I’m thinking yes, that will also limit it for sure. But, we are also going to get more money 
here. Well, we are going to make more negotiati…. or what is it called? Connections or 
something?  
 
AC:  So everybody is gonna be able to afford it you think? 
 
N.H.: Nej ikke alle, men jeg tror at det vil blive større end hvis det for eksempel var en mulighed nu. 
Var det en mulighed nu så tror jeg ikke at det vil blive til så meget. Eller at der vil komme så meget ud 
af det vil jeg sige. Men jeg tror at om nogle år,  og så med alt det de er i gang med at udvikle med biler 
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og med brug og alt muligt de har snakket om, hvordan det kommer til at forløbe sig i fremtiden. Så tror 
jeg vi kommer til at få flere penge herhjemme.  
- No, not everybody. But I think that it would have been bigger than, for example if it was an 
opportunity now. If it was an opportunity now, then I don't think that it will become that much. 
Or I would say that, there wouldn’t be so much out of it. But I think in a few years, and with 
everything that they are about to develop, with cars and consumption, and all kinds of things 
they have talked about, how it is going to evolve in the future. So I think we are going to have 
more money at home.   
 
M.N.: If we just look at cosmetic surgery for example, it’s a little bit the same. 
 
A.Y.: Ja, det er jo kun de sådan… Altså… Jeg har jo ikke  råd til at få alt muligt botox, selvom jeg 
måske gerne vil, og jeg er jo ikke fattig.  
- Yes, it’s only like the… Like… I cannot afford to get all kind of botox, even though I might 
want to, and I’m not poor. 
 
M.N.: I think it would be would be more popular for more healthier people. 
 
A.Y.: Blandt sådan nogle altså der har lidt flere penge, det bliver jo ikke en mulighed for alle. Man kan 
måske spare op til det eller noget. Eller låne penge til det, men det bliver ikke sådan der noget man bare 
gøre. For eksempel normale mennesker som os, vi får jo ikke bare lavet næsen mindre eller øjnene eller 
et eller andet som de kendte for eksempel gøre, så det bliver noget som kendte eller sådan nogle 
kommer til at gøre brug af, ligesom hende der jeg fortalte jer om som har gjort brug af det og har 
ændret sit barn køn til en pige ikke?   
- Among, people who have more money, it is not going to be an option for everybody. You can 
maybe save up for it or something. Or loan money for it, but it’s not going to be something that 
people just do. For example normal people like us, we don’t just get fixed our nose smaller or 
eyes or something else, like the celebrities for example do, so it's going to be something that 
70 
celebrities or something will make use of, just like the girl I told you about who made use of it, 
and changed the gender of her child to a girl.  
 
M & Juliette: Hmm 
 
T.T.: But was the question if it would made a divide between rich and poor? Because what if it was 
publicly funded like health cares now? Of course there is still going to be somebody who is going to go 
to a private clinic, where they have designer genes from Channel and some places like that. 
 
M.N.: Hehe 
 
A.Y.: Tror du der vil være råd til det? At befolkningen begynder at give folk muligheden for selv og 
designe deres børn? Jeg vil aldrig stemme for  at man skulle gøre sådan noget, det synes jeg at det er… 
- Do you think we could afford it? That the population begin to give people the opportunity to 
design their babies themselves? I will never vote for, that we should do such a thing, I think it 
is... 
 
N.H.: Jamen, for så vil det tage overhånd til sidst ikke?  
- But, then it will get out of hand/be out of control at the end right?  
 
A.Y.: Jeg synes det vil være det dummeste at hvis vi går ind og begynder at lave en lov der hedder 
okay vi giver jer mulighed for at i selv kan designe jeres børn. Det synes jeg ikke. Jeg synes hvis den 
idé, altså det bliver noget sådan, jeg ved ikke om hvor længe det kommer til at vare eller nå det 
kommer til at ske. Men hvis det sker, så synes jeg det er ligesom det er noget folk skal betale på egen 
hånd. Det synes jeg ikke vi andre skal betale skat til eller alt muligt eller at kommunen skal gå ind og 
give penge til. Det synes jeg ikke.  
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- I think that it will be the stupidest thing, if we go in and make a law that says, okay we give you 
the opportunity to design your babies yourselves. I don’t agree. I think if that idea, like if it 
becomes something, I don’t know how long it is going to last or when it is going to happen. But 
if it happen, then I think it is something that people should pay on their own. I don’t think that 
others should pay taxes for or anything, or that the commune should go and give money to that. 
I disagree.  
 
N.H.: Det tror jeg heller ikke at vi har råd til.  
- I don’t think we can afford it either.  
 
M.N.: How about… Because if you also… If you remove eehh, for example with down syndrome. 
There is a lot fewer born now with down syndrome because of the scanning.  
 
N.H.: Hmm  
 
M.N.: And that means that all the caretaker taking care of these people.  
 
A.Y.: Ja, de mister jo deres arbejde. 
- Yes, they lose their job. 
 
M.N.: Yeah, but then they can focus on something else of course. And we can use some money on 
something else of course. It’s also difficult to say that if you change something  
 
A.Y.: Men tror du ikke at det er mange penge at vi skal bruge på at folk ligesom, altså sådan noget der 
det er ikke  bare lige 50 tusind, jeg tror at det er meget mere.  
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- But don’t you think that it is a lot of money we will use on people like, stuff like that isn’t just 
50 thousand, I think it is much more.  
 
M.N.: Jaja  
- Yes yes  
 
A.Y.: Hvis man skal, og det er alt for mange penge fordi, hvis det bliver en trend så er vi jo mange, 
men altså folk vil jo gerne gøre det.  
- If you should, and it is too much money because, if it becomes a trend then we are many, but 
like people wants to do it.   
 
T.T.: Yeah, but if it becomes a trend then it would also be streamlined and it would become cheaper the 
more people use it because eeehm our technique it going  to be better and better for every year that 
passes because oh there is (32:41, they all interrupt each other, so can’t hear what he said at the end) 
 
A.Y.: Jamen, det ville jo blive det samme ligesom plastikkirurgi jo.  
- But, it will be the same as plastic surgery then.  
 
N.H.: Jamen, vil det så ikke tage overhånd? 
- But, won’t it then get out of hand/be out of control?  
 
A.Y.: Altså, det er jo det samme med plastikkirurgi. Der er jo... Alle får det jo ikke bare lavet sådan 
der, det er jo kun a-list mennesker, altså folk der virkelig har mange penge. Så det bliver jo aldrig noget 
som normale mennesker som om, almindelig borgere der benytter os af.  
- Well, it is the same as plastic surgery. It is… Everybody just don’t get it done as such, it is only 
a-list people, like people who really got a lot of money. So, it’s never going to be something 
that normal people like us, regular citizens will make use of.  
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M.N.: I’m just saying, looking at it money wise for the government and public funding I think it could 
actually be, I’m not saying it is a good idea, but money wise it could be a good idea because if you 
eliminating a lot of diseases, then the government can actually save money on ehmm 
 
A.Y.: Men der er jo forskel på at fjerne sygdomme, og så går ind og sige at man gerne vil have sin 
datter har store lyse krøller jo.  
- But there is a difference on removing diseases, and then go in to say that you want your 
daughter to have big blond curls. 
 
M.N.: yeah yeah, exactly.  
 
A.Y.: Jeg tror at det er billigere at sige, ligesom med nakkefoldsscanninger og alle de der scanninger 
man skal igennem. Man kan godt komme igennem sådan en procedure der hedder..., okay lad os lige se 
om barnet har alt muligt 
- I think that it is cheaper to say, just like with nuchal translucency scan and all the others 
scannings you have to go through. You can go through such a procedure that is called…, ok let 
us just check if the baby has anything.  
 
M.N.: Yeah, so they have all these specific items, who are looking for (33:35 they all interrupt each 
other once again)  
 
A.Y.: Lige præcis, ligesom det man allerede gøre nu  
- Exactly, just like what we already do now.  
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N.H.: Men det kommer vi jo heller ikke ind medmindre der er, altså man kan sige misdannelse af 
nakkefold det er jo noget vi får tildelt af staten, men de ti andre som vi har til rådighed, dem får vi jo 
heller ikke bare. Det er jo også noget man skal ansøge om, hvis der er det mindste. Men altså… 
- But we do no not go there unless there is, well we can say malformation nuchal translucency 
since that is something we get assigned to from the state, but the ten others we have available, 
we don't just get them. That is something one has to apply for.  
 
A.Y.: Men det vil jo heller ikke gå. Jeg synes heller man skal gå med til at, ligesom M siger forsikre sig 
om, at der ikke er sygdomme der er så længere hen ikke vil komme til at koste staten penge. 
- But that will not work either. I think rather we should do like M says, to ensure that there is no 
diseases, that will further along not going to cost the state money.  
 
N.H.: Jamen hvorfor, altså undskyld jeg spørg, ehm det måske sådan lidt mærkeligt, men hvorfor er det 
at vi vil ind og fjerne det sygdomme? Nu lyder det.. ehm, det lyder åndsvagt, men hvorfor er det vi vil 
ind og fjerne sygdomme?  
-But why? Well, sorry I ask ehm it's maybe a bit weird, but why is it that we want to go in and remove 
these diseases? Now it might sound… Ehm, it sounds ridiculous, but why is it that we want to go ind 
and remove diseases?  
 
A.Y.: Fordi det koster penge at helbrede de sygdomme.  
-Because it costs the state money to cure the diseases.  
 
N.H.: Men er det ikke det vi er i gang med at skabe nu? Er det ikke det alle de forsker i? Er det ikke det 
at man er blevet meget bedre til at forske i kræft og whatever?  
-But isn't it what we are about to create now? Isn't it what everybody do research in? Isn't it  
what we have become better to investigate/examine/research in cancer and whatever?   
75 
 
 
A.Y.: Det er jo bare skridtet frem til at finde ude af at man kan forhindre det allerede når barnet er i 
maven jo. 
-It is just a step further to figure out that we can prevent it even while the child is in the stomach.  
 
 
N.H.: Men skal vi udrydde noget som, som vi, som vi måske ikke har forsket færdig i nu og kommer 
måske til at forske færdigt inden barnet er blevet så gammel, så barnet kommer til at få det?  
-But should we eradicate something we have, that we have, that we maybe haven't finished research in 
now and might maybe come to finish research before the child gets older, so the child will get it?  
 
A.Y.: Men hvis det er en mulighed at du kan se, at når barnet i maven, at det måske har en sygdom, 
som du kan helbrede mens barnet er i maven, så synes jeg heller at man skal fokusere på at gøre det.  
-But if it is an opportunity that you can see, White the child is in the stomach, that it maybe has a 
disease, which you can cure while the child is in the stomach, then I think we should instead focus on 
doing that.  
 
N.H.: Jeg ved sgu ikke om jeg har forstået det rigtigt det her, ja okay,  altså mener vi ikke at det man 
kan se når man designer bebs, det er ehmm… Det er sygdommen længere henne i livet. Eller er det… 
-I don't quite know if I have understood this right, yes okay. Well, don't we mean that what you can see 
when you design bebs, that is ehm… It is the disease further along in life. Or is it?  
 
T.T.: Både sygdommen og genetisk medfødte. 
-Both the disease and the genetic congenital. 
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35:20 (mutual interruption again)  
 
N.H.: Ja, længere henne ikke? Vi taler 
-Yes, further along right? We are talking 
 
A.Y.: Er det længere eller i mens? 
-Is it further along or during?  
 
M.N.: Det er i hele  
-It is in all of it 
 
T.T.: It’s going to be in both cases  
 
M.N.: Yeah  
 
N.H.: Jamen, hvis vi tager det som at man kan se at der er en sygdom med barnet 
-But, if we take it as you can see that there is a disease with/in the baby 
 
 
A.Y.: Mens det er i maven 
-While it is in the stomach 
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N.H.: Mens det er i maven, så behøves vi slet ikke Designer Babieseller noget som helst fordi det er det 
man går ind og kigger på nakkefold og på misdannelse led 
-While it is in the stomach, then we don't need to design babies at all or anything, because it is what we 
go in and look at nuchal translucency and malformation part 
 
A.Y.: Men designer det er jo mere sådan udseendemæssigt, der er både udseendemæssigt køn og så 
ehm.. 
-But designer us more like appearance, there are both appearance and gender and so ehm…   
 
N.H.: Jamen nu tænker jeg, ja jeg synes ikke at det er en sygdom at du er grim eller ikke grim, men jeg 
synes ikke det er en sygdom om du er ehmm.  
-But now I'm thinking, yeah I don't think that it's a disease if you are ugly or not ugly, but I don't that it 
is a disease if you are ehm. 
 
A.Y.: Jamen, det er jo det diskussionen handler om, fordi at der er nogle som er enige i , at det er okay 
at ligesom ændre dit barns udseende, og mindre øjne og… 
-But, that it what the discussion is about, because there are some who agrees in, that it's okay to just 
change your child's appearance, and smaller eyes and... 
 
N.H.: Jaja, men det er jo heller ikke en sygdom jo?? 
-Yes yes, but that is not a disease either  
 
A.Y.: Nej, men folk er jo forskellige jo. Men altså sådan, ikke en sygdom, men de vil jo gerne sådan.. 
der er både 
-No, but people are different. But just like, it's not a disease, but they want it like that… There are both  
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N.H.: Ja, men det synes jeg er okay, men jeg synes det der med at vi går ind og kigger på ehmm, altså, 
går ind og kigger på hvornår vores børn eller barn kan få den her sygdom. Så skal vi lave det om, 
jamen hvorfor? Jeg ved godt okay, jeg ved godt at det koster penge at forske, men det er det der med 
igen hvis vores befolkning bliver overtrumfet med de der designer børn, som jeg er totalt modstander af 
som man godt kan høre. Men at de bliver overtrumfet jamen så bliver vores ehm arbejdsmuligheder, de 
ville jo også blive mindre fordi at vores udvikling teknisk, den føre jo til at lige pludseligt så behøver vi 
ikke mennesker til at arbejde. Altså kan i følge mig? 
-Yes, but I think that's okay, but I think the thing with we go in and look at ehm… Well, go in and look 
at when our children or child can get this disease. Then we have to change it, well why? I know, okay, I 
know that it cost money to do research, but it is again with the thing that if our population become over 
trumped with these designer children, as I’m totally against as you can hear. But that they become over 
trumped well then our job opportunities, won’t it then become less because of our development 
technical, leads to out of a sudden we do not need people to work. Can you feel me? 
 
A.Y.: Ja 
 
N.H.: Så, hvad skal vi med alle de her designerbørn ehm, som sikkert ender med at blive solgt til et 
eller andet land? Ej det tror jeg ehmm, altså. 
-Then, what are we going to do with all these designer children ehm, that will probably end up being 
sold to another country? Really, I think that ehm.  
 
Everybody: Haha  
 
N.H.: Der må være… Det jeg synes er bare at der må være en grænse 
-There must be… What I think is just there must be a boundary/line/limit.  
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A.Y.: Og det er jo fuldstændig rigtigt, fordi så sygeplejerske og folk der tager sig af handicappet, altså 
alle dem, de kommer jo altså til at miste deres job. Hvad skal de så til at lave? 
-And it's absolutely right, because then the nurses and people who take care of handicaps, well all 
them, they will just lose their jobs. Then what are they going to do then?  
 
N.H.: De får jo mange muligheder      
-They will get other opportunities  
 
T.T.: That doesn't really matter or anything, if as you say that if it’s all going to be automatised  and we 
won't have to work anymore.  
 
A.Y.: Jamen, hvad skal de så lave? 
-But, what should they do?  
 
T.T.: At some point we are going to reach a point ehm reach a state of humanity or civilization where 
we are no longer needed to work for anything and we have machines doing everything.  
 
A.Y.: Okay, men det er jo meget senere ud i livet end det her er. Det her er 
-Okay, but that is much further out in life than this her. This is  
 
N.H.: aaarg, deeet 
-Aah, it 
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A.Y.: Det tror jeg det er  
-I think it is 
 
N.H.: Det at de er i gang med at forske for et eller andet, hvor jeg kan se at, sådan som du taler om, det 
sker altså faktisk på samme tid som i de sidste 20 år med det her cirka, og så kommer det på markedet, 
eller ikke på markedet men  
-The fact that they are accurately doing research for something, where I can see that, the way you speak 
about it, then it is actually happening simultaneously as the past 20 years approximately with this, then 
it will be available on the market but 
 
AC:  A lot of this is already here, but I think maybe you are going very far now. Maybe you 
should go back to the question. 
 
Juliette: I don’t know if we are still on the subject, but if we talk about the inequalities ehm… Do you 
think designing your baby can reduce the inequalities between people? Because, for example uhm, a 
child that is born in a poor family, maybe they like or, they don't have internal sure jobs.(??) So do you 
think implementing, like, giving the chance to a child to have superior intelligence genes, could it just 
be inequalities like ehm genes inequalities?    
 
A.Y.: Det forstod jeg ikke. 
-I didn't understand that. 
 
M.N.: Well, the problem is ehmm, I don’t think we really understand what ehm, what ehmm 
intelligence is, because there are different kinds of intelligences and… So, how would you even apply 
that to a child to know that he can then get a good education and make it in the world, because you can 
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be, you know mathematically smart, but not be able to finish your studies or something because of 
something else completely different so.  
 
A.Y.: Men det kommer jo til at gøre, at vi kommer, altså.. Hvad hvis barnet ikke har lyst til det? Hvad 
hvis barnet er mega klog også ikke har lyst til at være klog eller sådan bruge den… Følge den vej som 
forældrene har skabt for den, altså det er jo… 
-But it is going to do, that we are going to like… What if the child doesn't want that? What if the child 
is so clever and then doesn't want to be that clever or like use it… Follow the road that the parents have 
created for it, well that is...  
 
N.H.: Det I mener om det kan  være en hjælp ikke? Om det kan være en hjælp at man går ind og 
forebygger det.  
-What you mean is if it can be a dream? Can it be a help to go in and prevent it. 
 
M.N.: Yeah yeah, to get out of social ehm 
 
T.T.: Inequality  
 
M.N.: Yeah 
 
N.H.: Det tror jeg da godt, altså?  
-I do think so then 
 
M.N.: I think it’s difficult to say, that's too many factors ehm 
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A.Y.: Jamen, hvorfor vil vi have et samfund fuld af kloge mennesker? Altså, det forstår jeg ikke! 
-But, why do we want a society filled with smart people? Well, I do not get that! 
 
N.H.: Nå nej, det var ikke det. Det var om ehm om ehm det kunne hjælpe, hvis vi går ind og designer et 
barn og så lægger mere intelligens inden i, når barnet kommer frem. Men jeg tror at det vil udvikle 
samfundet til at få hvad skal man sige, mere målrettet, flere målrettet personer altså. 
-Well no, it wasn’t that. It was if ehm if ehm it could help, if we go in and design a child and then add 
more intelligence inside, till when the child arrives. But I think that it will develop the society to get 
what can you say, more determined, well more determined people.  
 
AC:  Would it remove inequality between people, if it’s a child from a poor home and then gets 
like higher IQ? 
 
N.H.: Ja fordi så til sidst bliver vi jo ens, ikke? 
Yes, because at the end we will become similar right?  
 
A.Y.: Ja det er jo det. 
-That’s the thing.  
 
N.H.: Men det behøves ikke at være alle der gøre det, kan man sige. Der er sikkert også nogle der 
tænker, ej mit barn bliver klog alligevel, det behøves jeg slet ikke at ligge inden i så.. 
-But it doesn't have to be everybody who do it, one can say. There are probably some that thinks, my 
child will be smart anyway, I do need to add that in.  
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M.N.: But by inequalities do you mean money wise or? 
 
Juliette: Yeah or like a chance to go to school. Ehm, because when you get home your parents 
can’t necessarily help you like instead of , in the rich families, you have like a teacher or I don’t 
know, who helps you and doing like your school work so yeah. In general… I don’t know the 
word in EnglisH.B.: Egalité des chances...   
 
MA.Y.: Inequality in life in general.  
 
MA.Y.: Equal chances to succeed 
 
M.N.: Yeah, exactly 
 
N.H.: Ja, det tror jeg måske er muligt.  
-Yes, I think it is maybe possible.  
 
(41:21 mutual interruption)  
 
A.Y.: Jamen 
-But 
 
M.N.: I think there are too many factors, I think it’s not only changing intellect and so on it’s also talent 
for something, playing a guitar or something, that is also something you cant ehmm…   
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A.Y.: Jamen, hvorfor skal vi alle sammen blive lige i skolen?  
-But, why should we all be equal in school?  
 
 
M.N.: So, you can’t just choose one thing, like intellect and say then he’ll make it. 
 
A.Y.: Kedeligt samfund, hvis vi alle skal gå og være alt muligt.  
-Boring society, if we all have to go and be everything.  
 
M.N.: Yeah, of course 
 
N.H.: Jamen, det bliver vi jo. Det er der jo heller ikke en garanti for vel? Det er jo ikke det. Der er jo 
ingen garanti for at denne intelligens går ind og gøre det hele færdigt, altså for en vel? Altså.. 
-But, we will be. But there is no guarantee for it either? There is not. There is no guarantee for that this 
intelligence goes in and makes it all finish, for one right? Like... 
 
A.Y.: Man skal jo stadig lære 
-You still have to learn 
 
T.T.: There are a lot of other thing that have an impact on you. You might be really smart as you are 
saying, but if through your life you just had some bad role models and have had some bad experiences, 
then you might not be applying that intellect that you have gotten to something good. There are drugs 
users out there that are very very intelligent, but they are not doing the right thing. 
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N.H.: Det ved vi jo heller ikke, og det kan vi heller ikke forudse i dag, men hvis der bliver lagt et 
designer barn eller designerbaby, der bliver lagt intelligens ind, så når barnet kommer ud sådan som jeg 
har forstået det, så er der en garanti for barnet er klog ikke? Er det ikke bare sådan? Er det ikke det? 
Men, der er jo ikke nogen garanti for resten af livet, det vil der jo aldrig nogensinde være, men der er et 
garanti for stadigvæk  at dit barn er klog og det tror jeg da, hvis du lægger intelligens ind så er det sgu 
da rigtigt. 
-We do not know that either, and we cannot predict that today, but if a designer child or designer baby 
get added intelligence in, then when the baby gets out as I have understood it, then there is no 
guarantee that the child is intelligent right? Isn’t  it just like that?  Isn’t it? But, there is no guarantee for 
the rest of the live, it will never be, but there is still a guarantee for that your child is smart and I think 
that, if you add intelligence in, then it is right.    
 
A.Y.: Jamen, selv hvis det er klogt, og ligesom han siger, hvis barnet så har haft forskellige dårlige 
rollemodeller i hans liv, og ligesom ikke er blevet opbakket til at forfølge den klogskab eller kloghed 
eller hvad man nu siger? Altså, så er det jo lige meget. Så har forældrene spildt penge på noget der ikke 
-Well, even if I am clever, and just as he says, if the child has had so many different bad role models in 
his life, and just haven’t been supported to follow that intelligence or what do you say? Well, then it 
doesn't matter. Then the parents have wasted money on something that is not   
 
N.H.: Men, hvis dine forældre lægger penge i og tid i, at dit barn skal have intelligens i dig, og barnet 
kommer til verden, har dårlige rollemodeller, det tror jeg så ikke kommer til at ske. Hvis forældreparret 
mener at deres barn skal være klog, så må der jo også være et formål. Ikke at barn kommer til at løse 
det til UG helt til sidst, det er der jo ingen af os der kan, men der må jo være noget succes på vejen. Vi 
kan jo ikke alle sammen køre, altså, den lige vej. Det bliver jo stadigvæk en rutsjebane men den bliver 
måske nemmere end… For det uvisse, hvis man skal sætte det uvisse op, sådan naturligt det der er her 
nu, frem for designerbørn ikke? Så bliver det måske nemmere og kan, ja, måske forebygge noget 
kriminalitet og sådan, det ved jeg ikke.  
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-But, if you parents put money and time in, that their child should have intelligence, and the child 
arrive to the world, has bad role models, I do not think that will happen. If the parents thinks that their 
child should be clever, then there must be a purpose. Not that the child will solve it to an A+ at the end, 
but there are none of us who can, but there must be some success on the way. We cannot all take the 
equal/straight way. It will still be a rollercoaster, but it might become easier than… For the unknown, if 
we have to put the unknown up, like naturally what there is now, rather than designer children right? 
Then it might become easier and can, yeah, maybe prevent some criminality and so on, i don't know.  
 
M.N.: Hhhmmm 
 
AC:  Do you have anything? 
 
Juliette: Yeah maybe our last one, if we are still going. Ehmm, do you think that designing your 
baby could lead to bad behaviours? Like, for example creating armies, creating clones? Ehm,,, 
like things  like that in general?  
Participants: Laughing  
 
Juliette: That’s a question!  
 
(44:25 mutual interruption)  
 
M.N.:  It literally, it can be a ehmm … 
 
Juliette: Be a? 
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T.T.: Like creating armies would that be like somebody’s creating designer armies suddenly?  
 
Juliette: Yeah, for example you can change now today ehmm the genes of your dog, to give him 
like super strength and you see the dog is like ehmm, like super super, I don’t know how to say 
that… 
 
MA.Y.: Ripped, like really ripped 
 
M.N.: Yeah yeah yeah, like muscular. 
 
AC:  They grew the thing that stops the muscles from growing, so is just like…  
 
(45:02 mutual interruption)  
 
Juliette: It’s like super powerful so, people could do that with humans and design them in order to 
give them a purpose in life and, we can, yeah if, ehmm, I think you said that if it’s going to be 
ehmm accessible for all the people to design their babies so, what would you, what would stop a 
couple for example ehmm, to implementing a baby like super high genes and making them like a 
fighter or something? 
 
M.N.: Eehm  
 
A.Y.: Ej, det her det lyder som den her film Purge, det bliver sådan noget at alle, altså, der er jo en side 
der bliver sådan mega rig og succesfuld og flotte og smukke at se på, også den anden side med fattige 
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rengøringsdamer. Og så får de rige lyst til at udrydde de fattige, og.. Jeg tror at det kommer til at skabe 
meget mere splid i samfundet. 
-This sounds like the movie Purge, where it will be something with that everyone, well, there is a side 
that is going to become so rich and successful and attractive and beautiful to look at, and then the other 
side with poor cleaning ladies. Then the rich ones would want to purge the poor, and… I think it is 
going to create more inequality in society.  
 
M.N.: I think hopefully moral would stop that from happening. The… 
 
A.Y.: Håber jeg da. 
-I hope so. 
 
M.N.: The moral most people are born with, yeah.  
 
AC:  But most people, not all people! 
 
M.N.: Yeah, yeah, yeah.  
 
Juliette: So, where should be the line, you know like? 
 
A.Y.: Altså det, der så synes jeg at grænsen går.  
-Well then, I think we should draw the line there. 
 
M.N.: Yeah,   
89 
 
Juliette: Yeah, you can do that but,  you can’t do that.  
 
N.H.: Det må være sjov at have sin egen lille, eller ja altså, man hvis man kunne have sit eget mini.  
-It must be funny to have ones own little, or well just, if you could have your own mini.  
 
M.N.: Sometimes, I think it’s  
 
A.Y.: Men det bliver jo sådant et samfund, hvor vi er sådan super rige og super fattige, altså jeg tror 
ikke, jeg synes ikke at der skal være så stort forskel på folk. Det synes jeg ikke, jeg synes ikke man skal 
give folk muligheden for at, altså, og hvad kommer vi også til at lærer vores børn?  
-But it’s going to be a kind of society, where we are super rich and super poor, so I don't think that, I 
dont think that there should be such a big gap on people. I dont think so, I dont think that we should 
give people the opportunity to, like, and what are we also going to teach our children? 
 
T.T.: It should definitely be some inhibitors, like, from the state’s side, or if it’s privatize or not, even 
social healthcare, ehm, it should definitely be. You cannot be so big that you cannot answer a 
telephone, I mean ehm… There just have to be some way of saying , alright you can be strong, but you 
can’t be like oh you just going to break your own bones just by moving your arm strong. But, there 
should be regulations on it, definitely! Where those regulations are going to be uhmm is.. That’s going 
to take a few weeks. 
 
M.N.: Yeah , but it has to be on what, you are allowed to, change in the genes I think. 
 
T.T.: There’s where you have to do some ehmm… 
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A.Y.: Ja, altså der er nødt til at være nogle regler om det. 
-yes, well there has to be some rules about it. 
 
M.N.: Of course, then you have these like ehmm, North Korea places in the world, where they don’t 
really care so, of course they will at some point when they have access to ehmm, this kind of 
technology. Maybe create something like this, eehm because, if there is only few people in charge and 
they don’t have moral then, no problem they can do whatever they want. Or they will do what they 
want.  
 
A.Y.: Jeg tænkte på er det her i Danmark, eller er det sådan global?  
-I’m thinking that it’s here in Denmark, or  is it global?  
 
AC:  What? 
 
A.Y.: Altså, det her designerbabyer.  
-Well, this designer babies.  
 
AC:  Denmark  
 
A.Y.: Ja lige præcis, så er det ligesom M siger hvis at, dem de onde får fat i sådan… ehmm ja.  
-Yeah exactly, then it is like M says, if the evil ones get hold of such… ehm yes 
 
N.H.: Jeg tænkte lige på en dejlig kloner der… 
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-I was thinking on a lovely clone there. 
 
A.Y.: Ja, sådan en buff klon, der har været… 
-Yes, such a buff clone, that has been 
 
N.H.: Ej, der går grænsen. Det sgu for sødt, det sgu for tegnefilmsagtig  
-No, there is the limit. It is too cute, it is too cartoonish.      
 
A.Y.: Det er sgu ikke lige mig nej. 
-It is not me either.  
 
M.N.: Hopefully it would be like the new clear bomb that, some countries can’t do it, but they are now 
actually destroying them, and also reducing the amount of them, and then the countries where nobody 
is actually in charge, and there is kind of a sketchy situation going on right now.  They cannot really 
make this bomb and luckily for everybody else, they cannot do it. So hopefully that’s not going to 
happen.  
 
A.Y.: Jeg håber at de til den tid så vil de sige at man kun kan bruge det her designerbaby til at forhindre 
sygdomme og ikke til at ændre udseende eller hårfarve, eller hudfarve, eller…  
-I hope that by that time then they will say that we can use this designer baby to prevent diseases and 
not to change the appearance or the haircolor, or the skin color, or…  
 
N.H.: Men, du har jo så 
-But, then you have 
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M. It’s a fine line between a sickness, for example hair loss for example 
 
(49: 10, mutual interruption) 
 
A.Y.: Jamen, det er jo ikke vigtigt! Det er jo bare hårtab, der er jo cremer og shampooer og alt muligt  
-But, that is not important. That is just hair loss, there are creams and shampoos and everything.  
 
M.N.: It’s a grey area 
 
T.T.: That is actually a very valid point, because even today if a man has testiclecancer and he get his 
nuts chopped off, then the state would pay for him to get a prosthetic instead, it might uhhm effect a 
man’s self confidence and make him feel like he is unable to work. 
 
M.N.: Hmmm 
 
A.Y.: Men det er jo logisk! Altså det er ikke logisk at forhindre at dit barn ikke får hårtab når det fødes  
-But that is logical! Well, it is not logical to prevent that your child would get hair loss when it gets 
borned. 
 
M.N.: But, for some people 
 
A.Y.: Det er jo ikke en sygdom? 
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-But, it is not a disease? 
 
T.T.: Even if it’s not a disease it’s a genetic thing. I have great fear of losing my hair and I really mean 
that. If my parents could design me to not lose my hair I’d thank them forever.  
 
M.N.: Yeah yeah, so I think is very individual what you think is a disease and what other people think 
is a cosmetic surgery.  
 
A.Y.: Okay, men i realitet er det jo kosmetisk 
-Okay, but in reality it is cosmetic.  
 
N.H.: Vi ved jo alle sammen godt hvad et livstruende sygdom er, så hvis nu man laver det om til 
livstruende , så er det noget helt andet. 
-Now we all know what life a treating diseases is, so if we make it for life threatening, then it is 
completely something else.    
 
M.N.: Yeah, but then you have yeah… Then you could say for example uuuhm… Like HIV I don’t 
think it is that threatening anymore. It’s just something you worry about.    
 
T.T.: No 
 
A.Y.: Jamen, er det ikke noget man bliver smittet med? 
-But, isn't it something you get contracted with?  
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M.N.: Yeah exactly, but if you have these kind of sickness  that you don’t die, but you just live with 
them and maybe 
 
A.Y.: Ja, og forhindre det eller? 
-Yes, and prevent it or? 
 
M.N.: Yeah, and maybe you’ll use one million dollar on medicine on you in your whole life time.  
 
A.Y.: Ja, det er jo det. 
-Yes, exactly.  
 
M.N.: But then you’ll also have. It’s difficult to say,  it’s only for life threatening or diseases, because 
then I think some people then think, aaah maybe we can go just a little bit further and also apply it to 
this, so…  
 
 
AC:  What do you guys feel about this discussion, because it might sound very sci-fi and far away 
in the future but it’s really not.   
 
A.Y.: Jeg synes at det er uhyggeligt. 
-I think it is scary.  
 
T.T.: I think it’s progress and it’s not up for us to prevent it so. 
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A.Y.: Nå nej, ikke hvis det allerede er i gang. 
-Well no, not if it is allerede happening 
 
AC:  Do you think it’s important to discuss it?  
 
T.T.: Of course 
 
AC:  Or should we just let it happen? 
 
A.Y.: Nej, jeg synes at vi skal … Jeg synes virkelig at man skal høre hvad folk mener, jeg synes ikke 
bare at man skal tage sådanne nogle beslutninger uden at, ja… Jeg vidste ikke noget om det. Altså jeg 
har hørt at man godt kunne ændre køn, men jeg vidste ikke at det var helt ude i at man kan ændre 
hårfarve og alt muligt andet. Det vidste jeg ikke, at vi var nået så langt ude. Jeg synes at det er 
uhyggeligt at leve i et samfund, hvor man altså, hvor det bliver så overfladisk og… 
-No, I think we have to… I really think that we have to hear what people think, I do not think that we 
should just make such decisions without, yeah… I did not know anything about it. Well, I have heard 
that we were able to alter gender, but I did not know that we were that far out in altering hair color and 
everything else. I did not know that, that we were that far out. I think that it is scary to live in a society, 
where you have to, where it become so superficial.  
 
N.H.: Lidt ligesom Paradise Hotel det hele ikke?  
- A bit like Paradise Hotel all of it right?  
 
A.Y.: Lige præcis, jeg synes vi skal holde den grænse der hedder ehmm, livstruende sygdomme også 
bare lad resten komme naturligt. Fordi vi ved jo alle sammen godt hvor forfærdeligt det er når nogen 
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har en sygdom som man ikke kan altså helbrede som for eksempel kræft eller nogle af de andre. Jeg 
synes vi skal holde grænsen der hedder livstruende sygdomme.  
- Exactly, I think we should keep the boundary that is called ehm, life-threatening diseases, and then 
just let the rest come naturally. Because we all know how terrible it is when someone has a disease that 
cannot be cured for instance cancer or some of the other diseases. I think we should keep the limit that 
is called life-threatening diseases.   
 
Juliette: Ehm, I have another question, or do you want to keep talking about that?  
 
A.Y.: Nå, nej nej  
-oh, no no 
Juliette: Uuhm, so if your parents told you that you’ve been designed how would you feel?  
 
A.Y.: Så vil jeg blive ked af det seriøst, jeg synes da ikke de har gjort et godt stykke arbejde. Jeg synes 
ikke de har valgt at bruge penge nok. 
-Then I will seriously be sad, I do not think then they have done a good job. I do not think they have 
chosen to spend enough money.  
 
T.T.: I’m happy. Hahaha. No, I think it’s about the same about any other child because well most 
children, but if you plan to have a baby I mean it’s the same. The baby is just as wanted as if it was 
planned, or if it has been designed.   
 
M.N.: Yeah, yeah. 
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T.T.: I mean, of course, there is going to be some people who have problems. Who am I? Am I Just a 
fragment of my parents imagination? Or Am I me,  Am I who I have become?  
 
A.Y.: Nej for det der med at dine forældre bare laver et barn, også kommer barnet ud, så ved du jo godt 
at dine forældre slet ikke har tænkt over hvordan du skulle se ud. Og de bare har elsket dig med dine 
fejl, det er noget helt andet end at finde ude af at dine forældre faktisk har tegnet dig, altså, forstår du 
hvad jeg mener? 
-No for when your parents just make a child, and then the child gets out, then you know that your 
parents have not at all thought about how you should look like. And they have just loved you with your 
flaws, it is completely something else finding out that your parents actually have drawn you, like, do 
you understand what I mean?   
 
N.H.: Jeg har formet dig uden fejl. 
-I have formed you without flaws.  
 
A.Y.: Uden fejl, altså det jo… Hvis jeg havde en ven der kom og sagde, hey mine forældre har lige 
fortalt mig at de har skabt mig, eller sådan designe mig, så vil jeg blive sådan haha for dig, at dine 
forældre ikke har tænkt at du havde været lige så fantastisk uden alle de øhhm designer halløj der 
altså… Jeg synes at det er meget mere specielt at man bare bliver gravid, og så venter man barnet, og så 
kommer det ud med alle mulige fejl og så elsker man det alligevel uden at have designet det.     
-Without mistakes, well it is… If I had a friend who came and said, hey my parents have just told me 
that they have created me, or designed me, then I will be like haha for you, that your parents did not 
think that you would have been just as fantastic without all those eehm design stuff… I think that it is 
way more special to just get pregnant and then except a child, and then it will come out with all sorts of 
flaws and then you still love it without having to designed it.     
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N.H.: Men nu spørger jeg måske lidt sent, men nu tænker jeg, nu tænker jeg bare lige videre… Altså, 
foregår processen før barnet kommer ind i maven som det gøre nu, eller er det noget med at barnet 
bliver lagt op eller hvordan? 
-But now I might maybe ask a little too late, but now I’m think, now I just think further… Well, does 
the process happen before the child gets in the stomach, like it does now, or is there something with, 
the baby gets put up or how?   
 
AC:  Right now you can, eehm, when you fertilize people official you mix the egg and the sperm and 
then you can look at it and you can see what gender are these different mixtures being made and which 
one has the highest possibility of having blond hair, brown hair and which one has… Then they can 
screen for a lot of different disease to see okay, which one has diseases in them. Then, they are going to 
take the most perfect one and then they are working on going in  as you say. Okay this is the gene for 
this, this and this, so we can change that. 
 
(55: 10 mutual interruption) 
 
N.H.: Okay, så man har ikke engang den naturlige øøøhm?…  
-Okay, so you do not even have the natural eeehm?... 
 
A.Y.: Sex 
 
M.N.: It’s before it is an actual creature I think, it’s way way before. 
 
AC:  It’s when they are… The word I cannot say, emb 
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M.N.: Embryo  
 
A.Y.: Men tror i så ikke at det kommer til at forhindre altså par, altså folk i parforhold?  
-But don’t you then think that it will prevent well couples, like people in relationships?  
 
N.H.: aaarg, det håber jeg ikke. Så bliver det fandme et lorte samfund. 
-Aaah, I do not hope so. Then it will be a shity society. 
 
A.Y.: Ja præcis, fordi hvis jeg kunne undgå at have samleje og så få et barn, så vil jeg da heller vælge 
ikke at have samleje og så får et barn. Hvis jeg kunne komme hen til en klinik og så blande de to ting 
og så sidde og design, og så bum i min mave.  
-Yes exactly, because if I could avoid having intercourse and then get a child, then I would rather 
choose not to have intercourse og then just get a child. If I could get to a clinic and then mix two things 
and sit and design, then boom in my stomach.   
 
T.T.: But, people are doing it now. There are people who are paying thousands of thousands of any 
currency. 
 
A.Y.: Men er det ikke et problem for folk? Altså folk i et forhold, hvis man kan vælge at lade være med 
at have samleje og så bare gå hen i en klinik og så. 
-But isn’t that a problem for people? Well, people in relationship, if you could stop having intercourse 
and then just go to a clinic and then. 
 
T.T.: I just saying, that I don’t think that there is any problem with that.  
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A.Y.: Det kunne da godt være jo.  
-It could well be like. 
 
T.T.: All couples are  probably going to keep on having.. most, most 
 
A.Y.: Nej nej, men har jeg  en god veninde som er allergisk over for sæd, for eksempel, altså sådan… 
Og hun er jo ikke den eneste i Danmark der er allergisk over for det, så det bliver jo sådan mere, 
altså… 
-No no, but I have a good friend who is allergic towards semen, for instance, just like… And she is not 
the only one in Denmark who is allergic towards it, so it will be just more, like…  
 
N.H.: Men allergisk? Ok.. Ikke lige noget jeg hørt om.  
-But allergic? Ok, not something I have heard about.  
 
A.Y.: Og hun vil nok vælge den vej, da hun gerne vil have børn. Hun er jo allergisk over for sæd, så 
hun vil jo nok vælge den vej der hedder at… ja 
-And she will probably choose that way, since she wants children. She is allergic towards semen, so she 
will probably choose the direction that is called to… yeah   
 
T.T.: Yeah, in that way I can see definitely that there is going to be some relationships where...  
 
 
A.Y.: Og, det er jo ikke alle mennesker der er sådan vilde med sex.  
- And, it is not all people that are like crazy with sex.  
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N.H.: Jeg vil nok mere sige at, hvis du har været sammen med din mand i øøh 20 år og du elsker din 
mand, selvfølgelig elsker du din mand. Meeen du synes da det er sjovere at lave alle mulige andre ting, 
så er det da en nem løsning for at komme udenom det. 
- I will probably say that, if you have been together with your husband for uuhm 20 years, and you love 
your husband, of course you love your husband. But you think that it is funnier to do all kind of other 
things, then it is an easy solution to get around it.  
 
A.Y.: Lige præcis, og det tror… Jeg tror da ikke at jeg er den eneste der tænker sådan. 
-Exactly, I think… I do not think that I am den only one who thinks like that.  
 
N.H.: Det tror jeg da at alle, de der har ikke har hjemme medhjælper eller handicapmedhjælpere de skal 
til at blive parterapeut, eller et eller andet kan man sige.  
-I think that everybody, the ones that do not have  home care assistant or disable care assistant they will 
have to be  couple therapist, or something like that.   
 
T.T.: I don’t think we can stop people from having sex. The catholic churches have been trying for 
years now and it’s not going very well.  
 
Juliette: So maybe our last question, eehm… If a parent see that uuuhm, like every children he 
knows has been designed.. uhmm do you think that the parents would feel the pressure to design 
its baby too?  Because for example doing, or well when the child goes to school after, everybody 
would have been design and will be with superior genes, so how would you feel being the only one 
different, and like normal?  
 
A.Y.: Han vil føle sig sådan… Altså, mener du barnet eller forældrene??  
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-He will feel just as… Well, do you mean the child or the parents? 
 
AC:  if the parent would feel the pressure to design it, because everybody else has? 
 
Juliette: Pressured by the society to design his baby too, for the good so the child feel integrated as the 
others, and pressure by being the other parents in general to do it?     
 
M.N.: yeah, in some stages I think.  
 
N.H.: Jeg ved ikke lige altså, det er jo ligesom i dag. Hvis vi kommer i folkeskolen, er vi så tvunget til 
at gå i det samme tøj som de andre?  
-I don’t quite know, it is just like nowadays.  If we attend primary school, are we then forced to dress in 
the same clothes like the others? 
 
A.Y.: Ja lige præcis. Det er jo individuelt for, altså, folk til folk. Til ligesom at finde ude af…  
-Yes, exactly. It is individual for, like, people to people. To like figure it out…  
 
M.N.: If the parent feel, some parents feel the pressure of having to buy their kids a telephone 
 
A.Y.: Ja, fordi andre har det ikke?  
-Yes, because others have it right?  
 
M.N.: Yeah yeah yeah, so definitely they would feel the pressure yeah. I think. 
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A.Y.: Det handler jo også om at man har økonomien til det, så selv hvis du føler dig presset. Jeg føler 
mig da også presset af at alle får biler, men jeg har ikke økonomien til det. Det er jo… Hvis man har 
mulighed for det, så tror jeg måske at man gøre det. Men hvis man ikke har, så må man jo bare leve 
med det.  
-It is also a matter of having the economy for it, so even if you feel pressured. I also feel pressured that 
everyone is getting cars, but I do not have the economy for it. It is… If you have the opportunity for it, 
then I think maybe one can do it. But if you do not, then you just have to live with it.  
 
N.H.: Det spørgsmål tror jeg er meget individuelt! Det tror jeg. Jeg ved godt at alle spørgsmål er 
individuelt, men det der tror jeg, at der kan vi ikke bygge det op på nogle måder.       
-The question I think is very individual. I think. I know that all questions are individuals, but that is 
what I think, that we cannot build it up in any ways.   
 
T.T.: And even if the person would have money for it, I mean there are still going to be people out 
there that says nope, we are going to do it the old fashioned way, the way it is meant to be done.  
 
M.N.: And doing the opposite of everybody  you know.  
 
T.T.: Exactly  
 
A.Y.: Og det er jo en prioritet ikke?   
-And that is a priority right?  
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N.H.: Men, det er jo ligesom hvis du stiller det op. Hvis du tager en folkeskole, 8 klasse og stiller så 
pigerne op på en lang rækkefølge. Hvem har så mærketøj på og hvem har ikke? Bliver de udstødt eller 
bliver de ikke? Eller kan de faktisk godt lide at være sådan, eller ej? Det er jo sådan at, hvis forældrene 
gerne vil være anderledes, jamen så vælger de sgu ikke at blive presset.  
-But, it is just like if you put it up.  If you take a primary school, 8th grade and put the girls up in a long 
succession. Who has brand clothing and who has not? Are they being excluded or not? Or do they 
actually like being like that or not? It is like that, if parents want to be different, well then they choose 
not to be pressured.   
 
M.N.: no no, but they.. You know… It’s there... The pressure 
 
N.H.: Ja ja, jeg ved jo at det er der et eller andet sted, men man vælger jo ikke at… 
-Yes yes, I know that it is there somewhere, but one does not choose…  
 
A.Y.: Men det handler jo også om… 
-But, it is also about…  
 
N.H.: Jeg mener, at der vil altid være et press, spørgsmålet, eller som jeg ser det, det er jo også om du 
tager imod det press. Altså, hvis du kan følge mig ikke?  
-I mean, there will always be a pressure. The question, or as I see it, it is also whether you accept the 
pressure. Like, if you can follow me?   
 
A.Y.: Eller om hvad for et barn man gerne vil have. Altså sådan der fuldsændig materialistik barn, som 
ingen altså…  
-Or what kind of kid one wants. Like, completely materialistic child, that nobody really…  
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AC:  But, do you think that there would be a pressure?  
 
N.H.: Ja, et eller andet sted vil der jo nok altid være et pres.  
-Yes, somewhere there will probably always be a pressure.  
 
A.Y.: Nej, fordi jeg tror han… Ligesom han siger, der er nogle der altid vil sidde der og sige nej det vil 
vi ikke. Vi vil ikke blandes ind i det pjat.  
-No, because I think he… Just like he says, there are some who will always sit there and say no we do 
not want that. We do not want to be involved in that nonsense.  
 
N.H.: Jojo, men som M også siger at der vil jo altid være presset jo.  
-Yes yes, but as M is also saying, there will always be a pressure.  
 
M/T.T.: Men det gøre man jo fordi netop, at det pres er der. Altså, fordi man egentlig ikke gider sådan 
at være… 
-But we do that just because the pressure is there. Like, because you actually don’t want to be..  
 
A.Y.: At være en del af alt det der. 
-To be a part of all that.  
 
N.H.: Det starter jo med et pres, og nå men så tager skridtet ud i presset så… 
-It start with a pressure, and when one takes the step into the pressure then…   
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A.Y.: Så ja, svaret er ja. Presset er der.  
-So yes, the answer is yes. The pressure is there.  
 
T.T.: I think that people who are going to feel the pressure are… It’s not going to be a pressure from 
society, I think it’s going to be a pressure from themselves and what they think. They think that 
everybody else is judging and oppressing their child if it’s not a designer baby. And because they think 
that they are going to project it on the child, but in reality nobody cares.  
 
A & M & N.H.: Yeah 
 
T.T.: Cause I can only imagine that children from, I mean… From when they learn to crawl up to the 
teenage years. Then, I don’t believe that they are going to care about if they are Designer Babiesor not. 
I think it’s going to be a late teens that they might start thinking about it.  
A.Y.: Jeg tror heller ikke at de selv vil lægge mærke til det, om de var designer børn eller ej. 
Medmindre man sådan selvfølgelig gjorde dem opmærksomme på det ikke? 
-I don’t think either that they will notice it, if they were designer kids or not. Unless you of course 
made them aware of it right?  
 
T.T.: Hmm  
-Hmm 
 
 
N.H.: Men sådan er det jo også, altså med alt muligt andet. Det går jo først op for, eller, de kan jo først 
mærke det psykisk senere hen ikke? 
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-But that is also how it is, like with everything else. It will first be realised when, or, they can first 
notice the psychical/psychological later on right?.  
 
M & T.T.: Hmmm 
-Hmm  
 
A.Y.: Ja, hvad vil det gøre med barn psyke hvis de fandt ude af at man var blevet designet? Og man 
ikke var ønsket som… 
-Yes, what would it do with the child’s psyche if they found out that they were designed? And you 
weren’t desired as…  
 
N.H.: Men hvad hvis barnet nu ikke har noget imod det? Altså sådan kan vi jo også stille det op. 
- But what if the child the child has nothing against it? Like, we could also put it that way. 
 
A.Y.: Jeg ville blive ked af det!  
-I would be sad! 
 
N.H.: Men, det er jo en individ ting ikke? 
-But, it is an individual thing right?  
 
A.Y.: Ja. 
-Yes 
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Juliette: We do not have any further questions.  
 
AC:  Maybe, a last comment for the whole discussion. Do you feel different from when we started?  
 
A.Y.: Ja lidt, hehe.  
-Yeah a little, hehe.  
 
M.N.: Hahaha 
 
N.H.: Tror i på det? 
-Do you believe in it?  
 
AC:  If we believe in it?  
 
N.H.: Altså, synes du det er en god ide?  
-Well, do you think it is a good idea? 
 
AC:  Ehhm no! I don’t think it’s a good idea. I don’t think it’s necessary.  
 
A.Y.: Hvorfor? 
-Why?  
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AC:  I think it’s a by-product of us being able to reduce a lot of illnesses which I believe it’s a good 
thing. Cause it also makes artificial fertilization possible, because we can reduce lot of sicknesses. But 
it’s a by-product of that and it’s a by-product that I don’t think it’s necessary. Cause it’s… There is too 
much focus on the cosmetic around the child, around the person in relation to their upbringing and their 
society. I think it’s very unnecessary. 
 
Juliette: Yeah, it make sense and I agree with everything you said. And your access really depend on 
technology, because we are growing towards the society that needs technology for everything, and 
designing your babies is just based on technology and science. Which is, I mean, like.. If it grows with 
no technology where there is something that does not work, then who do we refer to and what do you 
do when you lost?  
 
MA.Y.: As far as I am concerned I was thinking about the grey area we were talking about. The… 
What is considered useful and a necessity for a child in order of diseases and thing like that, like genes 
in general or, and what is like not necessary in general? 
 
Juliette: Yeah, where is the line? And what is legal and what is not? Who can say, who can have the 
authority to be in?... 
 
(1:04:09 mutual interruption)  
 
A.Y.: Til at bestemme 
- To decide  
 
Juliette: And how do you implement and say that you are not allowed to do that, but you are allowed to 
change this gene? This is, this could be really problematic.  
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MA.Y.: And the legal aspect of it would be really important to take into account 
 
M.N.: Yeah, it’s a big thing.  
 
 
Juliette: Okay, thank you very much 
 
                             
 
   
Appendix 4: Individual interview, interview guide 
 
To agree with the person firsT.T.: the time frame (about 20-30min) and the language (in english if 
possible). 
  
Introduction 
Interviewer:We made this campaign about designer babies, and we wanted to ask a few questions to a 
person fitting our target group, to know their opinion regarding the matter. 
This interview is completely anonymous; don’t hesitate to speak your mind and ask me if anything isn’t 
clear and please feel free to elaborate on your answers as much as you want. 
 
Questions  
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1. Age, family situation, living arrangements, job and education 
2. When was the last time you talked to people about social/economic/political issues?  
a. How engaged would you say you are in discussing those issues/how long have you been 
engaged in those activities? (are you part of groups, do you sign petitions, do you 
march,  etc.) 
3. In your everyday life, would you say that people around you often ask about your opinion 
regarding social/political matters? 
a. If yes: do you remember the last time it happened? 
4. Is it important to you to encourage other people to get involved in the same things as you do? 
a. Why and how do you do it? 
5. Do you remember a specific social awareness campaign you saw that really appealed to you/or 
one that really didn’t appeal to you?  
a. In general, where do you meet social issues campaign materials such as posters and 
brochures in your everyday life (street, online, at school, bus stops, train stations, etc.)? 
b. Where do you notice posters the most?  
c. What kind of posters do you notice the most? 
6. How do you react to posters you see in the street? 
a. Do you talk about it with people?  
b. Do you look for more information on it? 
7. Where do you have these discussions? 
a. Do you think social medias are good spaces to start that kind of discussions? 
8. What do you think is the best way to convey social awareness? 
9. Do you have anything to ad? How has the experience with this interview been?   
 
 
Appendix 5: Individual interview, transcript 
This interview was conducted in the participants home. The Participant is a young woman called E.S., 
age 21, who studies at University. The interview is conducted by Juliette. 
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JuliettE.S.:  So I'm starting this thing, I should probably put a second one so I can have a back up just in 
case 
 
E.S.: That's pretty smart ahah 
 
JuliettE.S.:  But the idea did not come from myself, I should know what to use to record it actually, I 
should have checked before, I'm sorry 
 
E.S.: No worries, no stress, I'm done with all of my plans today 
 
JuliettE.S.:  Cool, but are you eating the hot dogs things ? 
 
E.S.: No I was supposed to but then I had the mid term 
 
JuliettE.S.:  Ok I don't know where it is, whatever 
Ok, so yeah we made a campaign about Designer Babiesand we just wanted to ask you a few questions 
because you fit our target group perfectly. 
 
And I was like E, E, I've met some girl named E at volleyball, maybe it's that E ! Then I checked on 
Facebook and it was you like, wooow she's gonna be surprised ! 
 
E.S.: ahahahhaah 
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JuliettE.S.:  And yes it's just that we want to know your opinion about everything we do and our 
interview is anonymous and you can speak your mind and feel free to say everything you want to say 
and yeah you can also take time to think about it, and if you want to go to pee and think about it is also 
perfect ahahah 
 
JuliettE.S.:  And yeah so first we're gonna start with the very very boring questions. 
Which are... how old are hold are you ? 
 
E.S.: I'm 21 
 
JuliettE.S.:  Wow 
 
..Then it's like what's your family situation, what do your parents do, do you have siblings ? 
 
E.S.: Well, I have 2 brothers, I'm the oldest one so I have 2 younger brothers and hmmm I have my 
mom and my dad they are still alive and they are still together, loving each other as much as they did 
when they met each other, which is.. - JuliettE.S.:  Omg, So cool - E.S.:  Yeah I com from this very 
perfect family where nobody is divorced, everybody is together, which is also far out with my great 
great grandmother and my uncles and everything, it's very very nice so yeah that's my family situation 
 
JuliettE.S.:  so cool. And yeah I'm not gonna ask about the living arrangements because I'm in your 
house ahahah which would be weird, where do you live ? Ahah 
Hmm and then do you have a job ? 
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E.S.: Yeah I work as a web manager in a sales assistant in a jewelry store. Actually the biggest jewelry 
store in Denmark and it's in a place in Svemborg which is  200h kilometers from here, ahaha, yeah 
 
JuliettE.S.:  When do you go there ? 
I go there every second week end and whenever they also need me like on vacation times and stuff. So 
whenever I have time off from RUC I'm there. And also I just finished a job at RUC, I was a student 
assistant, hmm, yeah 
 
JuliettE.S.:  cool, you're active 
And then, yeah what's your educational background ? 
 
E.S.: hmm well I have public school, high scool, now I'm at RUC, 4th semester, loving it 
 
JuliettE.S.:  What do you study here ? 
 
E.S.: Psychology and I'm about to study business studies, yeah, and I'm the kind of girl who you know 
never took a year of school. I went straight from public school to high school straight from high school 
to university, so 
 
JuliettE.S.:  Nice, nice girl.   
 
E.S.: quickly done 
 
JuliettE.S.:  yeah, that's really good. I'm 21 too and it's like I'm in my Master too 
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E.S.: Silence. Your Master's ? HOLY SHIT. 
 
JuliettE.S.:  Yeah it's because I have one year ahead. I skipped a year. But then next year I'm thinking 
about taking a year off. Ahahah I just love talking. 
 
E.S.: ahahah, me too 
 
JuliettE.S.:  But in this case maybe I should not talk that much ahah. 
So now we're mainly gonna talk about how you engage in stuff, how you talk about social issues and 
also if you are reactive to campaigns, communication campaigns in your everyday life 
 
So the first question would be 'when was the last time you talked to people about social or economical 
or political issues ?' 
 
E.S.: Hmm, yesterday ahah 
 
JuliettE.S.:  Wow, good 
 
E.S.: yeah well I'm very active in talking about that stuff because I find it very very interesting and I 
find it very important because it is our society and it's what inflicts us in our everyday life and in our 
conduct of our everyday life, talking about sex gender is very upcoming in our discussions right now 
 
JuliettE.S.:  Yeah, really good. 
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And how engaged would you say you are in discussing those issues and how long have you been 
engaged in those activities ? 
 
E.S.: Hm I think it's started in 9th grade in pubic school but I wouldn't say I was like that active before 
last year of high school where I really got engaged to politics and what is happening around the world 
 
JuliettE.S.:  wow nice 
And how do you like engage ? 
 
E.S.: ah first I was a part of youth union for one of the what do you call that – social democrat (name in 
Danish) - JuliettE.S.:  Yeah ok I got it, social democrat - E.S.:  Yeah, and but that wasn't really for me 
so I dropped out of it and then I think I engage in a lot of demonstrations that support a case I think it's 
good. I always vote, I think it's very important to vote, hmm always sit and discuss with my friends 
when we vote and before the elections I sit together with a couple of friends and we take the election 
formula together to see who we are most likely to vote at and then we discuss the different questions 
which can actually end up changing our minds about who we wanted to vote 
 
JuliettE.S.:  wow, that's so impressive it's so great 
 
Hmm and in your everyday life would you say that people around you often ask you about your 
opinion on stuff ? 
 
E.S.: Hmm I don't think that people directly ask about my opinion. But more like when you're in a 
situation you kind of start talking about it like for example now with the cuttings at RUC or every 
university in Denmark presently. There's been a debate a lot because it's so, you know, important to all 
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of us. It's relevant for our education and our everyday life so...yeah. Whenever something comes up 
that's relevant to something that is going on we take the discussion. 
 
JuliettE.S.:  That kind of goes along with my second question, hmm not my second question my fourth 
ahaha – E.S.:  ahahah- which is like 'is it important to you to encourage people to get involved in the 
same things as you do ? 
 
E.S.: Hmm, I wouldn't say that it is important for me that they are involved in.. in stuff but I think it's 
important for me that they have an opinion to it. I think at least, because if you just go along with your 
life and live the life how other people tell you too... you're not in control of your own life and I find 
very important that you take control of your own life, yeah 
 
JuliettE.S.:  And so how and why do you do that, like encouraging people ? 
 
E.S.: Taking out discussions, hmm starting out with small discussions like “how do you vote for”, 
“why”, “what do you think about the cut downs and stuff” but then you can always go into big major 
discussions like homosexuality or you know something that can really -  “racism” - that's huge, that can 
really go in and cut the bone of some people that.. JuliettE.S.:  omg, best feeling ever – E.S.: hmm yeah 
ahah – JuliettE.S.:  I feel you ahah – E.S.:  Yeah, but I mean you should also be careful when you take 
up a discussion with people. In this house it's very very nice because we can sit and discuss and discuss 
and discuss and disagree and almost yell at each other but when the discussion is done and that's 
normally when we're finished eating, we go and take the dishes and then that's it, I mean we still laugh, 
we still talk, and I mean, no bad feelings. I think that's very important to have a good and constructed 
discussion about stuff 
 
JuliettE.S.:  definitely, not judging but trying to listen to what the other person has to say. 
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So now we're gonna move,maybe I'm scared this thing is gonna here me...chew (talking about the 
dictaphone). E.S.:  ahahahha 
 
JuliettE.S.:  Yeah I'm gonna move more to the campaign things so... In general, where do you meet 
social issues campaign materials such as posters and brochures in your everyday life ? 
 
E.S.: Hmm, I mean... I think it depends on my 'cognitive level of the day' haha, hmm... If I'm tired, I 
don't see anything, but, I mean if I'm happy and I'm glad I notice them. It's not always that I actually 
read them hmm. At RUC, it's very nice in the bathrooms, because there's like a poster and them you 
always read them because.. what else should you do here ahaha, you know doing your thing. Hmm but 
all the other posters hanging around RUC or you know on the sidewalks and stuff I don't really, you 
know, read them. 
 
I mean there's one at Roskilde festival about, no.. at Roskilde station about Roskilde festival from 
Jebadjebf (name in Danish) where they are like “take care of each other at Roskilde festival”. I always 
notice that one, I always read it. I don't know it's right when you walk down in the stairs in front of 
your face so you can't really not look at it. So yeah, I think it depends on where they are. 
 
JuliettE.S.:  yeah, definitely 
I was about to ask you if there is a specific social awareness campaign that you've seen that really made 
you think, that you liked or you disliked 
 
E.S.: hmm, I mean, right now there is a campaign going on about, hmm, rapes in Denmark. Mostly 
about that “it's not your fault”. Hmm, I've mostly seen it on Facebook but.. that just catches my 
attention a lot because of the rape that happened at RUC hm last year 
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JuliettE.S.:  there was ? 
 
E.S.: yeah.. and you know it's just really relevant to me and that's a topic I find really really important 
so, yeah. 
 
JuliettE.S.:  so yeah, where do you notice posters the most, like in general, where would it catch your 
attention ? 
 
E.S.: Hmm, when they're in my eye-height, I think, at would say 
 
JuliettE.S.:  yes, that's a good point – E.S.:  yeah – actually, I've never thought about that 
 
E.S.: Because I can notice them pretty much everywhere but only if they are like where I'm looking. So 
if they are up high or down low I don't really, you know, notice 
 
JuliettE.S.:  And in common places, bus stations, train stations .. E.S.:  .. Hmm, yeah, train stations, 
common places yeah .. JuliettE.S.:  ..At school .. E.S.:  .. yeah, you know, where you are presently, 
yeah 
 
JuliettE.S.:  Hmm, ok, and what kind of posters would you make.. hmm... would appeal to you ? 
 
E.S.: Pictures. Yeah. I mean, there can be text as well but if it's more than one line I find it annoying. 
Not because, you know, they can say something very important but when I see a poster I don't wanna 
have to go read stuff. When I see a poster, I just want to look at it and see the meaning. I need a flyer if 
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I want to read stuff. Because then I can take it home and actually get into what that says instead of 
standing in the middle of the street and start reading a novel about.. I don't know.. 
 
JuliettE.S.:  But that's normal because we are constantly over bombed with information – E.S.:  yeah – 
JuliettE.S.:  And when you see something and you have to make an effort, it's just 'ok, I just spent 6 or 
7 hours at school, thinking, and I don't need to go there'. 
 
And so, if you see those interesting posters, how do you react to them ? 
 
E.S.: I think it depends on what they are saying. Hmm, for example with the poster about Roskilde 
festival in the train station I'm like yeah that's so right we gotta take care of each other because I mean, 
it's shit that every year at Roskilde festival there's at least one person dying. Come on please, get our 
shit together. I mean, of course some people die because they overdose, whatever that's pretty much 
their own fault but I mean still we can help each other say “hey I don't think you should drink more” 
or.. so I think, I mean.. yeah. And if it's something like racism, Nazi hmm people that's coming up, I'm 
like 
“Oh my goood someone please shut, stop them” - JuliettE.S.:  “stop it, stop it” - E.S.:  or Trump on 
Facebook, arghh, yeah so I get very emotional when I see posters that I can understand in their meaning 
and yeah. 
 
JuliettE.S.:  And if there's like a flyer, next to it.. 
 
E.S.: ..I'll take it, I'll take it. Especially I mean only if I find it relevant. I don't think.. there was a poster 
about just elderly care, I don't think I would pick it up because I know it's shit but then I don't need to 
read about it 
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JuliettE.S.:  It's not so relevant, yeah ok 
Hmm and do you like, if it's a poster you find really interesting and that you need to talk about it, 
would you talk about it with other people ? 
 
E.S.: Yeah. I most definitely would. I mean it depends on the context, but yeah 
 
JuliettE.S.:  And where do you have this discussions for example ? 
 
E.S.: Hmm, that's .. I mean it depends. I mean if I'm with my friends drinking coffee I can sit and 
discuss like omg I've seen this poster yesterday about blablabla and it just made me so annoyed and .. 
yeah .. but also I mean when I'm doing group work and we're out smoking for example and we just sit 
and discuss there, but it can also be over diner, in the morning in bed or, you know, wherever there is 
time for it. 
 
JuliettE.S.:  And do you think that social media such as Facebook and every platform kind of like that 
is good to start this kind of discussion ? 
 
E.S.: I don't think, no, I don't think that's the right place. I don't think that you should media for 
discussions because social media is a place where you can hide your face and you can ditch people and 
it can get misunderstood because you did not use a smiley or everything. And when you sit face to face 
with people, you have to, you know, actually express your entire self , and that's when you actually you 
get out on the boarder of a real discussion. I don't .. that's actually the part where I hate social media 
because people hide behind the screen they write whatever they want to. That hurts a lot of people 
often. 
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JuliettE.S.:  It's true. But do you think that sometimes like it can gather people ? Because I don't know 
if I want to take part of a discussion that is .. I don't know.. that I can't find people next to me who are 
willing to talk about that, would you feel like social media would be a place to express or it's still .. 
 
E.S.: .. yeah but then I would use the right social media. I wouldn't just use Facebook for it. I would 
maybe use a news platform <here there's actually people who read an entire article and then having a 
discussion about it instead of people just seeing something on Facebook. Everybody can right anything 
on Facebook. So I think it depends on the media. I've never taken part of a discussion on social media. I 
always you know, say “I can see that we can disagree on this so let's just end it here” because people 
always end up call each other stupid or dumb or whatever and I'm like “ok dude, do you even know the 
meaning of that word because you're using it, so you're actually the one who are stupid or whatever”. 
And then it becomes a personal discussion instead of an actual constructive discussion about very 
important subjects. 
 
JuliettE.S.:  yes, it can really be aggressive, it's true. 
And finally, that is my last question, “what do you think is the best way to convey social awareness?” 
 
E.S.: Hmm, events. And posters. And “bilinguality”, I mean that that is expressed in the best way and 
also in most languages so that most of people understand it. Yeah. But I will say events, because events 
also create an atmosphere where you can discuss this freely and it creates a good atmosphere, it's a very 
rare that there is an event where really it goes shit because someone has some weird attitude and 
everybody goes against it. 
 
JuliettE.S.:  yeah, it's true. 
Ok, really good. Do you have anything to ad ? Or do you feel something is missing that you'd like to 
say ? 
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E.S.: hmmm, I don't know. Hmm, just that you know I hope that people are active in what happens in 
society. I mean I find it very annoying when people just neglect everything that happens around 
because no matter what they will have an influence on them so I do support the fact that people should 
be active in discussions about social life and ethics and morals and norms, yes. 
 
JuliettE.S.:  That's really good, it was really inspir, insp, insper.. what ? 
 
E.S.: inspiring ?! Ahah 
 
JuliettE.S.:  yes, I was like “inspirational ?”, what ? That's not what you're supposed to say ahah. 
Inspiring for me hearing you talking. 
 
E.S.: I mean I work a lot with campaigns myself because I'm the president of the Home council and I'm 
like ok, “how can we best get out to the “whom” people, to the students, what will make them aware of 
us ? Is it beer or is grammar lectures ? And how do we do this, yeah. So you have all this thoughts but 
it also depends on what kinda of people you wanna you know affect because if you just want 
everybody then I would totally say well do a discussion online, social media, something because then 
you get all source of use, people just express themselves in all sorts of ways but I think if you have a 
focus group on a specific kind of people that I have had with the students I would say events are the 
best ways to, yeah. 
 
Juliette: That's really good. 
And how has the interview been for you ? 
 
E.S.: Very nice. Very nice. I would actually thought it would be more about you know hmm, Designer 
Babiesthan the actual.. 
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JuliettE.S.:  Yeah !! That's,If you're interested by the way ahah, that's for our target group ! 
 
E.S.: yeah, I also answered your hmm, you know the questionnaire, and I was like ohhh  oh my god !! 
 
JuliettE.S.:  It's super interesting. First we have to make an interview one-to-one for our target group 
analysis because the idea is that we are targeting a specific kind of audience because we cannot reach 
everybody – E.S.: no -. So we have this specific target audience in which you fit perfectly – E.S.: nice - 
and then we believe that with that target audience that will act as communicators, it's called 
communicators by Windahl something, hmm it will reach other audiences. And then well actually 
happy about the results because it's exactly what we're looking for. And if you're interested in the focus 
group it would be amazing. - E.S.: very much, very much - . JuliettE.S.:  that is so awesome 
 
E.S.: by the questionnaire I was so you know intrigued and I was like argh this should not be I mean 
the ethics of this is sooo wrooong. I mean but, yeah, I could go into a long discussion about that stuff. 
 
JuliettE.S.:  yeah but I mean that's so amazing, that's so cool . 
 
E.S.: yeah I found it provocative and disturbing. Very, very disturbing. 
 
JuliettE.S.:  Well, that's so cool (Usain Bolt's move drawing an arrow in the air) 
 
BotH.B.: ahahahahahahah 
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Appendix 6:  Focus group 2, Interview guide 
 
What do we want to know: 
- First impression? 
- What is the message? 
- Is there a hidden agenda? Is this poster pro or against DB? 
- After seeing this campaign, would you design your baby? 
- Is it provocative 
- Is it coherent 
- What kind of campaign is it? 
- Do they wanna be engaged/be part of the debate?  
- How would they engage? 
- Do they follow the link between the poster and the brochure? 
- DesigN.H.: appealing/readable/understandable, color/amount of text 
- Would they remember it after seeing it? 
- How relevant do you think this campaign is? Do you think it is an important issue to discuss? 
 
 
THEMES TYPE OF QUESTIONS 
FIRST IMPRESSIONS 
“Pick a piece a paper and write what you think about the 
posters/brochure” 
DESIGN 
● Layout 
● Amount of info 
● Coherence (link) 
● Appeal designwise (+ which poster do you 
prefer/is the most effective) + is it fun/serious? 
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Provocative? 
PROBLEM RECOGNITION 
● What kind of campaign is it 
● What is the message 
● Facebook as a platform for discussion 
● Relevance (within 10 years?) 
● Engagement (appeal messagewise)+ how? 
● Babies and identity 
 
 
 
Interview questions: 
2 active interviewers (one leading and one thinking about subquestions) + 1 person taking notes in the 
back 
Timeframes: 45mn-1 hour (remember to inform the group about the timeframe) 
 
THEMES INTERVIEW QUESTIONS 
FIRST 
IMPRESSIONS 
“These are poster and a brochure that are part of the same campaign. Pick a piece 
a paper and write what you think about the posters/brochure”. 
DESIGN 
● What is your first impression then? What did you write?  
● Does the poster (and the brochure) appeal to you (designwise)? How? 
○ Do you see the link/coherence between them (as part of a same 
campaign)?  
○ Where do you think this kind of discussion belongs? Facebook, 
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other social media, face to face…? 
PROBLEM 
RECOGNITION 
● What do you think the message/goal of this campaign is? 
○ What kind of campaign is it? 
○ Do you think the campaign is pro/against DB? 
● Do you think a discussion about designing your baby is relevant (at 
the moment)?  
○ Why? Is it because of our campaign isn’t provocative enough? 
Because it discusses a subject that isn’t going on right now? 
● Do you think that having a child is important for your identity? 
● Do you think it would affect a child if it was designed? (identity, 
pressure, lifeworld)   
 
SUM UP QUESTIONS 
- Now that we have talked about this campaign, how do you feel about your first impressions?  
- Has this discussion changed your mind? 
- How was this experience? How do you think we could improve the campaign? 
 
 
Appendix 7: Focus group 2, transcript 
The interview was conducted in one of the researchers apartment around a living room table. The 
participants are three you women who are all university students C, age 23, H age 23 and E age 21. The 
participant E is the same as in the individual interview. 
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AC : As you can probably feel, it's hopefully going to be really relaxed. We try not to do like we ask 
the questions and you answer 'cause that is too boring. Hmm we're gonna do a little be more like, yeah, 
we just talk. So you are anonymous, you can say whatever you want, nobody's gonna know except for 
us. 
  
C.R.: you're not gonna tell my boyfriend right ? 
  
Ahahahah 
  
Juliette: of course we are ! 
  
AC : No no. And also, I mean don't be afraid to hurt our feelings about the campaign or anything, 
really, because we rather want a straight answer, it's not like it's gonna be a real life campaign anyway 
so.. 
  
JuliettE.S.:  yeah, like just be honest and .. - AC : yes, we can take it - JuliettE.S.:  yeah and if you have 
something to say, just spit it out ahah ! 
  
AC : anything else important I need to say ? Those guys are, just ignore them, because when we have 
to like, of course we need to guide you in certain directions 'cause we need some specific questions 
answered hmm so maybe we're not gonna see like what you do, your body language or if you get mad 
or something, that's why they are here for. 
  
Noella : Can I have the names of the participants ? - Yes, E, H, and C. 
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AC : And yeah we're gonna do it in English but of course if there's something you don't know the name 
of, then maybe one of us do, maybe not 
  
JuliettE.S.:  If you only talk in Danish just – AC : just don't talk to her – I'm bilingual so haha, of 
course that's a joke 
  
AC : Hmm so, should we just start ? Ok, first thing we want you to hmm have a look at the campaign 
and then just write down your first impression and maybe it works, maybe it doesn't but... 
  
E.S.:  Do you want us to write our names on it ? 
  
AC : no no it doesn't matter. Hmm, where's the campaign ahah ? 
  
(Installation of the posters) 
  
H : is it like for TV or ? 
  
AC : It is “print media” so it is printed. 
So, the campaign is three different posters and a brochure that is supposed to be next to it. 
  
C : Did you make them ? 
  
JuliettE.S.:  Yes, so that's why we are testing them today 
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AC : Just say the first thing that pops into your mind when you see them 
  
JuliettE.S.:  Yeah, write down the stuff that comes to your mind. 
  
C : write in English or Danish ? 
  
AC : Oh it does not matter 
  
E.S.:  are we looking at the design or … ? 
  
AC : whatever pops to your mind you just like, when you see it … 
  
JuliettE.S.:  yeah, like if you saw it on the street, what would you think about it. Everything nice, not 
nice, what would you reproach, what you like, basically everything that comes to your mind. 
  
AC : ahah, or just some of what comes to your mind ahah. We're not gonna have a look at the papers 
so... I mean it is just for your own kind of ... 
  
(Writing time on the post-its) 
  
C : I'm done – Yes, me too - And me too. 
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JuliettE.S.:  Take the time you need, no pressure. 
  
E.S.:  Did you make an actual QR code ? 
  
AC : Yes, it's very easy. You can write “how to make QR codes ?” 
  
(Question about installation of the posters on the wall / table) 
  
AC : So should we start, what were your first impressions ? 
  
  
H : hmm, my first impression was that I was a little bit confused, confused about the focus and the 
point of the campaign. Hmm, I also notice de Danish ethical council source and I got a little confused 
compared to the fact that you are the messengers, and you write the Danish ethical council. Confused 
me a little bit. And I also couldn't help notice the boy has a tattoo. Yeah, ok, yeah right. And I also did 
not get the point of why do you say “they said” twice ? I thought that was a little … 
  
E.S.:   I think that's from the joke, isn't it like “let's go out they said” ? 
  
H : ok but I did not get it, so I'm not quite sure that everybody would understand that...joke or whatever 
it is, so I think that confused me a bit. And hmm I like the pink one the most because it's like a baby 
doll, and like a small girl and a really good picture. Hmm, so I like that. And I also think it's a little 
funny that you have this stereotypes with the blue for the boy, and the pink for the girl, that's kind of a 
little weird too. Hmm but I think it makes your point clear. Yeah, that was more or less it. 
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C : I picked the right person, didn't I ? 
  
AC & JuliettE.S.:  Yeah ! 
  
AC : What was your first impression C ? 
  
C : I did not have a look at the design, I looked at the babies and I thought it was really horrible. And I 
would do all that is in my power to not make this happen, that people can do this and .. yes. That's it. I 
just said “horrible, messed up, wrong” 
  
AC & JuliettE.S.:  Ahahahh 
  
E.S.:  For the blue one, I found the quote, actually for all of them I think the quote is very funny, but I 
don't really know if that is for or against it. Because it's ironical and you can kind of misunderstand it 
that way. Hmm, yeah. Hmm, and I love that it has the tatt, because it makes the ironical part even more 
you know, relevant. And also with the green one where he has the horns and the red eyes, I was 
thinking it looks so evil. Hmm, but I was kind of annoyed by the fact that the pictures of the baby were 
blurry because you couldn't really see the tatts and the red eyes and the horns. It's only, you know, if 
you really look for it. Hmm, and then I got really provoked by the pink one because it's so stereotypical 
and so girly, and the baby girl is wearing makeup, and everything about that baby girl is wrong. I mean, 
with the guys you can see that it's for fun but the picture of the girl just reminded me of a beauty 
contest which is actually happening. Because I mean no babies has tattoos or horns or red eyes but girls 
actually get dressed up like that. Hmm, yeah. I think that's it. 
  
AC : Ok thank you. And you should have a look at these, because they are supposed to be hanging next 
to the posters. 
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JuliettE.S.:  And there's an inside too 
  
AC : Baby opens up ! (+ installing posters on the wall) 
  
So, what do you think ? 
  
E.S.:  Hmm, who wants to start ? I can start, I mean I find it more describing than the posters because 
of the you know, high cheek bones, low profile nose, red hair, stuff.. it's more expressive of what it is 
that you're talking about if you don't read the text because sometimes you know when you see a poster 
you don't really read the text, you just look at the pictures and this one I find more expressive than the 
posters themselves. Hmm, and I also find this one more provocative than the posters without all the text 
that is inside and I find the amount of text very very appropriate. I mean I love the amount of the text, 
there's not too much there's not too little. It is very very nice and easy to read. Yep. 
  
AC : How about you guys ? 
  
H : Hmm, well I disagree, sorry. - Everybody : ahahah - AC : No, no it's fine - H : I actually – no 
offense – really don't like this poster. Hmm, yes it might be a little provocative but I think there's too 
much text and I think you lose focus, you talk about China, you talk about dogs, but what we really are 
talking about is Designer Babiesand whenever I get a poster, I usually don't read a lot. I just read a little 
of it, like ok designing your baby, how far would you go, join us ok. What are Designer Babies? You 
could have it, but usually people pretty much know designing your baby is a baby you design. That's 
pretty much in the word. So whenever you write it, I wouldn't read it because I would say, yeah I know. 
Who cares ? Moving on. And then “where are we today”, I think that's ok but I was a little bit confused 
by your illness compared to designing a baby because I believe they are two different things. I believe 
illness is something you do to prevent like a cancer or anything, any illnesses. But designing a baby is 
only cosmetic, so I was a little.. the focus was a little not sharp enough for me. Hmm, I like that you 
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had this sentences but.. I think there were too many of them and the were not provoking me in the real 
exact way I wanted it. Yeah, that's my point of view. 
  
JuliettE.S.:  yeah, very good 
  
C : I'm very bad at analyzing stuff. 
  
AC : But it's just how it appeals to you 
  
C :  I still think it is a horrible thing. It is shocking and... I like too the amount of text. It takes like 2 
minutes to read it all. And I think it is very provocative too. Hmm, but yeah like H said the illness, I 
don't think you should and can compare those things to each other because I think they are two 
different things. I'm thinking like you have a child and you find out in the early stage that it has Down 
Syndrome then I think it's more ok to get it removed. Hmm because it is a society problem and It is 
very hard to raise a baby like that. So I think those are two different things. 
  
E.S.:  But I don't agree with you on that because when you design your baby you design your baby not 
to have Down Syndrome. I mean when you design a baby it's everything about the baby that you 
design. 
  
H : yeah, and that's the problem. Whenever you say I can design everything about the baby, I can 
design if it has blue or green eyes, or if it's red hair or not red hair, or the size of the nose, it's very 
different compared to the fact that you actually give the child a good life.. but not preventing Down 
Syndrome. Because then you go in and remove ill chromosomes and that's when you say ok I want to 
give my child a good life compared to an ill life. And then you improve the lifestyle. Not just so he can 
go out in the city and get laid because it looks good. 
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E.S.:  But it's proven that if you look good you get a better life. And it's the way that other people 
respond to you. Because if you have blue eyes you have a nice face, you look welcoming. People like 
that and they.. And that's just how it is. If you look more as society says it's beautiful or pretty, you're 
more likely to have a better life, in our society. 
  
C : That depends on you design.. how you define beauty. 
  
E.S.:  Yeah, yeah, for sure. 
  
H : And also, imagine if we all looked the same, then it's not just about how you look but about how 
your personality is, and I think you can win a lot more by your personality than your look 
  
E.S.:  Yeah, yeah, I agree with you on that but I've had previous projects about looks and it is proven 
that the better you look the more you gain in social experiences and social capital. 
  
C : Yeah, but we have operations to do that now and I think that's great. I think the baby should decide 
of their own when they grow up and they want to fix their nose or to get higher cheek bones or 
something. Hmm I don't think that we as parents should decide that for them before they are even born. 
  
AC : So if one thing is it actually can make you discuss, that's nice. 
  
JuliettE.S.:  yeah, that's nice. Hmm if we come back a little bit to the design for the moment, can you 
identify a link between the design of the brochure and the design of the posters ? Do you think it's 
obvious that it comes from the same campaign or not at all ? 
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E.S.:  Not that much, but I think that's because of the colors. If the colors were the same as the posters I 
would get the link between them more easily. 
C : yeah, maybe it should be the same blue and pink. 
  
H : And you have a very sharp picture of your baby here but not there. So maybe make the contrast a 
little less severe. 
  
C.R.: I think I've seen her before, the girl. Yeah she's in modeling with her crazy mom. 
  
AC:  Yeah, that was the one we could find. 
  
Hmm, what do you think this campaign is trying to make you do? 
  
H : I think it's trying to make us reflect on the fact that should we actually allow Designer Babiesor 
shouldn't we. And the ethical problems within it. 
  
C : yeah, we study geology so we believe in evolution and it's how it goes that people change. Hmm 
because of evolution and not because we decide to. And I'm guessing if you are going to design your 
baby and at the end we are all becoming designer people. Then I guess some genius will be fucked up 
and we're going to maybe not be able to get a baby later on because we messed it all up.  
  
E.S.:  I'm thinking the same, like we screw with Nature. I don't think we should screw with Nature. 
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AC : So what do you think the message is ? 
  
E.S.:  To reflect upon designer babies. 
  
C : Yep, to discuss it, to prevent it 
  
E.S.: Just take it into an open forum. I don't see that it wants us to do anything specific other than just 
take it up to discussion. I mean, yeah, it says “Join the discussion” on Facebook, and Instagram. 
  
AC:  Would you? 
  
E.S.: No / C.R.: Yes – ahahah 
  
Juliette: Yes, where would you have this discussion about Designer Babies? Would it be more on social 
media, would it be more face to face...where instantly would you have the discussion ? 
  
H.B.: Face to face. I'm not a big fan of Facebook, or social media because you can write a lot of stuff 
and then you can just hide behind the screen. I believe than whenever you say it out loud, like in an 
open forum or face to face, you actually have to have an opinion you can actually stand up for and I 
think it's more fair. 
  
E.S.:  Yeah, I mean I totally agree with you, I would never ever take it up on a discussion on Facebook 
or Instagram. I think that's way too... I don't know it makes the idiots come in to the discussion as well. 
I mean of course they are more than welcomed but they hide behind a screen which makes people think 
they can write whatever they want and then it's also not always their true opinion and people can 
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misunderstand each other because there's a lack of smiley or they don't get the irony behind the 
message. But maybe on the etisk råd.dk [Danish ethical council site] I would believe I could join a 
discussion there. But that's just because that's not as an open forum as Facebook is. And the message is 
clear when it's on their website, what it is that we're talking about, it's not on Facebook. 
  
H : And I also believe that whenever you write on the Danish ethical council website you have some 
kind of respect for the forum so you don't just write all of bullshit, to be honest. Because on Facebook 
you can write everything you like. I think people would think more about what they write. 
  
C : If this pops up on what Facebook's start up page then I would definitely join. Otherwise I would 
prefer to do it like this, so people can see my kill eyes. 
  
Everybody : ahahahahah 
  
JuliettE.S.:  And do you think this campaign is pro or against Designer Babies? Do you think we take a 
stand ? 
  
H : I don't think it's either pro or against. It kind of just lay out the cards and say “hey, make a decision, 
what do you think ?”. And that's one of the things I like about this campaign. It doesn't tell me … It 
doesn't pour me a decision already. Like whenever you say “they said, don't you think that's stupid ?” 
then you already say it's stupid, “don't you think so too ?”.  And I like that it doesn't,  so I might 
actually decide for myself if I think Designer Babiesis a good thing or a bad thing. Hmm I also think 
it's ok that you have, it's good that you have this different points of views  again pro and against and I 
wouldn't say you were deciding for me so whenever you say Danish ethical council I would just say ok 
I have to make a discussion with you and then I can decide for myself. 
  
AC : So you like the brochure but you don't like the posters ? 
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Juliette: No, it's more that you don't like things in the posters and things in the brochure. 
  
H.B.: yeah. I can't say I like both of them or I don't like both of them, but yeah. 
  
AC:  What poster do you like the most ? 
  
 H.B.: the pink one 
  
E.S.: the green one 
  
H.B.: the pink one, because whenever I think of Designer BabiesI think of a doll like that. 
  
E.S.: I don’t know, I find the green one more into the extremes. You can always doll up your child, but 
designing your babies is more about “ok I want them to have horns, or to have big muscles”. That 
where I get the idea of designing your baby, when you design their physical appearances and not just 
put makeup on them. 
  
H.B.: I think this idea of this baby girl is like perfect, she has perfect symmetrical face, blue eyes, it is 
very clear that she is the perfect person. She is the perfect girl 
  
E.S.: and look how sad she looks 
  
All: yeah 
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H.B.: and I think the green one is more absurd and I don’t like to be honest, I really don’t like it. 
  
AC:  Do you think that the subject of the campaign is relevant? We are not designing our babies in 
Denmark yet, unless you count removing certain diseases…Do you think it’s relevant? 
  
Juliette: to have a discussion right now about what might come in the next years? 
  
E.S.: I think it’s very important to have the discussion already now, because if we don’t do it until it 
already started, people don’t have an opinion towards it, don’t know what to say about it. With this 
campaign the subject is already there and we can really prevent as much as we can if we pick up the 
subject before it starts. 
  
C.R.: if you see in some day there is going to be the 1st designer baby, and then all the other parents go 
to see this baby because it’s going to be in the news, and then they look at the baby and think “oh it’s 
pretty, maybe we should try it”. So I think it is very important to do this now, to discuss before that 
happens because when people see the prettiest baby ever, they are going to want to do the same. To 
make sure their baby is going to be that pretty. 
  
E.S.: like “the grass is always greener on the other side”. 
  
AC:  you’re smiling a little bit? 
  
H.B.: yeah, I don’t really know…I was just considering the fact that maybe people would say it’s 
unnatural , so we shouldn’t do it. maybe your child is beautiful, but it will do something to the child, 
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people would look at it a different way, will treat it differently, so it will affect the personality, and I 
don’t think that every parent would say “oh my kid is beautiful let’s make an even more beautiful 
baby”. I think a lot of people would be against it, because it is so..perfect. 
  
AC:  so we don’t even need to discuss it, or? 
  
H.B.: I think we need to discuss it, but I don’t think that because some people have a designer baby 
means that the rest of the world also would have designer babies. I think it will be very individual and a 
decision for the parents to make, but at the moment I don’t think we have heard so much about it, so I 
don’t really think that people are aware of the fact that we need to discuss it, because it’s not a big 
subject for us in everyday life, but of course it’s important to discuss it before it’s like everyone has 
designer babies. But I don’t think it would be that big of a discussion yet because it’s not currently 
happening 
  
AC:  you talked a little about what it would do to a child, that’s actually something we wanted to ask 
you about, if one of you were told you were designed, do you think it would have an effect on you? 
  
C.R.: I would say “ho what went wrong”? haha 
  
Laughter 
  
AC:  would it affect your own self-identity do you think? 
  
E.S.: I think it would make me feel like not “me”, I would feel like my parents decided who I was 
supposed to be before I had a say in it, and I think that is very wrong. I think you’re supposed to 
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develop your person and your looks and how you are by how your life changes and I think that if my 
parents told me that I was designed, I would feel a lot of discomfort, also towards them. 
  
H.B.: me and my sister look alike, and  I’m loving that. I love that I looks like my family, that I have 
my mom’s eyes and my dad’s thumbs and (everybody laughs). But I think it’s important, that you can 
see where you come from. 
  
E.S.: I love that we I see someone from my family that I haven’t seen in a long time they tell me “oh 
God you still look so much like your Dad” and I’m like “I know”. 
  
AC:  so it would have a big effect on a child if it was designed? 
  
All: Yeah 
  
H.B.: I think so 
  
E.S.: I also think, and maybe because I study psychology, but I think that the child would become very 
self-critical. I mean if I was designed to be the perfect child, I would also put a lot of emphasize on the 
fact that I have to be that perfect child and you can’t really do that. I mean in life you make mistakes 
and that’s just how it is. 
  
AC:  do you think that those kids would become more like an accessory, more than they are today? 
  
H.B.: what do you mean “more than they are today”? 
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AC:  let’s just ask another question, because I can maybe lead it another way…I supposed that you all 
want to have children someday? 
  
All: yes 
  
AC:  Does this mean something to you as a person, for your identity, to have a child? 
  
H.B.: Everything 
  
AC:  Everything? 
  
H.B.: yeah. To create a life that you have carried for 9 months would be like living for someone else. It 
would be your blood, it would be your darling. 
  
People talking at the same time and laughing 
  
E.S.: I don’t totally agree, because I’ve always said that I would love to adopt. I don’t mind that my 
child is not my own blood, because I find more important the way that you raise your child  and the 
way that you love them, than the fact that they are actually your blood. I get the whole idea that it’s 
your “own” and it grows inside of you, but I don’t think that I necessarily need that to have a child, like 
I think I can still love it as much if it doesn’t come out of my vagina everybody laughs) 
  
AC:  but even though it’s adopted, it’s still being a mom, is that an identity thing? Like an identity 
creator? 
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All: yeah 
  
AC:  so if a child is then designed…? 
  
E.S.: I wouldn’t feel like it was “my” child. I would be like “ok you don’t look anything like me, your 
genes are not like mine or your father’s”, I think I would have a weird feeling about it, you know if you 
design your baby to have a specific skin color, like make a little bit brownish so she doesn’t look all 
pale all the time…and if none of the parents were like black or Asian, or…you know I don’t know 
think that I would be able to, you know… 
  
C.R.: but you just said you would love a child if it was adopted, as much as if it was your own… 
  
E.S.: yeah, yeah. But it came out of myself… 
  
C.R.:…you would expect it to look like you… 
  
E.S.: Yeah; I mean if I adopt a child I don’t expect it to look like me… (everybody laughs). That would 
actually be a little bit scary. (laughs) 
  
Juliette: And do you think that parents would feel pressures to design their baby, because like they 
would look at designed children and see how perfect they are, and you can also alter the 
intelligence…so that parents would want for the children to be the smarter possible? 
H.B.: and then we could create like 50 beautiful Einstein? 
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E.S.: but we don’t need 50 beautiful Einstein (other laugh)! We need some people who want to clean, 
build our houses…people that wouldn’t have as much IQ as the rest of the them. If we all were very 
smart, then we would all want to do something with that. 
  
H.B.: but then maybe we wouldn’t need cleaners…we would make a robot, or… 
  
E.S.: yeah, I was just going to say “we don’t want that”. I mean I think it’s important for people to have 
a job, to have something that they would wake up to do , and I don’t think that it means that you have 
to be intelligent or have an IQ of 160 to have to work and in order to function in society. I mean I find 
it more important that we have people who clean and who build houses more than having 60 people 
sitting in the parliament or what you call it, Christiansborg [the danish parliament building]. I just do. 
  
Juliette: but do you think that parents would feel pressured to design their babies, to give them the best 
possibilities in life? 
  
C.R.: to some extend, yeah, because we you have something that is half your own, then you feel the 
need to protect it…motherly instinct and all that stuff. You want it to have to best life as possible, so of 
course I think you would think about it. 
  
H.B.: if designing a baby could ensure your baby a good job, a beautiful and a lovely life, and you were 
poor yourself and you’re working a lot and it was very horrible for you life, then I’m sure they would. 
  
E.S.: but I think there would also be a lot of class differentiating, when having Designer Babiesbecause 
it’s only the ones who make a lot of money who can do it. Because I’m betting it’s very expensive? 
  
Juliette: Yes. For the moment. 
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E.S.: yeah, so there would also come some class differentiating in looks, and not just your income, but 
how you look.so everybody who has more money looks better than those who don’t have money…I 
mean it would create a hierarchy. 
  
AC:  So if your child is part of your identity, then your child is a reflection of you? So isn’t it in some 
way an accessory? 
  
H.B.: no, because whenever you say accessory, you make it a “thing”, and I don’t think you can say 
that a baby is a “thing”, so I would never say that I was an accessory for my mother, and I would also 
never say that my baby would be an accessory for me…Because then I would feel like I’m wearing it 
as a necklace or something. 
  
AC:  but if you see it in relation with designing your baby, not you maybe, but other people? 
  
C.R.: so you mean it’s kind of a show-off? 
  
AC:  yeah 
  
E.S.: I think that people would be like “look at my beautiful baby” and brag a little bit about it. I don’t 
know if you’ve seen it but in Friends there’s this episode where Rachel just had E, her child, and Janice 
comes in with her child, and looks at her, and she’s like “oooh”. 
  
Everybody laughs and talk about friends 
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C.R.: if parents need their baby to be beautiful, like the way they want it to be, they shouldn’t have any 
children at all. You should be proud of you own child. 
  
E.S.: And I also think, I mean when you’re proud of your child, I wouldn’t be proud of my child if it 
looks good but…it’s criminal. I would be much more proud if my child does something in life that’s 
important to the child, and succeed in life with what they want, that would matter to me more than how 
they look, have a big or a small nose… 
  
Juliette: and do you think that it’s going to change to definition of what it means to be human? 
  
All: yeah 
C.R.: definitely 
  
H.B.: I think it would change a little, but I don’t think it would change that much. I think it would 
change the look at the definition of beauty and the definition of intelligence. So it would change, but I 
would say that a designer baby is a “chemical human”, so I wouldn’t say it wasn’t a human, I would 
just say it would be a human we made by science, but still a human. 
  
E.S.: a human-made human. It’s not natural 
  
AC:  it sounds good… 
  
AC:  I think we covered all we wanted to ask…do you have anything else? 
  
H.B.: We could probably say it might be natural, you never know 
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E.S.: but if I understand evolution correctly, it’s not that we as human being develop something else 
instead of nature 
  
H.B.: but we as human beings change, and it doesn’t matter if we do it because of our intelligence, or 
because of our genes, we just change either way. 
  
E.S.: yeah, but ok…I evolve because I had the idea of Designer Babiesand now we can do that, but I 
wouldn’t say that the baby I designed is evolution 
  
H.B.: well it’s an evolutionary step, because we, as humans have the possibility to make science and so 
do make designer babies. It’s like the monkeys figured out how to use tools and artefact…then we just 
figure out how to do science so we can create something more. They create fire, we created designer 
babies. It’s in particular the same. 
  
E.S.: yeah but I find it wrong, I mean not wrong, but I don’t understand the connection when it has to 
do with a living thing. 
  
H.B.: but it’s still evolution because it’s still a change. 
Everybody laughs 
  
AC:  I think we’ve actually been through all the questions. 
  
Juliette: So…would you do it? 
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All: no. 
  
C.R.: definitely not. 
  
E.S.: I think it would scare me. 
  
Juliette: so is it a clear cut answer, or maybe if you had the possibility to avoid your child to have your 
big nose of whatever, like just one gene, would you do it? Or is it the whole idea that is… 
  
E.S.: I mean, into the discussion of illnesses, I would say yes if it had an illness or anything that I 
wouldn’t mind changing for the better of the child and of its life. But something like hair or eye color? 
Hell no. 
  
Everybody nods 
  
H.B.: it would only be to give the child a better life, due to not being ill, or… 
  
E.S.: yeah 
  
Juliette: and intelligence? 
  
C.R.: I’m not very intelligent, I come from a family that doesn’t have… 
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H.B.: she’s too modest 
  
C.R.: no no I really mean it, my mom is a secretary, my dad is a farmer so I’m one of the first in my 
family besides my sister to go to college. And that’s pretty hard. I’m not…I don’t have a high 
intelligence, she has to tell me everything twice, so I can understand what is going on in school, but at 
the end I always get it. But I really work hard to be good. 
  
H.B.: but also working hard is also a part of intelligence 
  
C.R.: yeah, but…Johan he doesn’t work, doesn’t read and still gets a 12. He’s intelligent 
  
H.B.: yeah 
  
H.B.: I prefer working hard and be “ok intelligent” than being extremely intelligent and not working. 
..but I think it’s more worth to work hard. 
  
E.S.: I like the idea that when I work hard in something I succeed in it. 
 
H.B.: Yeah, I  gain a goal 
 
E.S.: If, if I can just do this I don’t feel like I should put my time into it I actually think it’s boring  
  
AC:  so you wouldn’t give your child artificial intelligence? 
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C.R.: no. If they want it they can get it. By hard work. Always.  
 
E.S.: You spend money for child so they can have an education, so they can have their own money, 
learn how to…you know, gain money. 
  
H.B.: the most important part of raising a child is giving it its own life. 
  
C.R.: give them some tools so they can live 
  
All: yeah. 
  
AC:  but if you could do it very early? 
  
All: No! 
  
AC:  ok. I agree, I just need to ask you 
  
E.S.: I mean I think one of the most important things is…ok so I learn that I shouldn’t be stealing 
because I was once caught when I was a child, I stole a candy. And my mom got mad at me. I mean I 
learned from that, that’s how you develop as person. If you just got it all before you were even born, I 
mean, what are you supposed to do with your life? Do you just sit at home, having a lot of intelligence 
and be pretty? 
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H.B.: I think there is a difference between being intelligent and knowing it all. Because you can be 
intelligent and be like “ok I’m good at maths/Danish/language”…That’s intelligence, but you still have 
to learn, to learn how to live, you still have to learn whatever you have to gain, to be intelligent. So I 
think that stealing, it’s not something that you know from the beginning because you were a designer 
baby, it’s something you learn because your mom said “don’t do it”. 
  
E.S.: but if you were intelligent wouldn’t it be easier for you to learn? Your mom would just have to 
say “don’t do that, it’s illegal”. And then you would be intelligent enough to say “well ok” 
  
H.B.: or you would be intelligent enough to find another way to fool her so she doesn’t know that you 
actually steal. (everybody laughs) You can always go both ways depending on if you want to be a 
criminal or not. 
  
Everybody laughs 
  
C.R.: I want my child to have my stubbornness, my temper. And my boyfriend big eyes. And those 
cheeks, but not as an adult..laughs. 
  
Juliette: I feel you on that one 
  
Everybody laughs 
  
AC:  should we sum up maybe? (52:54) 
 
(mumbling something) 
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AC:  We were just thinking, like, now we have discussed all this, so, your first impression of the 
campaign. I know it was very design-wise and stuff, but, how do you feel about it now? 
 
E.S.: I like it 
 
H.B.: It still hasn’t changed for me. I still find the focus, well, I don’t find the focus, enough I don’t 
think i get the point by your text, I get the point with the “today we can choose the gender of our 
babies” the last sentence. And I also like that you have the source, the Etisk Råd [ethical council], as 
long as it’s real. Ehm, but, I like the picture of the girl, I like the color of the girl, but I don’t get the 
text. 
 
Juliette: What would you advise to change? 
 
H.B.: I would make it more provocative and I would make it more straight out. Like really like, use the 
word designer babies, look we have a designer baby, or something that we say “wow, what, what just 
happened?” and then you start thinking, It didn’t make me start thinking, well it made me start thinking 
of “what did they say? What did they mean?” I just had to read it one more time. So, Yeah. 
 
C.R.: Because of the two boys look so extreme and so unnatural I think that the text could be “Lets 
design our baby they said, It will be fun they said” you know that, just like the phrase  
 
E.S.: Yeah 
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C.R.: Because they are so extreme and no one likes that as a baby. But is doesn’t fit to the girl because 
she is natural, in a way 
 
E.S.: I think I would also change the last sentence to “it will be fun they said” [someone saying 
“Yeah”] 
Because I think that then people would get the idea of the phrase a lot more. But I love the phrase, I 
think that’s, I really really like it. I mean like, I got it the first time and I was like “Nice”. (Juliette 
laughing). Because it’s both you know, it’s open for your own interpretation of it 
 
C.R.: Yeah, you don’t give anything away about it 
 
E.S.: No 
 
C.R.: you let people decide what they want to think about it 
 
E.S.: Lets design our baby they said…  
 
Juliette: Do you find it more provocative when it just like the baby girl who could be realistic or the 
fact that like the two babies are extreme. What do you find the most provocative?  
 
E.S.: I find the extreme ones most provocative.  
 
C.R.: Yeah 
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AC/Juliette: Do you feel the same? 
 
H.B.: I definitely didn’t. I didn’t ehm feel anything about the extreme ones. I fell for the girl, really 
straight on, but not for the boys or the devil horns or whatever it is. Because for me it is so absurd that 
it doesn't really make me think of anything. 
 
Juliette: Mmmh  
 
AC:  It’s too much? 
 
H.B.:It’s unnatural, so when you say designer baby I think of like a design, not unnatural and science 
fiction. It’s nothing for me.  
 
C.R.: Yeah, I’ve changed my mind from the girl to the other, the blue one and the green one.  
 
AC:  Yeah. They only thing I thinking when I see that one is like how can you give birth to something 
with horns. 
 
All: laughing 
 
Juliette: Aah, that most hurt 
 
C.R.: Here comes the horns haha   
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All: laughing again 
 
Juliette: There is that, if there is ehm… we can actually design our baby and it happens there is going to 
be crazy people doing crazy thing. 
 
All: yeah 
 
H.B.: You can do that, you can make horns now.  
 
E.S.: You can make horns and you can uuhm, cut your penis into two and you can get contacts that 
makes you eyes red. People are actually doing that, I mean it’s all the way out in the extremes, but I 
think, I think to gain most attention from most people I would go with all 3 of them. Because, they all 
appeal to three different kinds of people 
 
H.B.: yeah 
 
AC:  Like next to each other or just like you know different places? 
 
E.S.: No, different places yeah. I wouldn’t put them next to each other, then I wouldn’t get it.  
 
AC:  Great 
 
E.S.: Yeah, but I think they are pretty. I like that they are so simple. Like one color, one baby, one text. 
Yeah  
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Juliette: Do you all feel the same? 
 
C.R.: Yeah, I agree. But why didn’t you get the green one as the big one? 
 
AC:  Because we were only allowed to make two, because it was expensive 
 
Juliette: hahaha 
 
H.B.: Oh 
 
AC:  Actually we were only allowed to make one so  
 
Juliette: We had to negotiate to have a second one 
 
AC:  Yeah 
 
Juliette: And has this discussion changed your mind and… Saw you, I think it’s there hahaha 
 
All: hahahha 
 
H.B.: Ehmm 
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Juliette: Yeah, do you know more about Designer Babies or did you think about perspective? Did the 
others made you think about other perspective you haven’t thought about?  
 
E.S.: Hmm, when you said the thing about the etisk råd. I have not thought about that at all, but I kind 
of, I totally get your point, because it says it's from the etisk råd, I think that they are the ones making 
the campaign.  
 
AC:  It suppose to be  
 
Juliette: Yeah, it is supposed to be 
 
E.S.: Yeah ok, then I ehm 
 
AC:  We’re just a company making it for them 
 
H.B.: Okay 
 
C.R.: Okay, but by it says the etisk råd , then I would guess they are against it. Against this campaign, 
because it is ethically wrong to do.   
 
H.B.: Is it? You think it is  
 
C.R.: Yeah, I think haha. 
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All: laughing  
 
C.R.: But I’m the audience 
 
H.B.: Ethical råd is only here to make us some question. Yeah to ask the question. It is okay is it not 
okay?  
 
C.R.: It’s not okay haha 
 
H.B.: But that is your opinion. So you have to be very neutral when you are saying the ethical råd.  
 
Juliette: Understand 
 
AC:  Where would you expect to see this campaign?  
 
E.S.: Everywhere 
 
C.R.: Yeah bus stops, Nørreport, underground thingy  
 
E.S.: Train stops 
 
H.B.: Bus sides 
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AC:  What about school?  
 
H.B.: No 
 
E.S.: School toilets?  
 
H.B.: No  
 
AC:  It’s the best place 
 
E.S.: Yeah it is like the best place. 
 
A.Y.: Behind the doors in the toilet is the best place to put up posters cause I always read them 
 
Juliette: Hahaha 
 
E.S.: Yeah, I always read them in the toilets. 
 
C.R.: at Krydset at Bornholm [a local bar on Bornholm], you know, I always 
 
All: hahaha  
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E.S.: But in you know general places, if you can say it like that you know bus stops. Places where a lot 
of people go. 
 
H.B.: Yeah, maybe on the glass at the metro. I would never post them at a primary school. Never, never 
school toilets. Because 
 
E.S.: Oh, I wasn’t thinking primary school.  
 
H.B.: Oh okay, well never ehm for children.   
 
E.S.: No 
 
H.B.: Never. I know that people you know pass by bus stops or something like that, but it is not 
directly to them. It’s to the parents.  
 
E.S.: No, I wouldn't give the information to the children as well. I would yeah, But universities for 
example.  
 
Juliette: Of course. And if you saw a poster at a bus stop or something, would you then talk about it 
with other people? 
 
C.R.: At the bus stop?  
 
All: Laughing  
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Juliette: No, with your network or something?  
 
C.R.: Yes, I would  
 
H.B.: Hmm, you would talk to me about it?  
 
C.R.: Yeah, 
 
H.B.: okay 
 
C.R.:  And all the others at school, and Frederik [the participants boyfriend]. 
 
E.S.: Maybe, I don’t know. I think if I saw that one I would probably yeah, but it’s not all the posters 
that I see, that I do that with.  
 
Juliette: Mmh 
 
E.S.: I mean, uuh I just saw a poster for Roskilde Festival again  
 
All: laughing 
 
C.R.: Do you know how much it cost to do this, to design your baby?  
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E.S.: No 
 
M.N.: Oh yeah, I think the price is 
 
AC:  I think the price is yeah, but that is only for deciding gender 
 
Juliette: Because now you can design the gender  
 
E.S.: Also there is like, you can pay for what you want. Okay I want the gender, I want decide on the 
eye color 
 
Juliette: So now It is possible to change the gender of the baby, to choose the gender of the baby. 
 
M.N.: Wasn’t it like about six thousand dollars or something? 
 
Juliette: In my mind I have ten thousand, but maybe it’s not 
 
AC:  I also have ten thousand in my mind, but then I think there is an extra fee for screening for 
diseases and stuff like that 
 
M.N.: But I was thinking about the 
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C.R.: But if people actually have many money to do that, why don’t they save them in an account and 
wait for the baby is born and when they are like teenagers, so they can decide for their own if they want 
to get their nose done or. 
 
E.S.: I think its a really good idea. 
 
H.B.: Yeah 
 
C.R.: So you don’t decide for them. 
 
AC:  But I think the main thing now is gender and diseases. But I mean you can also diseases. What is 
a disease like?   
 
E.S.: I totally don’t get why you, I mean choose the gender of your child. At least not in our society. 
 
Juliette: Mmmh, it’s kind of  
 
AC:  Well if somebody really wants to have a little baby girl 
 
C.R.: They can keep trying 
 
E.S.: Yeah I was about to say, I mean I don’t get the gender of your child, are you going to love them 
more or less?  
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H.B.: I don’t think so 
 
AC:  But, if we are back to the identity thing I mean. If you see yourselves as someone who like, a 
perfect family is a boy and a girl then? 
 
E.S.: But is it? I mean 
 
Juliette: (at 1:02:57 I don’t understand what she said) 
 
E.S.: I think that there is no such thing as the perfect family in our society anymore. I mean that is 
history I would say. Now there is all kind of families, there is mixed families, there is huge families, 
there is very small families, there is uhm homosexua families, there is. 
 
H.B.: Yeah, and sometimes in Denmark it is easier to get divorced then it is to get married.  
 
E.S.: Yeah hahaha truth  
 
H.B.: That is like a mega problem for the families.  
 
E.S.: Yeah   
 
AC:  Yeah. Hmm, anything else you feel like  
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C.R.: We got 43 hours to go   
 
All: laughing  
 
E.S.: Perfect 
 
AC:  It is an hour and three minutes. Oh maybe I mean, if this one is next to the poster. You said they 
don’t really fit together? Changing the colors? 
 
H.B.: Yeah change the colors, and maybe make the text a little more focused. Don’t write about China 
and dogs. And clear out what the differences between designing a baby due to the illness or due to the 
look. I think there is a great difference.  
 
AC:  It depends on how far we go, uuhhh 
 
H.B.: And, I also think that it would provoke a lot of people, if you say both illness and beauty. 
Because for some it would really be like affecting them. Like ehm, if they have a sick son or something 
and then they could change it, but not the look. What would they feel about that, I mean yeah. I think it 
would have helped you 
 
C.R.: Yeah, but if you are coming from a family with breast cancer, that if you mom got it and you 
grandma got it and then you can remove that if you are getting a girl, so she doesn't.  
 
E.S.: Yeah , but men can get breast cancer as well   
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 C.R.: Yeah, but it is more likely for women to get it. 
 
H.B.: Or in general we can just remove it.  
 
AC:  Yeah, exactly 
 
Juliette: Well, it says that you can remove the genes, the genes from the fetus  
 
AC:  Yeah, before it is even a fetus  
 
Juliette: Yeah, but it does not guarantee that when the child is born, is not going to have any diseases 
relating to like for example breast cancer or whatever. It reduces the chance that a person is going to 
have a disease but it is not 100 % efficient. 
 
H.B.: Yeah, it’s science.  
 
C.R.: Then you should get your money back.  
 
All: Laughing 
 
Juliette: You are really smart 
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E.S.: I have a question, I don’t know if you know it or maybe you know it, but I was thinking if you say 
ok I have brown hair and my man or husband or whatever has brown hair as well and we want, we 
want to design our babies and we want it to have blond hair. How do you do that?  
 
AC:  They are working on bringing in an extra parent, so three people can make one child. So you can 
get stuff from another person.  
 
C.R.: But if you, if you. Det der kromosomer  X og Y hvis man fjerner nogle af dem, så tror jeg godt 
man kan få lavet, ligesom man kan få lavet. Det er jo også sådan man ændrer øjenfarve tror jeg ( those 
chromosomes X and Y, if you remove some of them, then I think It can be done, just like you can get 
made. It is also like that we change eye color I think.   
         
AC:  I think you can cause a lot of us are having like genes from different things, that don't show. But 
actually they are working on having a third parent. 
 
Juliette: Yeah 
 
AC:  That is for example if gay couples wanted a child then they can make the child look like them 
 
H.B.: And still have a mother who gave birth to it 
 
E.S.: Do you think that would be more appropriate? I mean if gay people were designing a baby in 
order for it to look like both of the parents?  
 
AC:  That is a hard one. 
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C.R.: But can't you just take some sperm from one of the guy and take some from the other guy and 
mix it up and then  
 
All: Laughing  
 
AC:  But it is only in one cell you know,  only one.  
 
C.R.: Yeah ok, then it is 50/50, then it is   
 
AC:  Unless you want twins 
 
H.B.: There was this girl from some years ago, she used, uhm she was with two men at the same night 
and she got twins. One of them was from one of the fathers and the other one was from the other one.  
 
AC:  Yeah, I heard that one, is like cats they do it all the time.  
 
Juliette: But then for the baby who has been designed, to fit his homosexual parents. Do you think he 
would feel the same, like he had to be designed and not be itself?  
 
H.B.: I think it depends on how much it change. If you change the entire look of the person, it would be 
a creative person. If you change the look for the person enough for them to be alike, I actually think it 
would connect, it will bond the child to the parents, because they look alike.  
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Juliette: The child would still be changed, I mean the child when it comes to the world 
  
E.S.: I mean if you are not changing or anything in that sense, but you are just mixing the two kinds of 
genes. The one from the father and the one from the other father. You are not changing anything, you 
are just mixing those two kind of genes instead of.  
 
H.B.: And making it possible to then have a child      
 
H.B.: I think, whenever it becomes like identity problem it is whenever I like for example or you create 
together with a brown hair husband creates a doll like that. Then it becomes a problem because she 
doesn't look alike at all. So she doesn't have this connection and this bond between them and I think 
that whenever you have a crisis.  
 
Juliette: So there is a limit in what you should do?  
 
AC:  How far you should go? 
 
E.S.: I mean I kind of see it from when you adopt a child, and then you don’t look like your parents, but 
you don’t know that you are adopted and you are like, well you have blue eyes but I have brown eyes. 
How did that happen? You know? I think then they would get in an identity crisis as well.  
 
AC:  Yeah 
 
Juliette: Okay so yeah, how has this experienced been for you?  
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E.S.: It’s been nice, very very nice.  
 
AC:  We are so glad that you could make it. 
 
E.S.: I like the coffee 
 
Juliette: I like the peanuts and I’m just saying I ate all of them so, just like the chips. Once again I hope 
you are not going to hear me chew.  
 
AC:  Oh, I have one more question. It was just when we showed it to the class, there was actually one 
person who said that we should totally dismiss these posters and then just have this as a poster.  
 
Juliette: Yeah 
 
AC:  I just sudden remembered.  
 
H.B.: That could work, but still the colors should be changed because it is like a weak poster. If you 
can say, it doesn't really 
 
E.S.: Yeah, I think you should change the colors to be more bright, be more eye catching 
 
C.R.: Yeah 
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AC:  But, do you think this would be a better poster or?  
 
E.S.: I think this one would be more clear,  
 
H.B.:your message would be far more,  
 
E.S.: yeah, 100 % clear. I mean, I would say this is like 95% clear, because you have the quotes and not 
everybody understands the quote or the exact same point of it. I love it though (some agreeing with 
“Yeah” and “Hmm”). But, I think this is more on point. Also, with the ehm pile  
 
AC:  Arrows  
 
All: Laughing  
 
Juliette: But what, would you be able to, if you were not close to the poster then maybe 10 feet away. 
 
E.S.: Can you go over there hahah 
 
Juliette: Would you get more appealed by this one or those?  
 
H.B.: I think those ones. 
 
Juliette: The girl 
173 
 
H.B.: Yeah, the girl definitely  
 
C.R.: I like the big text that is in front of the baby 
 
Juliette: Yeah, because the idea is that you have to be appealed by the poster first from far, so that you 
can  
 
E.S.: I don't really think that I will get appealed by that one, because from far away I wouldn’t be able 
to read what it says.  
 
H.B.: No 
 
E.S.: Also the colors, the are kind of like eh 
 
C.R.: But where would you put those?  
 
H.B.: On the bus station 
 
AC:  No, but if this was for example on a cafe or university or something like that, then they would be 
like next to, in the little holder thing 
Juliette: Yeah, I don't know how to say that   
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H.B.: Did you talk to the Etisk Råd about your campaign?  
 
AC&Juliette: No 
 
H.B.: Okay 
 
AC:  We talked about it since we are not using the logo 
 
Juliette: And they are not using the campaign so 
 
E.S.: I actually feel like that those, you know that hang. I would feel like they fit, or not fit fit but I 
seem them as a poster I would walk by on the bus stop.  And actually say oh nice poster. Colors hahah  
 
All: Laughing  
 
H.B.: Who came up with the idea to make this campaign? 
 
Juliette: I did 
 
AC:  Yeah about designer babies, yeah 
 
M.N.: It was more about eugenics to begin with, and then 
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Juliette: It was eugenics yeah, then designer babies. 
 
AC:  A lot of group-discussion.   
 
H.B.: Do you know how many designer babies, has been made?  
 
AC:  You don’t actually go in and change the genomes uuhm yet in babies 
 
H.B.: So it is not an actually? 
 
AC:  There was a guy  in 2009 in the States who said that he was now able to promise people hair color  
and how tall they should be and stuff but, he had to close because a lot of doctors was like, well that is 
not possible yet. Uhm, but it depends on what you call designer baby. Because some people would say 
removing your child because it has down syndrome is also a design, like low level design but. 
 
E.S.: I think I would say it is a design as well, but I would say that it's more appropriate ethically. 
 
Juliette: That is why we all agreed on focusing on the physical designing because the illness can be, it’s 
more controversial, like where is the line again in choosing what you can do for a child? Because who 
are we to judge that a person with down syndrome is not like, worth living or something? But yeah it is 
really more controversial, but still we want people to talk about it and have a discussion.   
 
Juliette: Yeah, are we good? 
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AC:  Do you have any other point or should I turn of this thing?     
 
H.B.: Maybe you should put this as the center,  
 
AC:  That is a really good idea 
 
H.B.: it disturb my eyes I’m just saying haha.    
 
AC:  I think it was suppose to be haha  
 
E.S.: I don’t think it is, then would would be ‘’’  
 
H.B.: But still I think it looks better haha.  
 
Juliette: Maybe trying to work on the side of the letters, like to cheat 
 
H.B.: Or maybe you just open it like this and not open it like normal brochures 
 
Juliette: But if you open it like that, the first thing you see is not the same 
 
H.B.: oh okay 
 
Juliette: But, communication wise  
177 
 
H.B.: Yeah 
 
AC:  But it is really disturbing haha  
 
Juliette: Okay, I think we were really constructive.   
 
 
Appendix 8: Survey 2, responses  
This survey was shared on emails and facebook. The survey can be found here, or by following this 
link: 
https://docs.google.com/forms/d/1LC7RwT23ectsp8HAcWznEhjBlK7aYKqmGHP1y9ZG1IQ/edit  
With this survey we we also forced to document the results as screenshots, and this might show in the 
readability.  
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